Editor  &  Publisher 

THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING  1 


Direct  mail  firm 
seeks  marriage 
to  newspapers 
(See  page  7) 

Lawyers  anack 
newspaper  ethics 
(See  page  8) 

Study  shows 
videotex  will 
hurt  newspapers 
(See  page  13) 

News  service 
operates  on 
honor  system 
(See  naue  16) 

2ro2Tn-n 
20»-<xi0 
<<-*o 
>  2  rn  >  I— • 
;or~  >o 

m  i/i  i/»  vji 

Om*-«  ^ 

xj-nno 
uj-<m 
•o 

XJjEH 
a>-t 
>o 

o 

T1 

s  r- 

>->  TE 

i/) 

X  i-i 

^  z 

O  H  V>0 
O'  •  > 

P*  ■£ 

-V 

r- 
m 


©  1982  Gannett 


Starting  September  15, 
•USATODAir  brings  you  the  USA 
in  an  entirely  different  way. 


That's  what  our  30,000  +  readers  do  weekly 
. . .and  we  can  prove  it! 

We  don't  play  games  with  inflated  circulation  claims.  Editor  & 
Publisher  is  an  audited,  paid  circulation  magazine.  Our 
subscribers  read  Editor  &  Publisher  every  week .  .  .  and  are  willing 
to  pay  $30  per  year  to  do  so. 

We,  also,  guarantee  delivery  of  52  issues  annually.  We  don't 
combine  weeks,  or  months.  We  publish  every  Saturday  as  we  have 
been  doing  for  nearly  1 00  years.  Along  with  a  guaranteed 
circulation  and  delivery  we  also  have  a  3.9  pass  along  for  each 
issue.  This  means  that  over  100,000  +  people  read  us  weekly. 

Plus,  our  latest  survey  shows  that  we  have  a  consistent 
readership  from  all  segments  of  the  newspaper  industry.  If  you 
want  to  reach  publishers,  ad  directors,  circulation  managers  OR 
production  people .  .  .  Editor  Publisher  is  the  place  to  reach 
them. 
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Read  Regularly 
91% 

Production 

79% 

Editors 

93% 

Advertising 

84% 

Circulation 

86% 

Total  85% 

Why  believe  hearsay  when  you  can  have  the  facts? 
Editor  Publisher  is  the  only  independent  weekly 
journal  of  newspapering. 

Editor  Publisher  Readership  Study  Warren  Abrams  Sr  Associates 


Editor  &  Publisher 

575  Lexington  Avenue,  Mew  York,  M.Y.  10022  (212)752-7050 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS: 
ZSlll  GLENDALE  AVENUE. 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  A4IAMI 
MINNEAPOUS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO*  SPARTANBURG 
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Who 
Gave  It? 
Who 
Got  It? 

NowA 
Computer 
Keeps  Track 
OfPolitical 
Contributions. 


Every  voter  knows  that 
campaign  contributions  may 
exact  a  debt  from  a  politician. 

But  how  does  the  voter  judge 
what  those  obligations  are  before 
casting  a  ballot? 

The  difficult,  time-consuming 
process  of  researching  campaign 
contributions  has,  in  the  past, 
meant  that  the  complex  story  of 
campaign  funding  wasn’t  told 
until  long  after  the  ballots  were 
counted,  if  at  all. 


This  year  in  Florida,  that 
will  change. 

A  project  begun  by  the 
St.  Petersburg  Times  and  joined 
by  the  Miami  Herald  and  Orlando 
Sentinel  has  two  parts: 

—  a  sophisticated  computer 
program  for  cataloguing 
contributions  and  making 
data  quickly  available 

—  an  energetic  research  effort 
to  identify  the  special 
interests  of  contributors 
who  cloak  themselves  with 
broad  titles  like  “investor” 
or  “lawyer^’ 

As  a  result,  voters  will  be 
better  informed  than  ever  before 
when  they  go  to  the  polls,  and 
Florida  reporters  will  have  one 
of  the  nation’s  most  sensitive 
techniques  for  keeping  watch 
on  politicians. 

That  notes  project  chief 
Martin  Dyckman,  is  journalism 
at  its  basics  and  its  best. 


prtprBburg  ulimra 
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*  Major  meetings  in  bold  face 


AUGUST 

18- 20 — Northeast  Newspaper  in  Education  Conference,  King’s 

Grant  Hotel,  Danvers,  Mass. 

19- 21 — National  Association  of  Black  Journalists  7th  Annual  Con¬ 

vention,  Detroit. 

22-25 — New  England  Association  of  Circulation  Executives,  East- 
over  Resort,  Lenox,  Mass. 

29-31 — New  York  State  Publishers  Association,  61st  Annual  Con¬ 
vention,  Gideon  Putnam,  Saratoga  Springs,  N.Y. 

SEPTEMBER 

9-10 — New  York  Press  Association,  Gideon  Putnam,  Saratoga 
Springs,  N.Y. 

9- 11 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur 

III. 

16- 18 — Independent  Free  Papers  of  America  Annual  Confer¬ 

ence,  Marriott  Hotel,  St.  Louis,  Mo. 

17- 19 — Illinois  Newspaper  Production  Conference.  Ramada  Inn, 

Champaign,  III. 

19-23 — Lasers  in  Graphics.  Hyatt  Regency,  Miami,  Fla. 

22 — Newspaper  Comics  Council,  Century  Plaza  Hotel,  Los  Ange¬ 
les.  Calif. 

22- 25 — National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 24 — National  News  Council.  1  Lincoln  Plaza,  N.Y. 

23-25 — Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 
tel,  Los  Angeles. 

23-25— Interstate  Advertising  Managers'  Fall  Conference.  Shera¬ 
ton  Hotel  (Station  Square),  Pittsburgh.  Pa. 

23-26 — National  Wire  Watch,  Baltimore  Hilton,  Baltimore.  Md. 
27-Oct.  1— Inter  American  Press  Association,  General  Assembly  meeting, 
Marriott  Hotel,  Chicago,  III. 

29- Oct.  3 — Women  in  Communications,  National  Conference,  Brown 

Palace  Hotel,  Denver,  Colo. 

30- Oct.  2 — UPl  EDICON,  Fairmont  Hotel,  Denver,  Colo. 

OCTOBER 

1-3 — Ohio  Newspaper  Ad  Executives.  Quality  Inn,  Columbus 
Ohio. 

3-6 — Graph  Expo  '82  East,  Philadelphia  Civic  Center,  Philadel¬ 
phia,  Pa. 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton,  St. 
Louis.  Mo. 

7-10 — Cal  Western  Circulation  Managers'  Association,  Hyatt 
Regency.  Los  Angeles,  Calif. 

9- 12 — Interstate  Circulation  Manager’s  Association.  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 13 — INPA  Eastern  Region  Conference,  Marriott  Hotel,  Rochester, 

N.Y. 

10- 14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 

tel,  Pittsburgh,  Pa. 

13-15 — Suburban  Newspapers  of  America  Ad  Conference.  Seel- 
bach  Hotel,  Louisville.  Ky. 

15-19 — International  Videocommunications  Conference,  New  Pa¬ 
lais  de  Congres.  Cannes,  France. 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel, 
Chicago,  Illinois. 

17-19 — Northern  States  Circulation  Managers.  Holiday  Motor 

Lodge.  Clear  Lake,  la. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

23- 29 — National  Press  Photographers  Association  Flying  Short 

Course,  Oct  23,  Philadelphia,  Cherry  Hill  Inn,  Cherry  Hill,  N.J. 
Oct.  24,  Cleveland,  Marriott  Airport.  Oct.  25,  Kansas  City,  Mo., 
Radisson  Muehlebach.  Oct.  27,  Salt  Lake  City,  Hilton.  Oct. 
29,  Seattle,  Red  Lion  Inn,  Bellvue,  Wash. 

24- 26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 

Plaza  Hotel,  Charlotte.  N.C. 
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A  New  Addition 
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And  a  Fine  tradition 

The  New  York  Daily  News  has  renewed  a  long  term 
ag^S^  continuing  its  63-year  relatonsh.p  w.m  UPl  that  ,, 

began  When  the  newspaper  was  founded  in1919.  . 


United  Piess  International 
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THE  FOURTH  ESTATE 


Rob«rt  U.  Brown,  ProsMont  and  Editor  Jamas  Wright  Brown 

Fardtaiand  C.  Taubnar,  Publlshar  Publlshar,  Chairman  ol  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30,  1962 — 29.676 
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Mixed  up  lawyers 

Members  of  the  American  Bar  Association  probably  didn’t 
think  there  was  anything  incongruous  about  giving  an 
award  to  Fred  Friendly  for  his  book  “Minnesota  Rag,”  con¬ 
cerning  the  landmark  Near  vs.  Minnesota  case,  while  at  the 
same  time  a  former  ABA  president  attacked  the  press  be¬ 
cause  it  will  not  clean  its  own  house  of  some  irresponsible 
elements.  Failure  to  do  this,  the  lawyer  said,  may  bring  a 
public  demand  for  repeal  of  the  First  Amendment. 

Friendly  received  his  ABA  award  for  writing  about  a  case 
which,  more  than  any  other,  defended  the  protection  of  the 
free  press  amendment  to  the  unscrupulous  and  the  irres¬ 
ponsible  as  well  as  everyone  else.  The  Supreme  Court  opinion 
said:  “The  fact  that  the  liberty  of  the  press  may  be  abused  by 
miscreant  purveyors  of  scandal  does  not  make  any  less  neces¬ 
sary  the  immunity  of  the  press  from  previous  restraint  in 
dealing  with  official  misconduct.” 

ABA  speakers  seemed  to  think  the  press  should  have  its 
own  strict  code  of  ethics  under  which  it  could  “clean  its  own 
house”  of  “irresponsible  people”  thus  doing  what  Congress  is 
expressly  forbidden  to  do  under  the  First  Amendment.  Pre¬ 
venting  others  from  practicing  their  right  to  press  freedom 
would  be  a  violation  of  the  First  Amendment  just  as  if  Con¬ 
gress  or  the  courts  said  “everyone  is  entitled  to  press  free¬ 
dom  except  you,  you  and  you.” 

Members  of  the  American  Bar  Association  should  under¬ 
stand  the  meaning  of  the  First  Amendment  more  than  any¬ 
one  else.  They  pay  lip  service  to  the  Amendment  and  the  Bill 
of  Rights  with  their  gavel  awards  for  outstanding  legal  re¬ 
porting  and  writing  by  newsmen  but  then  they  proceed  to 
destroy  their  own  credibility  by  urging  members  of  the  press 
to  violate  the  First  Amendment.  Some  of  your  “members” 
aren’t  worth  the  protection  of  the  First  Amendment  so  kick 
them  out  of  the  profession,  they  say. 

Who  is  going  to  establish  the  criteria  for  those  who  may  and 
those  who  may  not  practice  journalism?  The  ABA? 

Journalists  do  not  have  to  be  reminded  of  current  attitudes 
of  disbelief  and  distrust  by  some  members  of  the  public  in 
what  they  do.  They  are  acutely  conscious  of  it,  as  anyone  can 
see  who  looks  at  the  programs  for  meetings  whenever  editors 
meet.  And,  for  anyone  who  cai’es  to  listen,  these  programs 
show  that  the  vast  majority  of  journalists  are  honest,  re¬ 
sponsible  and  reliable  practitioners  of  the  highest  principles 
of  a  free  press. 

What  the  press  needs  is  a  body  of  jurists  who  believe  in  the 
Bill  of  Rights  and  the  First  Amendment,  are  dedicated  to 
upholding  them  and  defending  them  before  the  body  politic, 
rather  than  trying  to  find  ways  to  circumvent  them. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22. 1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate.  March  1 . 1894;  Editor  & 
Publisher,  June  29. 1901 ;  Advertising.  January  22. 1925. 


Managing  Editor 
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ANYONE  CAN  VRITE,  SON- WHAT  PO  YOU  KNOW  1 
ABOUT  PAGINATION,  PIOITIZEP  HALf-TONES. 
ELECTRONIC  SCANNING  AND  SYSTEMS  MEMORY  ? 


GUILT  RIDDEN 

Each  week  as  I  read  Editor  &  Publisher 
I  get  a  guilt  complex.  Are  we  doing  some¬ 
thing  wrong?  Every  year  for  the  past  five 
yeais  we  have  shown  a  strong  gain  in 
advertising  revenue  and  even  profits. 

Our  classifieds  are  at  an  all  time  high. 
Our  display  is  up.  Our  circulation  keeps 
climbing.  But  we  feel  left  out  with  Editor 
&  Publisher.  Each  week  we  hear  that 
cable  is  taking  over,  free  circulation  is  the 
only  thing,  Pennysavers  are  gaining  on  us 
and  just  a  week  ago  that  classifieds  are 
doomed! 

Damnit,  we  have  to  get  things  going 
right  so  that  we  can  live  up  to  the  dis¬ 
astrous  trend  set  for  us  by  E&P.  Unfortu¬ 
nately  I  know  a  lot  of  other  weekly  and 
daily  publishers  who  are  just  as  guilt  rid¬ 
den  as  we  are.  I  guess  we  will  all  just  have 
to  live  with  it  and  admit  that  E&P  knows 
best. 

Robert  L.  Morg.an 

(Morgan  is  publisher,  Litmor  Publications 
Inc.,  Hicksville,  N.Y.) 


JAMES  RESTON 


is  one  of  a  prize-winning 
group  of  columnists  you  can 
feature  when  you  choose  the 
Full  Wire,  Pony  Wire.  Five- 
Day-a-Week  Mail  Service  or 
the  Weekend  Service.  The 
NYT  News  Service’s  depth 
and  scope  represents  the 
best  in  American  journalism. 

Details:  Contact  Sam  Summertin  or 
Harriet  Stanton,  |212|  972-1070 

81)e  Jjork  Stines 

NEWS  SERVICE 


Reuters  opens 
Detroit  bureau 

Reuters  North  America  opened  a  news 
bureau  in  Detroit.  Michigan.  August  9. 
The  bureau  will  be  staffed  by  John  Stark, 
who  has  been  with  Reuters’  financial 
desk  in  Chicago,  and  is  located  at  Detroit 
Free  Press  Building.  .^21  Lafayette  Blvd., 
Detroit.  Michigan.  48321. 

The  establishment  of  a  bureau  in  De¬ 
troit  is  the  latest  in  Reuters'  recently 
announced  plans  for  editorial  expansion 
in  North  America  and  worldwide. 
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First  aid  for 
marketers  .  .  . 

EDITOR  &  PUBLISHER 
brings  you  up-to-date 
data  for  1 ,600  newspaper 
markets  on  these 
14  key  factors: 


Locations 
Transportation 
Population 
Households 
Banks,  deposits 


Electric  Meters 
Gas  Meters 
Auto  Registrations 
Principal  Industries 
Climate 


Tap  Water 
Shopping  Centers 
Retail  Outlets 

Newspapers  and 
circulation 


11^1  Population  and  Income  Tables— Current  year 

WB  estimates  of  population,  disposable  income,  households, 
income  per-household  and  per-capita,  crop  and  livestock  valuations  for  U.S. 
and  Canadian  daily  newspaper  newspaper  markets,  including  all  U.S.  counties. 

Retail  Sales  Tables — Current  year  E&P  estimates,  total,  and  in  9  categories. 
Tables  show  U.S.  data  by  state,  SMSA,  county  and  daily  newspaper  city. 
Canadian  data  by  province  and  city. 

Exclusive  E&P  Market  Guide  Maps  showing  the  location  of  every  U.S. 
Standard  Statistical  Metropolitan  Area,  and  all  daily  newspaper  cities  in  each 
state,  and  Canadian  map  showing  all  Canadian  daily  newspaper  cities. 


.  .  .  in  the  1982 

Editor  &  Publisher 

Market  Guide 


$40  a  copy,  $35  for  5  or  more  copies.  Order  yours  now,  from: 
Editor  &  Pubiisher,  575  Lexington  Avenue,  New  York,  N.Y.  10022 
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Direct  mail  firm  seeks 
marriage  to  newspapers 


By  Andrew  Radolf 

Advo  Systems,  Inc.  of  Hartford, 
Conn.,  one  of  the  largest  direct  mail 
houses  in  the  United  States,  is  seeking  to 
become  married  to  newspapers. 

One  such  union  began  August  4  in 
Washington’s  Puget  Sound  region  where 
Advo  and  Argus  Week  End,  a  total  mar¬ 
ket  publication  mailed  to  640,000  homes, 
combined  operations  for  distributing  in¬ 
serts  and  ROP  ads  in  a  single  package. 

The  combined  operation  reaches  over 
800,000  households  in  the  area. 

Argus  Week  End  has  been  running  its 
direct  mail  program  for  just  over  a  year. 
Advo  opened  its  offices  in  the  Puget 
Sound  area  in  July,  1981,  and  began  its 
direct  mail  operations  with  K-mart  last 
April. 

John  S.  Murray,  who  owns  100%  of  the 
common  stock  of  TMC,  Inc.,  publisher  of 
Argus  Week  End,  described  his  relation¬ 
ship  with  Advo  as  a  “joint  operating 
agreement.’’ 

U nder  the  plan,  the  two  companies  will 
no  longer  compete  for  inserts,  instead, 
Advo  will  handle  all  the  insert  business, 
assemble  the  package  at  its  37,000  square 
foot  plant  in  Kent,  Wash.,  and  deliver  the 
final  product  to  the  post  office. 

Argus  Week  End  will  develop  the  ROP 
business,  provide  the  mailing  list  and 
address  cards  to  Advo,  and  serve  as  the 
wrap  for  the  inserts. 

“We  feel  our  list  is  the  up-to-date, 
accurate  list,”  Murray  stated.  “We’re 
double  checking  (Advo’s  list).  If  their  list 
checks  out  with  ours,  we’ll  change  to 
their  list.” 

Advo’s  revenues  will  come  from  the 
inserts.  Argus  Week  End’s  income  will  be 
from  ROP. 

Argus  Week  End  pays  its  share  of  the 
postage  costs  on  a  pro-rated  basis.  “We 
can  do  it  either  way — pay  Advo  or  pay  the 
post  office,”  Murray  said. 

The  two  firms  sought  to  work  together 
because  the  Puget  Sound  market  could 
not  sustain  two  direct  mail  marketing 
companies,  he  said. 

“We  decided  we  were  bucking  heads,” 
Murray  remarked.  “At  the  rates  we  were 
competing  at,  we  needed  four  or  five  cus¬ 
tomers  every  week.  There  really  is  room 
for  only  one  operation.” 

He  said  the  Argus  Week  End’s  ROP 
program  is  “trying  to  keep  everything  on 
a  modular  basis.”  Advertisers  can  pur¬ 
chase  a  full  page  for  $20  per  thousand  for 


one  week  and  $12  per  thousand  for  a  52 
week  contract.  Quarter  pages  start  at 
$7.50  per  thousand  for  one  week  and  go 
lower  with  contract  discounts. 

“We’ll  take  even  a  classified  ad,”  Mur¬ 
ray  commented. 

Insert  rates,  with  a  newspaper  wrap, 
are  about  $25-$35  per  thousand  plus  print¬ 
ing  costs,  Murray  said. 

The  Argus  Week  End  has  also  reduced 
its  page  size  from  26  inches  to  a  17  inch 
tabloid  printed  on  a  35  inch  web.  The 
weekly  publication  uses  a  four  color  cov¬ 
er  and  ranges  in  size  from  eight  to  24 
pages. 

The  publication  contains  about  80% 
advertising.  Editorial  content  covers  the 
arts,  business,  and  state  politics. 

Since  the  agreement  with  Advo  began, 
Murray  said  the  Argus  has  increased  its 
ROP  contracts  while  the  number  of  in¬ 
serts  have  also  grown. 

First  combination 

“This  is  the  first  combination  of  this 
sort  Advo  has  been  afTiliated  with,”  Mur¬ 
ray  said.  “We’re  pioneering  the  best  of 
direct  mail  and  the  best  of  the  newspaper 
business.” 

Jack  Underwood,  who  owns  100%  of 
the  preferred  stock  in  TMC,  Inc.,  said 
Advo  was  using  its  agreement  with  Argus 
Week  End  to  test  the  feasibility  of  seeking 
similar  arrangements  with  other  publish¬ 
ers. 

Underwood,  who  is  also  publisher  of 
the  Centralia-Cliehalis  Daily  Chronicle, 
said  Advo  is  interested  in  approaching 
daily  newspapers  about  setting  up  total 
market  coverage  shared  mail  operations 
in  their  areas. 

Executives  for  Advo  Systems  declined 
to  comment  on  the  company’s  plans  re¬ 
garding  newspapers. 

“We  are  not  willing  to  discuss  what  our 
future  plans  would  be,”  said  Gary  Call, 
Advo’s  vicepresident  in  charge  of  sales, 
“The  Seattle  program  is  confidential.  1 
can’t  discuss  it  publicly.” 

Argus  Week  End  is  affliated  with  two 
other  total  market  publications  in  the 
Puget  Sound  area.  East  Side  Week  End 
and  NW  Week  End  and  Value  Guide.  The 
three  Week  End  publications  reach  a  total 
of  862,000  homes.  East  Side  Week  End 
goes  to  about  90,000  households.  NW 
Week  End  reaches  about  130,000  house¬ 
holds. 

So  far,  those  two  publications  have  not 
joined  forces  with  Advo. 


Every  Saturday  since  1884 


“There’s  no  advantage  to  it,”  said 
Leighton  Wood,  president  of  Skagit  Val¬ 
ley  Publishing  Co.  The  company  pub¬ 
lishes  the  daily  Skagit  Valley  Herald  in 
Mount  Vernon  as  well  as  NW  Week  End 
and  Value  Guide. 

“They  (Advo)  wanted  all  the  insert 
business  and  give  you  the  opportunity  to 
sell  the  wrapper,”  Wood  said.  “We’ve 
been  handling  the  local  and  regional  in¬ 
serts  for  as  long  as  the  advertisers’  been 
using  them.  Our  mailing  list  is  far  more 
accurate.  Our  advertisers  preferred  we 
did  their  mailings.” 

Wood  said  Advo  “so  far”  has  not  com¬ 
peted  with  Skagit  Valley  Publishing  in  its 
market  for  the  shared  mail  business.  “We 
have  no  competition  for  shared  mail.”  he 
said. 

Newspapers  approached 

“Advo  Systems  is  approaching  a  num¬ 
ber  of  newspapers  right  now,”  said  Terry 
Brennan,  formerly  president  of  Advo’s 
publications  division.  “They're  attemp¬ 
ting  to  convince  newspapers  to  develop 
mailed  TMC  publications  for  ROP.  Advo 
would  control  the  inserts  and  do  the  mail¬ 
ing.  The  newspapers  and  Advo  would 
share  the  costs  of  nonsubscriber  lists.  1 
don’t  think  it’s  a  good  idea.” 

Brennan  now  works  as  a  consultant  to 
newspapers  on  setting  up  their  own 
shared  mail  operations  and  is  headquar¬ 
tered  in  Sepulvada.  California. 

“I  think  Advo’s  in  serious  trouble 
because  the  newspaper  business  is 
beginning  to  wake  up  and  develop  shared 
mail  programs  of  their  own,”  Brennan 
continued. 

He  said  the  “marriage”  between  Advo 
and  Argus  Week  End  was  “one  of  ne¬ 
cessity.”  He  estimated  Advo  was  losing 
“$40,(K)0  a  week”  in  its  Seattle  area  op¬ 
erations  and  said  Argus  Week  End  was 
“also  losing  money.” 

Brennan  left  the  Tribune  Co.  of  Chica¬ 
go  in  April  1981  to  head  Advo  Publica¬ 
tions,  Inc.,  headquartered  in  Glendale, 
California.  His  mission  was  to  create  a 
string  of  national  shoppers,  some  of 
which  would  operate  independently  of 
Advo’s  direct  mail  business. 

Brennan  said  Advo  Systems  during 
that  same  period  sought  to  greatly  expand 
its  marriage  mail  operations  and  to  set-up 
a  nationwide  printing  business.  The  firm 
purchased  Grit,  the  national  weekly  in 
Williamsport,  Pennsylvania,  for  its  heatst 
offset  printing  plant.  Western  Offset  Pub¬ 
lishing  in  San  Diego,  and  two  presses  for 
its  plant  outside  Washington  D.C. 

The  result  of  all  this  expansion.  Bren¬ 
nan  said,  was  Advo  “all  of  a  sudden  ran 
out  of  money”  and  decided  to  abort  its 

(Continued  on  page  33) 
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Lawyers  attack 
newspaper  ethics 


By  M.L.  Stein 

Newspaper  ethics  came  under  harsh 
attack  at  the  American  Bar  Association 
Convention  (August  8)  in  San  Francisco, 
with  one  prominent  lawyer  warning  jour¬ 
nalists  that  if  alleged  abuses  are  not  cor¬ 
rected,  the  public  may  demand  repeal  of 
the  First  Amendment. 

Told  by  Baltimore  Sun  reporter  Lyle 
W.  Denniston  that  newspeople  could 
never  agree  on  a  blanket  code  of  ethics  for 
the  profession.  Chesterfield  Smith,  for¬ 
mer  ABA  president,  retorted: 

“You  have  to  be  concerned  about  your 
irresponsible  people  who  will  build  up  a 
public  attitude  that  will  put  the  First 
Amendment  in  Jeopardy. 

“The  majority  of  people  in  America  no 
longer  blindly  believe  what  they  read  in 
newspapers.  If  you  don’t  clean  your  own 
house,  the  public  may  make  the  error  of 
trampling  on  the  most  precious  of  our 
freedoms,  a  free  press.” 

Smith  and  Denniston  faced  off  on  a 
panel  called  “The  American  Journalist 
vs.  The  American  Lawyer,”  which 
quickly  took  on  an  adversarial  tone. 

Denniston,  a  veteran  Supreme  Court 
reporter,  fired  back  that  “If  the  public 
wants  to  repeal  the  First  Amendment, 
then  by  God  let  them  do  it  straight  away 
and  we  will  report  it.  And  when  (it)  has 
been  repealed,  we  will  stop  reporting  on 
government  the  way  we  do  now.  1  can’t 
understand  why  lawyers  and  judges  are 
working  in  tandem  to  promote  interests  I 
think  are  inimical,  but  if  you  want  to  take 
the  First  Amendment  away,  then  do  it.” 

The  panel  revealed  more  about  bar- 
press  differences  than  public  concerns 
about  the  press. 

At  one  point  in  the  discussion,  two  un¬ 
known  men  released  a  live  pig  into  the 
ballroom  of  the  Hyatt  Regency  Hotel, 
prompting  panelist  Nina  Totenberg,  of 
National  Public  Radio,  to  remark  to 
Smith:  “Perhaps  this  is  a  reflection  on 
one  of  our  professions.” 

The  print  press  also  was  attacked  by 
Houston  attorney  William  E.  Wright  and 
Roy  M.  Cohn,  of  Senator  Joe  McCarthy 
fame,  who  also  took  shots  at  broadcast 
journalism. 

Wright  criticized  “superficial  report¬ 
ing”  of  legal  affairs,  while  Cohn,  a  suc¬ 
cessful  New  York  trial  lawyer,  rapped  the 
media  in  general  and  the  investigative 
magazine,  the  American  Lawyer,  whose 
editor,  Steven  Brill,  also  was  on  the 
panel,  in  particular. 

Cohn,  who  has  been  the  target  of  one  of 
the  magazine’s  probes,  accused  it  of 
“sensationalizing  everything.”  He  parti¬ 
cularly  objected  to  a  recent  story  involv¬ 
ing  an  undercover  reporter  who  posed  as 
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a  client  to  determine  how  many  lawyers 
would  accept  a  case  that  involved  falsify¬ 
ing  a  financial  statement. 

Cohn  asserted  that  journalists  should 
not  resort  to  “fraud  and  deceit”  to  obtain 
a  story.  Although  he  said  he  believed  in 
“great  license”  for  reporters. 

But  Cohn  also  rapped  the  bar  associa¬ 
tion’s  code  of  ethics,  which  was  being 
considered  at  the  convention  for 
wholesale  revision. 

Baloney 

He  called  the  bar  code  “baloney,” 
adding: 

“The  code  deals  with  the  fact  that 
lawyers  are  not  supposed  to  be  crooks 
and  you  don’t  need  a  code  of  ethics  for 
that  and  other  things  incapable  of  defini¬ 
tion.” 

In  addition,  Cohn  termed  ABA  a 
“closed  fraternity  to  which  others  are  not 
allowed,”  and  said  the  organization 
should  not  become  involved  in  public 
issues  such  as  supporting  the  Legal  Ser¬ 
vices  Corp.  He  labeled  the  corporation  a 
means  by  which  “otherwise  unemploy¬ 
able  lawyers”  are  hired. 

Smith,  a  Miami  lawyer,  conceded  the 
bar  had  its  own  problems  with  unethical 
members,  but  contended  that  it  weeds 
them  out. 

Bad  apples 

“Richard  Nixon  is  no  longer  a 
lawyer,”  he  pointed  out.  “John  Mitchell 
is  no  longer  a  lawyer.  If  you  (the  press) 
cannot  agree  on  a  code  of  responsibility, 
you’d  better  start  working  on  it.  Nobody 
wants  to  curb  the  First  Amendment,  but 
when  you  are  talking  about  abuses  of  the 
press,  there  have  to  be  some  answers  that 
don’t  relate  to  the  First  Amendment.  You 
have  some  bad  apples  and  they  are  still 
working.” 

The  attorney  also  scored  what  he  de¬ 
scribed  as  a  “monopoly”  by  newspaper 
groups,  declaring:  “The  concentration  of 
the  media  into  fewer  and  fewer  hands 
adds  up  to  an  insidious  influence  far  more 
dangerous  than  government.” 

Totenberg  took  the  offensive,  asking 
how  the  bar  can  knock  journalistic  ethics 
when  it  disciplines  its  members  in  secrecy 
and  has  a  monopoly  in  accrediting  law 
schools. 

“It’s  a  fiction  for  the  bar  association  to 
claim  it  has  a  code  of  ethics,”  she  said. 
“If  you  folks  are  going  to  have  a  code  of 
ethics  as  a  model  for  scruffy  people  like 
me,  then  let  it  be  licensed  by  the  state  and 
let  the  state  discipline  people  for  not  liv¬ 
ing  up  to  the  code.  And  if  you’re  not 
prepared  to  do  this,  stop  this  sham  and 
pretense  that  you  are  the  good  guys  and 
have  this  high  muckety-muck  code  that 


none  of  the  rest  of  us  have. 

“You  people  have  far,  far  too  much 
power  for  an  organization  that  is  not  a 
state.” 

The  next  day,  the  ABA  presented 
Totenberg  with  one  of  its  Gavel  Awards 
for  her  series  on  the  voting  rights  act. 

Denniston,  who  took  on  the  major  bur¬ 
den  in  defending  the  press,  observed  that 
“a  lawyer  in  the  newsroom  is  more 
dangerous  to  freedom  of  the  press  than  a 
reporter  in  jail.” 

He  drew  a  bead  on  plaintiffs’  attorneys 
in  libel  cases,  stating  that  lawyers  had 
seen  libel  as  an  “underutilized  tort  and 
decided  to  come  after  us.” 

Referring  to  the  recent  libel  victory 
against  the  Washington  Post  by  a  Mobil 
Oil  official,  Denniston  said,  “We  will  find 
ways  to  live  with  your  $2  million  verdict. 
We  will  be  here  when  you’re  gone.” 

“We  in  the  press  are  saying  if  you  want 
to  hold  us  to  such  accountability,  we  are 
going  to  do  the  same  to  you.  Distrust  on 
your  side  about  us  is  equaled  by  our  dis¬ 
trust  about  you .  Y ou  are  trying  to  monitor 
our  profession  in  the  courts  and  legisla¬ 
ture,  but  you  simply  cannot  do  this.  We 
operate  on  the  assumption  that  you  are 
now  part  of  the  enemy.” 

But  Brill,  a  Yale  law  graduate,  con¬ 
tended  that  lawyers  are  the  best  protec¬ 
tion  journalists  have  and  “have  done 
more  to  make  the  press  free  than  the 
National  Enquirer." 

In  another  ABA  program,  Marvin 
Kalb,  NBC  News’  chief  diplomatic  cor¬ 
respondent,  said  criticism  of  an  anti- 
Israeli  bias  in  tv  reporting  from  the  Mid¬ 
dle  East  has  “some  merit.”  He  blamed 
this  partly  on  inadequate  checking  of 
casualty  reports  by  correspondents  and 
their  intense  desire  “to  get  on  the  air.” 

“Overall,  we  have  done  a  very  extraor¬ 
dinary  job  trying  to  understand  a  very 
complicated  world,  but  I  think  we  can  do 
a  lot  better,”  he  said. 

Defends  tv 

Admitting  a  basis  for  some  complaints 
of  a  recent  pro-PLO  slant  in  television 
reporting,  Kalb  insisted  there  was  no  net¬ 
work  “cabal”  in  New  York,  Beirut  or 
Jerusalem  that  determines  how  the  news 
will  be  presented. 

“What  does  exist,”  he  continued,  “is  a 
terribly  complex,  interrelationship  hav¬ 
ing  to  do  with  the  reporter,  his  conscien¬ 
ce,  his  professionalism  and  his  desire  to 
get  on  the  air.” 

At  the  luncheon  session.  Gavel  Awards 
also  were  given  for  outstanding  legal 
affairs  reporting  to  the  Philadelphia  In¬ 
quirer,  Miami  Herald,  Virgin  Islands 
Daily  News,  Detroit  News  and  the  Coral- 
ville  (Iowa)  Weekly  News.  Time  won  the 
magazine  category  and  Fred  Friendly, 
former  president  of  CBS  News,  was  cited 
for  his  book,  “Minnesota  Rag,”  about 
the  landmark  Near  vs.  Minnesota  free 
press  case. 
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Newhouse  merges 
Portland  dailies 


By  Celeste  Huenergard 

Editorial  staffers  on  Portland’s  evening 
paper,  the  Oregon  Journal,  were  sum¬ 
moned  to  the  newsroom  last  Sunday  and 
informed  that  their  newspaper  was  being 
merged  with  its  morning  sister,  the 
Oregonian. 

The  surprise  announcement  went  to 
press  two  hours  later  in  the  form  of  a 
statement  from  president  and  publisher 
Fred  A.  Stickel. 

“Effective,  September  6,  the  Orego¬ 
nian  will  expand  its  edition  to  include  all 
features  of  the  Oregon  Journal  and  will 
become  an  all-day  newspaper,”  the  state¬ 
ment  began. 

Stickel  told  the  anxious  staffers  that  the 
entire  news  staff  of  both  newspapers 
numbering  over  250  editors,  reporters 
and  support  personnel  will  be  used  to  pro¬ 
duce  a  single  newspaper  .  .  .  No 
employee  of  either  newspaper  will  be  laid 
off  due  to  the  change  to  an  all-day 
publication.” 

Stickel  asked  his  listeners  to  refer  all 
outside  media  questions  to  him,  but  then 
became  unavailable  for  comment. 

The  statement,  which  said  the  all-day 
product’s  newshole  would  be  expanded 
40%  and  would  carry  all  the  features,  col¬ 
umns,  comic  strips  and  panels  of  both 
papers,  gave  no  indication  of  why  the  80- 
year-old  evening  member  of  the  New¬ 
house  chain  and  the  state’s  second  largest 
daily  was  merging  with  its  morning  coun¬ 
terpart. 

Local  observers,  however,  pointed  to 
an  amazingly  successful  local  shopper, 
ThisWeek,  and  to  the  daily’s  dwindling 
circulation  figures  as  the  impetus  behind 
the  company’s  move. 

“I  think  they’re  merging  because  they 
want  to  maximize  the  advertising  cover¬ 
age  of  the  Oregonian  and  because  This¬ 
Week  has  made  such  strong  inroads  into 
their  food  linage,”  Kenneth  Edwards,  a 
journalism  professor  at  the  University  of 
Portland,  speculated. 

According  to  linage  figures  released  by 
the  Oregonian,  the  two  dailies  added 
511,100  lines  to  their  total  display  and 
classified  count  of  22,437,856  during 
1981. 

The  papers’  1982  figures  are  not  as  pro¬ 
mising. 

According  to  E&P's  monthly  linage 
survey,  the  daily  and  Sunday  Oregonian 
dropped  roughly  3  million  lines  during  the 
first  six  months  of  1982,  while  the  Journal 
forfeited  586,000  tines. 

ThisWeek,  launched  two  and  a  half 
years  ago  by  RFD  Publications  Inc.,  re¬ 
fused  to  release  specific  linage  figures  but 
claimed  revenue  increases  of  50%  in 
1980,  and  70%  in  1981. 
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In  addition,  the  weekly  shopper, 
mailed  every  Thursday  to  420,000  house¬ 
holds  in  the  Portland  metropolitan  area, 
has  watched  its  broadsheet  numbers 
climb  from  52  pages  to  1 20  pages  since  its 
inception. 

Currently,  ThisWeek  is  the  exclusive 
advertising  showcase  for  the  city’s  larg¬ 
est  retailer,  Fred  Meyer,  as  well  as  K 
mart  and  Pay  less  Drugs. 

“1  would  guess  that  ThisWeek  has 
taken  over  about  50%  of  the  two  dailies’ 
food  linage,”  one  observer  estimated. 

The  Oregonian  and  Journal  tried  to 
retaliate  with  a  combined  FOODday  sup¬ 
plement  stuffed  into  the  two  dailies  on 
Wednesday  and  distributed  separately  to 
roughly  200,000  non-subscribers.  The 
section  currently  averages  26  broadsheet 
pages  a  week. 

On  the  circulation  side,  the  Journal  has 
lost  38,842  copies  since  1970  and  claims  a 
grand  total  of  100,039.  Oregonian’s  sales 
have  fallen  8,000  copies  during  the  same 
time  period  and  currently  averages 
237,142  copies.  Penetration  averages  for 
both  papers  also  have  suffered  losses 
greater  than  15%  in  the  last  ten  years. 

Joint  masthead 

The  new  all-day  offering,  whose  mast¬ 
head  one  staffer  said  would  incorporate 
both  papers’  names,  will  carry  expanded 
business,  sports,  and  entertainment  sec¬ 
tions,  according  to  Stickel’s  statement. 

Readers  who  presently  receive  the 
Journal  will  receive  the  afternoon  edition 
of  the  expanded  newspaper.  Both  edi¬ 
tions  will  be  available  on  newsstands. 

“Producing  an  expanded  excellent 
newspaper  will  be  an  exciting  challenge,” 
Stickel  told  his  readers.  “We  hope  it  will 


Staff  changes 
in  Portland 

New  staff  assignments  for  the  com¬ 
bined  Portland  Oregonian-Journal, 
scheduled  to  hit  the  newsstands  Septem¬ 
ber  6,  include: 

Donald  J.  Sterling,  former  Journal  edi¬ 
tor,  assistant  to  the  publisher;  William  A. 
Hilliard,  Oregonian  executive  editor- 
news,  executive  editor;  Peter  C.  Thomp¬ 
son,  Journal  managing  editor,  associate 
managing  editor;  Albert  L.  McCready, 
Oregonian  managing  editor,  managing 
editor;  Robert  M.  Landauer,  Oregonian 
executive  editor-editorial,  editor  of  the 
editorial  page. 

Thompson  will  succeed  McCready  as 
managing  editor  upon  McCready’s  possi¬ 
ble  retirement  within  the  year. 


become  an  even  more  essential  part  of 
your  daily  lives.” 

The  Journal  was  founded  by  C.S.  Jack- 
son  in  1902.  His  son,  Philip,  took  over  as 
publisher  after  his  father’s  death  until  his 
own  death  in  1953. 

The  Journal  remained  in  the  Jackson 
estate  until  1%1  when  Newhouse  bought 
it,  following  his  purchase  of  the  Orego¬ 
nian  in  1950. 

Under  Newhouse,  both  papers  have 
competing  news  departments  but  have 
shared  business  and  production 
departments  since  Newhouse  purchased 
the  Journal. 

Mergers  and  exits 
since  January  ’82 

Cleveland  Press-e,  suspended. 

Des  Moines  Tribune-e,  planned  merger 
with  morning  Register. 

Duluth  (Minn.)  News-Tribune  and 
Herald,  merged. 

Minneapolis  Star  &  Tribune,  merged. 

Waseca  (Minn.)  Daily  Journal,  sus¬ 
pended. 

Lamar  (Mo.)  Democrat-e,  converted 
to  weekly. 

Sarasota  (Fla.)  Herald-Tribune  and 
Journal,  merged. 

Geneva  (Ohio)  Star-Beacon-m,  sus¬ 
pended. 

PM  to  AM  conversions 
since  January  ’82 

Laredo  (Tex.)  Times,  from  pm  to  am. 

Denver  (Colo.)  Post,  from  pm  to  am. 

L.A.  Herald  E.xaminer,  from  pm  to  am. 

Mattoon  (Ill.)  Journal-Gazette,  from 
pm  to  am. 

Waco  (Tex.)  Tribune-Herald,  from  all¬ 
day  to  am. 

Killeen  (Tex.)  Daily  Herald,  from  pm 
to  am. 

Portage  (Wise.)  Daily  Register,  from 
pm  to  am. 

New  dailies  begun 
since  January  ’82 

Kailua-Kona  (Hawaii)  West  Hawaii 
Today 

Lihue  (Hawaii)  Garden  Island 

Washington  (D.C.)  Times 

Falwell’s  paper 
accepts  ads 

Moral  Majority  Report,  the  monthly 
tabloid  newspaper  of  the  Moral  Majority, 
began  accepting  advertising  beginning 
with  its  August,  1982  issue.  Jerry  Falwell, 
founder  of  the  Moral  Majority  describes 
the  Moral  Majority  Report  as  “the 
publication  that  dares  to  print  the  truth 
about  the  moral  issues  threatening  to 
destroy  America.” 
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Washington  libel  ruling 
could  hamper  columnists 


By  Michael  Guilfoil 

A  jury  in  Spokane,  Wash.,  has  awarded 
$219,493  to  a  small  town  variety  store 
owner  who  claims  he  was  libeled  and  his 
business  ruined  by  a  signed  opinion  col¬ 
umn  that  appeared  in  the  Spokane 
Spokesman-Review. 

Perhaps  as  significant  as  the  ample 
award  are  the  judge's  unusual  instruc¬ 
tions  to  the  jury  and  the  surprising  hostil¬ 
ity  toward  the  newspaper  voiced  during 
the  trial. 

Henry  Benjamin,  61,  former  owner  of 
the  Ben  Franklin  store  in  Cheney,  Wash., 
sued  Cowles  Publishing  Co.  and  Spokes¬ 
man-Review  columnist  Chris  Peck,  con¬ 
tending  his  business  was  damaged  and  he 
was  personally  defamed  by  a  June  17, 
1980,  column  Peck  wrote.  Peck,  32,  has 
since  been  promoted  to  managing  editor 
of  the  newspaper. 

The  column  centered  around  an  inci¬ 
dent  involving  a  13-year-old,  first-time 
offender  who  shoplifted  two  packs  of 
bubble  gum  from  Benjamin’s  store. 

The  boy  was  apprehended  in  the  store 
and  his  parents  subsequently  received  a 
letter  from  Benjamin  demanding  they  pay 
$100  for  their  son’s  offense. 

Under  Washington  Law  4.24-230,  such 
a  demand  letter  is  legal  and  separate  from 
any  criminal  charges. 

In  his  column.  Peck  discussed  whether 
collecting  $100  from  the  parents  of  a  first- 
time  juvenile  shoplifter  might  be  unjust 
punishment  for  the  bubble  gum  theft. 

The  column  ended  with  a  line  that  be¬ 
came  a  focal  point  of  the  libel  trial:  “The 
question  is,  who  is  stealing  from  whom?” 

During  his  trial.  Peck  and  others  testi¬ 
fied  that  the  columnist  had  been 
approached  by  juvenile  court  officials  in 
Spokane  and  asked  to  do  a  column  about 
the  shoplifitng  law. 

Testimony  also  verified  that  before 
writing  the  column  about  the  law.  Peck 
contacted  store  owner  Benjamin. 

Peck  identified  himself  as  a  reporter 
and  proceeded  to  quote  Benjamin  exten¬ 
sively  in  the  column  about  why  he  used 
the  law. 

Benjamin’s  attorney  argued  that  while 
Peck  had  the  facts  straight  and  had 
quoted  the  store  owner  accurately,  the 
columnist  nonetheless  had  been  negligent 
because — in  the  column’s  last  sentence — 
he  held  the  businessman  up  to  public  ridi¬ 
cule  and  created  a  false  impression  of 
him. 

After  the  article’s  publication,  Ben¬ 
jamin  testified,  the  store’s  profits  de¬ 
clined.  He  claimed  the  column  so  dam¬ 
aged  his  reputation  that  he  was  forced  to 
sell  the  store  in  early  1981. 

Benjamin’s  attorney  portrayed  his 
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Chris  Peck 


client  as  an  honest,  hard-working 
businessman  victimized  by  a  wealthy,  un¬ 
feeling  newspaper,  and  asked  the  jury  to 
award  Benjamin  $6.^0,000  for  damage  to 
his  reputation,  for  mental  anguish  and  for 
profits  he  would  have  received  had  the 
column  not  forced  him  to  sell. 

The  newspaper’s  attorney,  E.  Glenn 
Harmon,  argued  that  the  last  sentence  of 
Peck’s  column  was  merely  a  rhetorical 
closing  that  was  within  the  bounds  of 
opinion  writing. 

In  addition,  other  newspaper  editors  in 
the  region  testified  that  the  column  was 
an  opinion  and  within  the  bounds  of  good 
journalism. 

The  judge,  Michael  Donohue,  declined 
to  instruct  the  jury  on  whether  the  column 
was  or  wasn’t  opinion. 

In  his  instructions,  the  judge  told  the 
jury  two  factors  were  necessary  in  order 
to  find  in  Benjamin’s  favor:  Peck’s  col¬ 
umn  had  to  contain  a  defamatory  false¬ 
hood  that  damaged  the  businessman;  and 
Peck  knew  or  should  have  known  that 
part  of  his  column  was  false  or  would 
create  a  false  impression. 

A  post-trial  poll  of  some  jurors  shows 
that  they  concluded  the  final  line  of 
Peck’s  column  was  a  defamatory  false¬ 
hood  which  created  a  false  impression. 

After  the  trial,  Harmon  said  the  judge 
erred  in  having  the  jury  decide  whether 
the  last  line  in  Peck’s  column  was  a  opin¬ 
ion  or  a  libelous  statement  of  fact. 

The  newspaper  will  appeal  the  case  on 
the  grounds  that  the  judge  should  have 
decided  what  parts  of  the  column  were 
opinion  and  have  kept  those  sentences 
from  becoming  an  issue  in  the  trial. 

Peck,  winner  of  numerous  regional 


awards  for  his  columns,  says  the  deci¬ 
sion — if  allowed  to  stand — could  create 
serious  problems  for  opinion  writers. 

“It  seems  to  me  the  judge  and  jury  in 
this  case  have  given  columnists  and  edito¬ 
rial  writers  some  heavy  baggage  to  carry 
in  the  line  of  their  work,”  he  said. 

“The  judge  seems  to  be  saying  it’s  not 
enough  to  get  the  facts  straight  and  the 
quotes  accurate. 

“Now,  opinion  writers  must  get  into 
the  mystical  business  of  trying  to  read 
people’s  minds  and  gauge  what  false  im¬ 
pressions,  if  any,  may  be  created  by  com¬ 
mentary  and  opinion-writing.  1  think  that 
will  prove  very  difficult.” 

Though  it  is  not  grounds  for  appeal, 
another  element  of  the  trial  also  worries 
managing  editor  Peck. 

“Newspapers  were  made  to  look  like 
uncaring,  arrogant  institutions,”  Peck 
said.  “That  perception  hurt  us  in  this 
trial. 

“If  nothing  else,  this  experience  has 
taught  me  that  all  of  us  in  the  newspaper 
business  need  to  better  explain  to  our 
readers  what  this  business  of  free  press  is 
all  about.” 

Law-media  “bridge” 
established  in  III. 

The  Fair  Trial-Free  Press  Committee 
of  the  Illinois  State  Bar  Association  re¬ 
cently  adopted  a  novel  approach  to  re¬ 
solving  disputes  between  the  media  and 
the  judiciary. 

The  Committee  will  serve  as  a  third- 
party  agency  to  engage  in  fact-finding 
missions  and  to  consult  with  judges  and 
media  representatives  throughout  the 
state  in  an  effort  to  reconcile  differences. 

The  project  was  announced  by  Com¬ 
mittee  Co-Chairmen  Ralph  Otwell  and 
Francis  E.  Hickey.  Otwell  is  editor  of  the 
Chicafio  Snn-Times  and  Hickey  is  a 
Rockford,  III.,  attorney  concentrating  in 
communications  law. 

The  new  effort  is  aimed  at  both  alleviat¬ 
ing  prejudicial  publicity  that  creates  se¬ 
vere  problems  for  the  judicial  system  and 
in  maintaining  media  access  to  the  courts, 
the  chairmen  said. 

The  Committee  will  provide  non¬ 
binding  advice  to  parties  involved  in  a  fair 
trial-free  press  dispute. 

Illinois  is  one  of  the  22  states  without 
voluntary  bench-bar-prcss  guidelines  for 
coverage  of  judicial  proceedings. 

The  effort  to  settle  differences  in  Illi¬ 
nois  on  an  informal,  case-by-case  basis  is 
believed  to  be  the  first  such  program  in 
the  nation,  and  has  received  the  support 
of  an  overwhelming  majority  of  presiding 
judges  in  the  state's  judicial  circuits. 

Requests  for  the  Committee's  informal 
mediation  services  will  be  channeled 
through  the  ISBA  headquarters  at  the  Illi¬ 
nois  Bar  Center  in  Springfield. 

Committee  members  will  then  be 
assigned  to  interview  the  parties  involved 
and  to  try  to  resolve  differences. 
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New  daily 
is  planned 
for  Cleveland 

A  new  five-days-a-week  newspaper, 
staffed  by  former  Cleveland  Press  writers 
and  editors,  is  expected  to  hit  the  streets 
of  downtown  Cleveland  early  next 
month. 

Debut  of  the  Cleveland  Star  has  been 
set  for  September  7,  according  to  former 
Press  reporter  Bob  Schlesinger,  who  con¬ 
ceived  the  idea  of  a  24  to  28  page  broad¬ 
sheet  publication  which  he  hopes  can  fill 
some  of  the  void  left  by  the  Press  when  it 
folded  June  17. 

Other  principals  involved  are  Dan 
Coughlin,  who  was  a  sports  columnist  for 
the  Press  and  attorney  Margaret  Wong 
whose  father,  Schlesinger  said,  is  a  Hong 
Kong  newspaper  publisher. 

“We’re  figuring  on  an  initial  printing  of 
50,000  and  the  paper  will  sell  for  25  cents 

Talks  continue 
at  New  York  News 

The  New  York  News  this  week  reached 
agreement  with  the  paperhandlers  union 
on  contract  concessions  and,  saying  pro¬ 
gress  had  been  made,  stopped  the  clock  in 
its  talks  with  three  remaining  unions 
which  have  yet  to  reach  an  agreement 
with  the  newspaper. 

The  News  had  said  that  it  would  fold 
the  Sunday  “Bulldog”  if  all  of  its  unions 
did  not  accept  its  proposed  cost-cutting 
measures  by  12:01  a.m.  on  Saturday, 
August  7. 

The  folding  of  the  Bulldog  edition  was 
to  be  the  first  of  a  series  of  cutbacks  in  the 
News  distribution  which  would  result  in 

NLRB  shifts  policy 
on  union  elections 

The  National  Labor  Relations  Board, 
in  a  major  policy  shift,  ruled  this  week 
that  “inadvertent”  misstatements  made 
during  union  organizing  campaigns  are  no 
longer  grounds  for  overturning  an  elec¬ 
tion. 

The  board  ruled  that  the  voters  in  such 
elections  are  wise  enough  to  determine 
the  facts  through  information  presented 
to  them  by  the  union  and  the  employer. 

In  a  3-2  decision,  the  board  stated  that 
the  new  policy  “removes  impediments  to 
free  speech  by  permitting  parties  to  speak 
without  fear  that  inadvertent  errors  will 
provide  the  basis  for  endless  delay  or 
overturned  elections.” 

The  board  ruling  means  it  will  no  longer 
consider  the  truth  of  statements  made  by 
either  side  during  an  election  effort. 
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a  copy,”  Schlesinger  said. 

“Our  concept  is  to  use  a  magazine  for¬ 
mat,  basically  like  U.S.  News  and  World 
Report,  as  opposed  to  Time  or  News¬ 
week,"  he  explained.  “We’ll  be  featuring 
longer  stories,  well-written,  of  general 
interest.  We’re  not  going  to  try  to  be  a 
community  paper  in  the  sense  of  being  a 
bulletin  board.  We’ll  have  a  mixture  of 
local,  national  and  international  news  and 
we’ll  be  serviced  by  UPI.” 

Schlesinger  said  “it  would  appear  that 
we  will  have  a  staff  of  about  40  full  time 
people.  We’re  limiting  our  hiring  to  form¬ 
er  FTess  employees,  but  we  may  use  out¬ 
siders  as  contributing  writers  if  they  have 
some  specialty  we  can’t  cover.’’ 

Among  the  former  colleagues  Schlesin¬ 
ger  has  recruited  are  reporters  Dick 
McLaughlin,  who  is  coming  out  of  re¬ 
tirement;  and  Norman  Mlachak;  Tony 
Mastroianni,  who  will  cover  theater  and 
television;  gossip  columnist  Harriet 
Peters;  Kevin  Lyttle  and  Mark  Lombar¬ 
do  who,  along  with  Coughlin,  will  write 
sports;  author  and  columnist  Don 
Robertson;  editorial  cartoonist  Scott 

the  paper’s  shutdown  when  union  con¬ 
tracts  expired  in  1984. 

The  Bulldog  edition,  with  about 
196,000circulation,  hit  the  newsstands  on 
schedule  at  around  8:30  p.m.  last  Satur¬ 
day. 

The  mailers,  pressmen,  and  drivers 
have  held  several  negotiating  sessions, 
some  of  them  lasting  all  night,  with  the 
News  since  the  clock  was  stopped. 

On  Friday  afternoon,  August  6.  a  labor 
arbitrator  threw  a  monkey  wrench  into 
the  News’  plan  to  shrink  the  paper  if  no 
accord  was  reached.  Thomas  G.S. 
Christensen,  a  law  professor  at  New 
York  University,  ruled  management  had 
to  give  its  drivers  30-day  notices  before 
eliminating  the  edition,  or  continue  to  pay 
them  for  that  time  whether  or  not  the 
Bulldog  was  produced. 

In  response  to  union  pressure,  the 
News  has  agreed  that  if  concessions  are 
reached  it  will  extend  contracts  to  1987. 

The  unions  see  the  extension  as  a  sign 
of  good  faith  that  the  News’  owner,  the 
Tribune  Co.  of  Chicago,  will  continue  to 
publish  the  paper  beyond  the  present  con¬ 
tract  expiration  date  on  March  30,  1984. 

The  News  has  projected  its  losses  at 
$30  million  for  this  year.  George  McDo¬ 
nald,  president  of  the  mailers  union  and 
president  of  the  Allied  Printing  Trades 
Council,  said  the  unions  “assume”  the 
loss  figures  “are  for  real.” 

E&P  has  learned  that  the  News  lost 
$8.3  million  in  the  first  quarter  of  this 
year,  more  than  double  management’s 
original  projection  of  $4  million  in  losses 
for  the  quarter. 

The  News  is  seeking  about  $50  million 
in  contract  concessions  from  the  unions, 
including  the  elimination  through  layoffs 
and  reductions  in  overtime  of  1 ,340  of  its 


Willis;  and  travel  writers  Bill  and  Betty 
Hughes. 

Schlesinger  said  that  if  the  paper  catch¬ 
es  on,  employees  will  share  in  any  profits. 

There  are  still  some  loose  ends  to  be 
tied,  he  conceded.  “We’re  in  the  process 
of  lining  up  editorial  office  space  and  a 
printing  plant  and  we  still  have  to  work 
out  our  distribution,”  he  said. 

Although  he  says  “the  numbers  are 
realistic,”  Coughlin  is  somewhat  con¬ 
servative  about  the  Star’s  potential. 
“Who  knows?”  he  commented.  “It’s  not 
like  opening  up  a  McDonald’s  franchise. 
We  do  know  that  a  lot  of  big  companies 
had  money  budgeted  for  Press  advertis¬ 
ing  and  that  money  should  still  be  avail¬ 
able.” 

An  undisclosed  amount  of  seed  money 
is  coming  from  private  investors, 
Schlesinger  said,  noting  that  “there’s 
been  a  lot  of  interest.” 

Coughlin  estimated  that  “we  figure  we 
can  probably  put  out  a  very  nice  product 
for  as  little  as  $50,000  a  week  by  using 
modem  technology  and  keeping  our  over¬ 
head  down.” 

5,000  full-time  positions. 

Theodore  Kheel,  an  advisor  to  the 
unions,  said  the  eight  unions  which 
reached  agreement  with  the  News  have 
accepted  “well  in  excess  of  $25  million” 
in  cost-cutting  measures. 

Ex-N.Y.  News  exec 
starts  consulting  co. 

Saying  it  was  an  “amicable”  parting. 
Les  Bridges  left  his  post  as  marketing 
director  of  the  New  York  News  to  start  his 
own  media  communications  consulting 
company  in  New  York  City. 

Bridges  said  his  focus  will  be  on  “pro¬ 
motion  and  marketing  consultations  for 
major  metro  newspapers  and  other 
media.” 

He  said  is  “talking”  with  two  newspa¬ 
pers  in  competitive  markets  about  their 
promotion  efforts. 

Bridges  is  also  involved  in  a  “tv  pro¬ 
duction  effort”  in  Boston.  He  said  the 
proposal  has  a  new  orientation  but 
declined  to  give  further  details. 

“My  contribution  (to  the  News)  was  to 
help  a  very  good  circulation  department 
stabilize  and  rebuild  circulation." 
Bridges  said.  He  said  Robert  M.  Hunt, 
publisher  of  the  News,  wants  to  shift  the 
promotion  emphasis  to  increasing 
advertising  revenues. 

Art  Wible,  advertising  director  of  the 
News,  takes  over  as  marketing  director 
as  well  in  a  consolidation  of  the  two 
departments. 

John  Campi.  formerly  classified  and 
retail  advertising  manager,  stepped  into 
the  new  position  of  promotion  director. 
Campi’s  duties  include  being  the  News’ 
press  spokesman. 
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Judge  backs  newspapers 
in  changing  AT&T  decree 


In  a  ruling  seen  as  a  victory  for  news¬ 
paper  publishers.  Judge  Harold  H. 
Greene  of  the  Federal  District  Court. 
Washington.  D.C.,  stated  he  wants 
American  Telephone  &  Telegraph  Co. 
prohibited  from  entering  the  electronic 
publishing  field  for  at  least  seven  years. 

Judge  Greene  ruled  on  August  1 1  that 
the  proposed  settlement  of  the  Justice  De¬ 
partment’s  eight  year-old  antitrust  suit 
against  AT&T  was  “in  the  public  inter¬ 
est”  but  that  he  will  insist  on  several 
modifications  before  giving  his  final  ap¬ 
proval. 

One  of  those  modifications  stated. 
“AT&T  shall  not  engage  in  electronic 
publishing  over  its  own  transmission 
lines.  ‘Electronic  Publishing’  means  the 
provision  of  any  information  that  AT&T 
or  its  affiliate  has,  or  has  caused  to  be. 
originated,  authored,  compiled,  collect¬ 
ed,  or  edited  or  in  which  it  has  a  direct  or 
indirect  financial  or  proprietary  interest 
and  which  is  disseminated  to  an  unaffil¬ 
iated  person  through  some  electronic 
means.” 

Judge  Greene  wrote  that  “nothing  in 
this  provision”  would  keep  AT&T  from 
providing  electronic  directory  services 
which  list  general  and  product  business 
categories  and  the  names,  addresses,  and 
telephone  numbers  of  the  “service  or 
product  providers  under  those  categor¬ 
ies.” 

He  also  will  allow  AT&T  to  provide 
electronically  the  time,  weather,  and  oth¬ 
er  audio  services  which  it  is  offering  to 
locations  around  the  country  as  of  “the 
date  of  entry”  of  the  consent  decree. 

Judge  Greene  stated  that  “upon  appli¬ 
cation  of  AT&T.”  the  restrictions  on 
electronic  publishing  will  be  removed 
seven  years  after  the  consent  decree  takes 
effect  “unless  the  court  finds  that  com¬ 
petitive  conditions  clearly  require  its  ex¬ 
tension.” 

The  Judge  stated  that  if  this  and  other 
modifications  he  proposes  are  not  accept¬ 
ed  by  the  Justice  Department  and  AT&T 
in  15  days,  he  will  resume  the  antitrust 
trial . 

Charles  L.  Brown,  chairman  of 
AT&T,  stated  the  company  will  “imme¬ 
diately  undertake  consideration  of  the 
modifications  in  consultation  with  the 
Justice  Department.” 

The  American  Newspaper  Publishers 
Association  has  long  opposed  AT&T’s 
entry  into  the  data  processing  field.  Its 
Telecommunications  Statement  of  Prin¬ 
ciple  issued  in  1981,  called  for  the  incor¬ 
poration  of  a  “diversity  principle”  re¬ 
garding  the  development  of  new 
electronic  media. 

ANPA  spearheaded  an  intensive  lob¬ 

12 


bying  effort  in  Congress  to  have  the  di¬ 
versity  principle  included  in  the  proposed 
rewrite  of  Federal  Communications 
law. 

The  lobbying  effort  partially  succeed¬ 
ed.  Rep.  Timothy  Wirth  (D-Colo.). 
chairman  of  the  telecommunications  sub¬ 
committee.  wrote  the  diversity  principle 
into  his  bill;  H  R.  5158.  However,  on 
July  20.  Wirth  decided  to  abandon  his 
efforts  to  have  a  new  telecommunications 
bill  passed  this  year  and  cited  “the  cam¬ 
paign  of  fear  and  distortion  that  AT&T 
has  waged  to  fight  this  bill”  as  his  reason 
(E&O.  July  24.  p.9). 

Judge  Greene’s  proposed  restriction  on 
AT&T’s  entry  into  electronic  publishing 
accepts  the  diversity  principle  sought  by 
ANPA. 

In  a  statement  issued  shortly  after  the 
ruling,  ANPA  said.  “The  public  interest 
will  be  served  if  future  electronic  infor¬ 
mation  publishers  arc  allowed  an  oppor¬ 
tunity  to  develop — as  Judge  Greene  rec¬ 
ommends — in  an  atmosphere  in  which 
AT&T  may  not  control  both  information 
content  and  the  conduit  over  which  that 
information  must  flow.  ANPA  hopes  that 
the  agreement  will  be  consummated 
promptly.” 

Robert  G.  Marbut.  president  of  Hartc- 
Hanks  Communications  and  chairman  of 
ANPA’s  telecommunications  committee, 
said  Judge  Greene’s  ruling  will  encour¬ 
age  newspaper  publishers  to  begin  devel¬ 
oping  electronic  home  information  ser¬ 
vices. 

Marbut  said  many  newspaper  publish¬ 
ers  had  put  off  developing  new  electronic 
services  because  of  their  concern  that 
AT&T  may  be  allowed  to  enter  the  field 
with  an  unfair  competitive  advantage, 
arising  from  its  ability  to  originate  infor¬ 
mation  for  transmission  over  its  own 
monopoly  regulated  transmission  lines. 

“When  the  recession  is  over,  we'll 
have  a  ‘climate’  for  entering  electronic 
publishing.”  Marbut  stated.  “The 
ground  rules  will  be  clear.” 

Other  amendments  to  the  settlement 
sought  by  Judge  Greene  include  permit¬ 
ting  the  local  Bell  Operating  Companies, 
rather  than  AT&T,  to  publish  Yellow 
Pages  directories  and  allowing  the 
BOC’s  to  sell,  but  not  manufacture,  cus¬ 
tomer  premises  equipment. 

The  Judge  also  wants  modifications 
which  would  place  limits  on  the  amount 
of  debt  AT&T  can  transfer  to  the  BOC’s 
upon  divestiture  and  provide  guidelines 
on  the  transfer  of  facilities  and  assets 
presently  serving  both  AT&T  and  the  op¬ 
erating  companies  to  the  BOC’s. 

The  Justice  Department  and  AT&T 
first  announced  they  had  settled  the  gov¬ 


ernment’s  antitrust  suit  on  January  8. 
1982. 

The  basic  plan  required  AT&T  to  di¬ 
vest  itself  of  its  23  local  operating  com¬ 
panies  and  be  pared  down  to  its  long-lines 
division,  its  manufacturing  arm.  Western 
Electric,  and  its  research  arm.  Bell  Labs. 

In  return  for  accepting  this  settlement. 
AT&T  would  be  allowed  to  enter  new. 
unregulated  businesses  such  as  data  pro¬ 
cessing  and  electronic  publishing.  Last 
spring.  AT&T  announced  it  was  forming 
a  new,  separated  subsidiary.  American 
Bell,  through  which  it  intends  to  enter 
these  new  businesses. 


Controversial  logos 


Time  sues  Gannett 
over  use  of  logos 

Time.  Inc.  filed  suit  in  federal  court 
against  Gannett  Co.  seeking  to  enjoin  the 
latter  from  using  the  names  “Life”  and 
“Money”  for  two  sections  of  USA 
Today. 

Time  claims  the  logos  for  the  sections 
infringe  on  the  company's  trademarks  for 
Life  and  Money  magazines. 

“Their  logos  look  very  much  like  our 
logos,  both  the  name  and  the  way  the 
typefaces  appear."  said  Louis  Slovinsky. 
Time’s  director  of  public  affairs. 

The  lawsuit  claims  that  Gannett’s  use 
of  the  names  Life  and  Money  for  the  sec¬ 
tions  will  lead  to  the  “erroneous  belief’ 
that  USA  Today  is  in  some  way  con¬ 
nected  with  Time.  Inc. 

“We’ve  been  talking  to  them  (Gannett) 
fora  year  and  they  haven’t  changed  it.  so 
we’re  suing,”  Slovinsky  continued. 

The  suit  involved  “just  the  use  of  the 
names  ‘Life’  and  ‘Money.’"  he  said.  He 
stated  it  is  “not  true."  as  reported  in  the 
Wall  Street  Journal,  that  the  suit  also 
includes  Gannett’s  use  of  “Moneyline" 
and  “Lifeline"  as  the  titles  of  columns  in 
the  two  sections. 

Time  is  also  seeking  court  costs  and 
reasonable  attorneys’  fees  from  Gannett 
which  has  not  responded  to  the  suit. 
EDITOR  &  PUBLISHER  for  August  14,  1982 


Study  shows  videotex  Broker  recommends 

'  news  group  stocks 

Will  hurt  nOWSpSpOrS  Salomon  Brothers  mcluded  Ganneu 

Co.  and  Harte-Hanks  Communications 


An  independent  research  firm  con¬ 
ducted  a  year-long  study  of  the  profit 
potential  of  videotex  and  concluded  its 
commercial  viability  will  result  in  part 
from  the  diversion  of  household  expenses 
away  from  existing  media. 

The  firm  found  newspapers  are  likely 
to  be  videotex's  main  victim  in  the  print 
field. 

“Our  judgment  is  that  profitable  opera¬ 
tion  of  videotex  systems  is  well  within  the 
range  of  practical  possibility:  Real  rates 
of  return  in  the  region  of  l()-2(KT  appear 
attainable."  stated  Communications 
Studies  and  Planning  International  in  its 
1981  InContext  report. 

CSP  International  has  offices  in  New 
York.  London,  and  Montreal. 

The  report  based  its  findings  on  quan¬ 
titative  models  of  costs  and  revenues  for 
“a  mass  market,  residential,  two-way 
videotex  service."  CSP  incorporated 
data  from  various  videotex  field  trials  and 
service  start-ups  into  its  models  "to  make 
them  more  realistic." 

It  considered  revenues  which  would 
come  from  direct  expenditures  by  sub¬ 
scribers.  advertising,  financial  trans¬ 
actional  services,  retail  transactions, 
messaging,  and  "supplier  financed"  ser¬ 
vices  such  as  online  information  and  re¬ 
servation  systems. 

“It  would  not  be  prudent  to  base  a 
videotex  business  plan  on  the  expectation 
of  any  major  reallocation  of  the  house¬ 
hold  budget."  the  report  said.  “It  is  more 
realistic  to  assume  that  households'  ex¬ 
penditures  on  videotex  will  be  diverted 
from  other  information-related  goods  and 
services." 

The  report  said  subscription  fees  for 
videotex  “are  likely  to  be  derived  in  a 
large  measure  from  print"  and  "probably 
the  most  vulnerable  to  substitution  are 
newspapers." 

Videotex's  advantages  over  newspap¬ 
ers  include  timeliness  and  freedom  from 
space  constraints,  the  report  said,  while 
newspapers'  portability,  better  graphics 
and  typrographic  quality,  and  "the  ab¬ 
sence  of  an  investment  by  the  user"  are 
"significant  advantages"  in  return. 

"InContext  has  estimated  potential 
substitution  in  households  with  videotex 
available  to  be  309f  of  newspapers.  I09r 
of  magazines,  and  59f  of  book  purchases 
for  the  conservative  scenario,  and  WVr. 
15%.  and  7%  respectively  in  our  optimis¬ 
tic  scenario."  CSP  stated. 

If  a  household  spent  $6.15  per  month 
on  newspapers,  the  report  said  $1.85  of 
this  amount  would  be  diverted  to 
videotex  under  the  30%  estimate,  and 
$3.69  would  be  siphoned  oIT  from  news¬ 
papers  to  videotex  under  the  60%  esti¬ 
mate. 
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The  report  estimated  that  subscribers' 
payments  for  information  would  provide 
22.6%  of  total  monthly  revenues.  Adver¬ 
tising  would  account  for  27.6%.  home 
shopping  for  33.6%.  and  messaging  for 
16.2%. 

Videotex's  biggest  impact  on  newspa¬ 
pers'  advertising,  will  be  the  diversion  of 
classified  revenues,  according  to  CSP's 
research. 

InContext  also  compared  return  on  in¬ 
vestment  for  videotex  systems  using  tw  o- 
way  cable  to  ROI  for  systems  using  tele¬ 
phone  lines. 

For  cable,  the  report  assumed  the  oper¬ 
ator  supplies  user  terminals  which  are 
built  into  the  converter.  In  the  telephone 
system,  the  report  assumed  the  operator 
does  not  pay  for  the  terminals  which 
households  own  or  rent  from  an  outside 
vendor. 

In  the  report's  optimistic  scenario, 
cable  videotex  systems  offer  a  real  inter¬ 
nal  rate  of  return  of  34%  while  telephone- 
based  systems  offer  a  real  IRR  of  47%. 

The  rate  of  return  drops  to  7%  for  cable 
videotex  and  10%  for  telephone-based 
systems  in  the  report's  conservative  sce¬ 
nario. 

Several  papers  join 
CBS  videotex  trial 

New  York  Times,  Newark  Star  l.edi^er. 
and  the  local  Ridgewood.  New  Jersey 
newspapers.  Ridf;ewood  News,  pub¬ 
lished  Thursdays,  and  Sandav  News,  w  ill 
participate  in  Venture  One.  the  CBS/ 
AT&T  videotex  field  test  scheduled  to 
start  this  fall  in  Ridgewood.  New  Jersey. 

The  Ridgewood  newspapers  are  part  of 
the  Ingersoll  Publications  Company.  The 
Star  Ledger  is  a  Newhouse  New'spaper. 

The  newspapers  will  provide  news, 
sports,  social  events,  entertainment  and 
classified  advertisements  to  the  field  trial . 
Venture  One's  editors  w  ill  use  this  mate¬ 
rial  to  create  videotex  programming. 

The  test  will  involve  a  total  of  2(K) 
homes  in  Ridgewood,  which  will  be 
offered  a  broad  range  of  local  and  national 
consumer  information  and  transactional 
services. 

CBS  will  be  responsible  for  all  of  the 
information  content  of  the  test,  and 
AT&T  will  provide  computer  facilities, 
frame  creation  terminals  and  home  ter¬ 
minals.  Necessary  telecommunications 
facilities  will  be  obtained  under  tariff 
from  New  Jersey  Bell. 

Venture  One  also  will  receive  local 
news  and  information  from  the  data  base 
of  the  Hackensack  Record. 


on  its  most  recent  list  of  recommended 
stocks,  while  Morgan  Stanley's  invest¬ 
ment  research  department  is  advising  the 
purchase  of  Times  Mirror  and  New  York 
Times  Co.  shares 

Kidder.  Peabrnly  &  Co.  also  issued  a 
report  recommending  purchase  of  Gan¬ 
nett  Co.'s  stock. 

Salomon  said  it  expects  Gannett  and 
Harte-Hanks  to  outperform  the  S&P  .^(H) 
during  the  next  12  to  18  months. 

Salomon  predicted  Gannett  will  end 
1982  with  earnings  per  share  of  $3.40. 
compared  to  $3.17  in  1981.  It  foresees 
Gannett's  earnings  per  share  in  1983  at 
$3.75  and  envisions  a  five  year  growth 
rate  of  17%. 

Salomon  expects  Harte-Hanks  to  fin¬ 
ish  the  year  with  earnings  per  share  of 
$2.70  versus  I98l's  $2.51.  The  firm  be¬ 
lieves  Harte-Hanks  will  ptist  earnings  per 
share  of  $3.  lO  in  1983  and  have  a  five  year 
growth  rate  of  1 6%. 

“Gannett's  performance  in  the  sttx:k 
market  has  been  lackluster  since  the  com¬ 
pany  announced  its  intention  to  launch  a 
national  daily  newspaper."  Salomon 
Brothers  stated.  “We  believe  that  Gan¬ 
nett  has  a  good  chance  of  being  successful 
with  its  venture.  And  even  on  a  worst 
case  basis,  were  the  paper  unsuccessful, 
we  expect  Gannett  to  cut  its  losses  after 
six  months  at  $30  million  pre-tax.  The 
shares,  trading  toward  the  low  end  of  the 
52-week  range,  appear  undervalued." 

Kidder.  Peabody  based  its  recom¬ 
mendation  of  Gannett  stock  on  seven 
"positives"  including:  participation  in 
the  strong  consumer  economy,  consis¬ 
tent  high  earnings  growth,  broad  geo¬ 
graphic  and  economic  diversification, 
leading  position  in  the  newspaper  indus¬ 
try.  outstanding  management,  strong 
financial  impact,  and  potential  impact  of 
USA  Tixlay. 

"We  believe  the  market  has  now  dis¬ 
counted  the  potential  impact  of  USA  To¬ 
day."  Kidder  Peabody  stated,  noting 
Gannett  stock  has  fallen  from  46  to  the 
low  3()'s.  "If  successful,  the  paper  could 
contribute  50c  per  share  by  1986." 

Morgan  Stanley  believes  the  New  York 
Times  Co.,  as  a  result  of  improved  mar¬ 
gins  at  the  New  York  Times  due  to  labor 
savings,  "is  now  in  a  position  to  record 
earnings  growth  of  16%  per  year  on  aver¬ 
age  for  the  foreseeable  future." 

Morgan  Stanley  sees  Times  Co.  earn¬ 
ings  reaching  $4.85  per  share  this  year 
including  40c  from  the  sale  of  .Australian 
assets,  and  will  be  $5.15  per  share  in  1983. 

"If  there  is  any  truth  to  the  adage.  ‘Buy 
'em  when  nobody  wants  'em.'  Times  Mir¬ 
ror  shares  should  be  purchased  now  ." 
Morgan  Stanley  stated. 
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Writing  coach  warns  editors 
about  the  seven  deadiy  sins 


How  to  find 
a  writing  coach 


By  Hugh  Morgan 

The  writing  coach  at  the  5/.  Louis  Post- 
Dispatch  advised  copy  editors  at  a  recent 
seminar  to  “impress  on  writers  that  jour¬ 
nalese  is  a  foreign  language." 

“People  don’t  speak  it;  they  don’t 
write  it;  why  do  we  expect  them  to  read 
it?,’’  Harry  Levins  asked  participants  at  a 
Mid-America  Press  Institute  seminar  on 
copy  editing  held  recently  in  Indiana¬ 
polis. 

“People  curb  dogs,  not  spending.  They 
hike  mountains,  not  budgets.  They  in¬ 
vestigate,  not  probe.  Whatever,  they 
don’t  use  headlinese.  To  them,  Moscow 
is  a  city,  not  a  synonym  for  the  Soviet 
Union,”  he  said. 

Levins,  also  chief  copy  editor  for  the 
Post-Dispatch,  discussed  various  bran¬ 
ches  of  journalese,  which  he  identified  as 
one  of  the  seven  deadly  sins  of  newspaper 
writing. 

Under  journalese,  he  listed: 

•  Shorthand,  such  as  saying  the  War¬ 
saw  government  when  it  should  be  the 
Polish  government,  or  using  buzzwords 
such  as  “black  community.”  What  you 
are  saying  in  effect  is  all  blacks  are  alike. 

•  Bureaucratese,  such  as  writing  Mis¬ 
souri  may  be  in  non-compliance  with 
federal  child-welfare  standards.  That’s 
akin  to  saying  a  man  who  kills  his  wife  is 
in  non-compliance  with  state  law. 

•  Technical  terms,  such  as  Section  8 
housing.  Title  I  funds,  and  primary, 
secondary,  and  tertiary  sewage  treat¬ 
ment.  Writers  cannot  assume  that  readers 
can  translate  these  technical  terms.  Many 
times  a  writer  uses  a  technical  term 
because  he  does  not  understand  its  mean¬ 
ing. 

•  The  wrong  word,  which  is  used  be¬ 
cause  it  is  handy.  There’s  always  a  budget 
crisis  in  city  hall,  a  bus  line  crisis,  a  school 
lunch  crisis.  A  crisis  actually  represents  a 
turning  point,  especially  in  a  medical 
sense. 

•  Cliches,  such  as  “fire  swept 
through,”  “an  uneasy  calm  prevailed,” 
“rain  failed  to  dampen  the  spirits  of,” 
“an  explosion  rocked.”  and  “rescue 
workers  sifted  through  the  rubble.”  An 
overused  second-day  lead  is;  “Police 
were  searching  today  for  .  .  .”  Ninety- 
nine  times  out  of  100,  police  are  not 
actively  searching,  but  are  out  patrolling 
for  today’s  problems. 

•  Hype,  such  as  some  of  the  writing 
about  El  Salvador.  The  sentence.  “The 
army  ended  a  sweep”  actually  meant  a 
couple  of  hundred  infantrymen  walked 
along  at  IVz  miles  an  hour.  Other  hype 

(Morgan  is  assistant  professor  of  En¬ 
glish,  Miami  University,  Oxford,  Ohio.) 


phrases;  “The  guerrillas,  spearheaded  by 
Green  Beret-trained  commandos;”  “The 
offensive  was  planned  as  a  48-hour 
blitz;”  “The  army  deplored  2,000  men  in 
a  two-pronged  pincer  (sic)  movement;” 
and  “artillery  and  fixed-wing  aircraft 
pounded  positions.” 

•  Redundancies,  such  as  “ruling  jun¬ 
ta,”  “jet  fighter,”  “building  a  new  jail,” 
“schoolteacher,”  and  “bilateral  rela¬ 
tions  between  the  two  countries.” 

•  Trendy  words  orjargon,  such  as  “rot¬ 
ary-wing  aircraft,”  “thrust”  (as  a  noun), 
“mix”  (as  a  noun),  “terminate,”  “have  a 
dialogue,”  “revenues,”  “peer  group,” 
and  “Fiscal  ’83.” 

•  Euphemisms,  such  as  “senior 
citizens.”  “inner  city,”  “academic 
underachiever,”  “developmentally  dis¬ 
abled,”  “indigent,”  “affirmative  ac¬ 
tion,”  “revenue  enhancement,”  and 
“exceptional  children.” 

Deadly  sins 

Levins’  other  deadly  sins  and  their 
cures  include: 

One:  Bring  back  the  simple  declarative 
sentence — subject,  verb,  object.  A  sinner: 
“Joe  Mitch,  an  official  of  the  Metro  Con¬ 
ference,  which  is  sponsoring  the  tourna¬ 
ment,  said  tickets  had  been  sold  out  for  a 
month.”  The  subject  and  verb  were  sepa¬ 
rated  by  1 1  words  and  a  defining  clause 
was  used  to  define  a  defining  clause.  Who 
and  what  clauses  derail  the  train  of 
thought. 

Insist  on  single-idea  sentences.  A  sin¬ 
ner:  “Kennedy,  addressing  the  biennial 
assembly  of  the  Union  of  Ameican  He¬ 
brew  Congregations,  made  his  remarks 
about  the  AWACS  sale  after  accepting  a 
Torah  scroll  from  the  group.” 

Two:  Simple  declarative  sentences  and 
single-idea  sentences  will  usually  be  short¬ 
er  sentences. 

Three:  Get  rid  of  windy  words.  Levins 
succeeded  at  the  Post-Dispatch  in  getting 
a  ban  on  the  word  “confrontation,”  be¬ 
cause  every  two-bit  tavern  fight,  every 
political  spat  suddenly  became  a  con¬ 
frontation.  The  worst  one  of  all  is  “exten¬ 
sive.”  Storms  once  covered  a  wide  area 
and  caused  heavy  damage.  Now,  storms 
cover  an  extensive  area  and  cause  exten¬ 
sive  damage. 

Four:  Unmangle  modifiers.  Don't  use 
dates,  names,  or  places  as  modifiers, 
such  as  “The  March  31  shooting;”  “The 
Reagan  budget;”  and  “A  St.  Louis  hand¬ 
writing  expert.”  Don’t  use  verbs  as  modi¬ 
fiers,  such  as  “admitted  participant;” 
“recommended  closings;”  “the  sche¬ 
duled  Israeli  withdrawal;”  “planned  re¬ 
novation,”  “purported  transcript,’’  and 
“proposed  Reagan  budget.”  Conditional 

(Continued  on  pa^e  15) 


By  Tom  Menzel 

Is  it  worth  the  time  and  money  for  a 
newspaper  to  hire  a  writing  coach? 

The  question  continues  to  be  debated 
among  professionals  and  educators.  The 
results  of  any  writing  improvement  prog¬ 
ram  are  often  difficult  to  measure,  so 
many  news  executives  hesitate  to  take 
the  plunge. 

Last  summer,  the  Idaho  Statesman 
took  the  plunge,  and  I  headed  the  search 
and  screen  effort.  We  feel  the  move  was 
worthwhile. 

A  good  writing  coach  doesn’t  arrive  in 
your  newsroom  by  accident.  If  it’s  done 
right,  it  takes  months  of  planning,  search¬ 
ing  and  screening. 

At  the  Idaho  Statesman  we  used  a  four¬ 
tiered  approach  in  our  search — an  ad  in 
Editor  &  Publisher;  letters  and  flyers 
to  journalism  schools  throughout  the 
country;  a  discussion  with  Roy  Peter 
Clark  at  the  Modern  Media  Institute  in 
Florida;  and  letters  to  managing  editors  of 
some  of  the  country’s  prestigious  news¬ 
papers  seeking  advice  and  possible  refer¬ 
rals. 

Following  is  a  how-to  for  news  execu¬ 
tives  who  wish  to  make  a  serious  search 
for  a  writing  coach: 

1)  Define  what  you  expect  from  your 
program.  Miracles  cannot  be  on  the  list — 
only  realistic  expectations.  Perhaps  you 
would  expect  a  heightened  awareness  of 
good  writing,  a  renewed  skepticism  of  old 
writing  habits.  In  some  cases,  you  might 
seek  a  measurable  improvement  in  the 
writing. 

2)  Determine  what  qualities  and  exper¬ 
tise  the  coach  must  have.  These  might  in¬ 
clude  professional  experience,  several 
years  teaching  experience  or  a  combina¬ 
tion. 

3)  Determine  what  kind  of  person  you 
want.  Sounds  strange  at  first,  but  the 
coach  has  to  command  respect  from  your 
staff  or  your  program  will  fall  flat  on  its 
face.  Watch  for  maturity,  experience, 
responsiveness,  professionalism, 
credibility,  dedication,  compassion  and 
firmness  (sans  fanaticism). 

4)  Discourage  gadflies  from  applying. 
We  said  precisely  that  in  our  ad  and  other 
promotional  material. 

5)  Determine  who  the  coach  will  work 
with.  You  might  want  your  coach  to  work 
closely  with  reporters  and  editors,  or  only 
with  those  who  need  the  most  work.  Time 
is  usually  the  determining  factor. 

6)  Determine  how  much  money  you  want 
to  spend.  We  found  that  a  large  salary 
doesn’t  necessarily  guarantee  a  good 
coach  (Digger  Phelps,  eat  your  heart  out). 

(Continued  on  pufte  15) 

(Menzel  is  assistant  city  editor,  the  Idaho 
Statesman. ) 
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Deadly  sins 

(Continued  from  page  14) 

modifiers  also  should  be  discarded,  such 
as  “possible  tax  increase,”  and  “alleged 
scandal.”  And  don’t  use  a  freight-train 
modifier,  such  as  “a  July  1981  federal 
court  desegregation  order.” 

Five:  Watch  out  for  word  order,  be¬ 
cause  it  can  cause  absurdities,  such  as 
“Joe  Smith  was  convicted  of  raping  a 
woman  in  circuit  court  yesterday.”  Many 
stories  on  unemployment  figures  read 
like  this:  “The  figure  was  9.3%  last 
month.  The  figure  had  been  7.9%  in  the 
same  period  last  year.”  The  writer  should 
have  set  up  a  contrast  by  taking  “in  the 
same  period  last  year”  and  moving  it  to 
the  front  of  the  sentence. 

Six:  Stamp  out  indirection.  Indirection 
is  disguising  a  new  fact  and  trying  to  slip  it 
past  the  reader.  He  noted  the  identifica¬ 
tion  of  a  person  was  spread  through  the 
story  with  such  devices  as  “A  Webster 
Groves  woman  was  arrested  .  .  .” 
“Juanita  Shannon  was  charged  ...” 
“Police  seized  the  red-haired  cocktail 
waitress  at  her  home  ...”  and  “The 
38-year-old  divorcee  and  mother  of  two 
told  police  ...”  The  reader  is  asked  to 
take  the  information  in  little  dribs  and 
drabbles.  But  more  importantly,  this  us¬ 
age  asks  the  reader  to  make  all  tiiese  con¬ 
nections. 

♦  *  * 

The  seminar  was  co-chaired  by  Wen¬ 
dell  Trogdon,  assistant  managing  editor 
of  the  Indianapolis  News,  and  John  Blue, 
former  managing  editor  of  the  Southeast 
Missourian,  Cape  Girardeau. 

Kay  Read,  chief  copy  editor  of  the 
Kansas  City  Star,  suggested  a  way  for 
headline  writers  to  improve  their  skills  by 
going  through  exchanges  to  find  good 
heads.  They  can  clip  stories  and  head¬ 
lines  and  cut  off  the  headlines  and  put 
them  behind  the  stories.  After  a  month  to 
six  weeks,  they  can  take  out  the  stories 
and  write  headlines  for  them.  “Then, 
compare  your  headlines  with  what  you 
had  previously  thought  were  really  great 
headlines,”  she  said. 

Harry  McCawley,  managing  editor  of 
the  Columbus  (Ind.)  Republic,  reported 
an  experiment  in  team  reporting  has 
worked  well.  The  paper  converted  a  sys¬ 
tem  in  which  a  city  editor  was  responsible 
for  six  beat  reporters  into  one  in  which 
the  city  editor  position  was  eliminated 
and  three  reporting  teams  were  created  to 
cover  government,  community,  and  re¬ 
gion.  The  head  of  each  team  is  the  senior 
reporter,  who  writes  as  well  as  confers 
with  management  and  team  members  on 
how  and  what  to  cover.  He  said  this  has 
improved  the  quality  and  quantity  of  re¬ 
porting. 

“We’re  able  to  give  our  reporters  more 
depth  by  making  them  cover  several 
areas  instead  of  restricting  themselves  to 
EDITOR  &  PUBLISHER  for  August  14,  1982 


a  city  hall  beat  or  government  beat,”  he 
said. 

Urges  personal  style 
Bill  Pittman,  chief  of  the  Bloomington 
bureau  of  the  Indianapolis  News,  said,  “1 
think  we  make  a  great  mistake  in  general¬ 
ly  shying  away  from  a  more  personal 
style.  The  newspaper  should  be  more 
conversational  in  tone.  And  editors 
should  explain  what  reporters  have  taken 
for  granted.  There  is  the  possibility  that 
we  are  really  ignoring  the  reader  and  are 
presenting  ideas  far  beyond  his  compre¬ 
hension.” 

Susan  Miller,  executive  editor  of  the 
Champaign  (III.)  News-Gazette,  said  part 
of  the  initiative  she  looks  for  in  staffers  is 
to  have  the  good  sense  to  say:  “This 
doesn’t  make  sense.” 

“That’s  as  much  a  function  of  anybody 
on  the  staff  as  it  is  to  copy  editors,  except 
the  copy  editor  is  the  last  line  of  defense 
and  absolutely  one  of  the  most  valuable 
things  you  can  ever  say  to  anybody  is  that 
this  doesn’t  make  sense.  You  don’t  have 
to  know  the  answer.  You  just  have  to 
have  enough  sense  of  the  world  to  say 
there  is  something  funny  here  I  don’t 
understand,”  she  said.  “Have  enough 
faith  in  yourself  to  assume  that  if  you 
don’t  get  it,  the  reader  isn’t  going  to  get  it. 
It  doesn’t  make  any  difference  at  all 
whether  the  reporter  understands  it.” 

Trevor  Brown,  associate  dean  of  the 
Indiana  University  School  of  Journalism, 
recommended  that  newspapers  take 
advantage  of  the  many  experts  on  uni¬ 
versity  campuses  in  getting  background 
stories  of  what  is  happening  in  various 
parts  of  the  world. 

“The  tendency  is  to  accept  the  AP  and 
UPl  copy  and  the  syndicated  columns  of 
the  major  writers  and  analysts  of  this 
country,  without  making  much  effort  first 
to  locate  local  and  regional  experts  who 
could  enhance  for  the  public  their  know¬ 
ledge  of  breaking  events,”  he  said. 

Trogdon  said,  “The  copy  editor  must 
first  put  himself  in  the  position  of  a  read¬ 
er.  Does  the  story  make  sense.  Does  it 
answer  all  questions.  Is  it  clear?  Is  it 
logical?  Does  it  flow  so  the  reader  will 
finish  it?  Are  their  errors  in  fact,  viola¬ 
tions  of  ethics  or  good  taste?” 

How  to  find 

(Continued  from  page  14) 

If  your  state  abounds  with  natural  re¬ 
sources,  capitalize  on  that.  We  did  well 
without  breaking  our  budget.  Set  your 
own  guidelines  on  this. 

7)  Place  your  ad  in  professional  maga¬ 
zines.  No  need  to  give  all  the  details. 
Have  applicants  send  for  more  informa¬ 
tion  that  you  prepared  ahead  of  time. 

8)  Send  a  one-page  flyer  to  journalism 
schools.  There’s  a  list  of  all  accredited 
schools  in  the  E&P  annual.  The  flyer 
should  include  a  profile  of  your  newspaper. 


what  you  are  trying  to  accomplish,  the 
duration  of  the  program,  qualifications 
you  require,  where  and  to  whom  to  apply, 
application  deadline  and  the  salary 
offered  (if  you’re  proud  of  it).  Send  a 
cover  letter  asking  the  department  chair¬ 
man  to  post  the  flyer  where  faculty  will 
see  it. 

9)  Set  up  a  plan  to  process  applications. 
We  sent  each  applicant  a  form  letter  with 
additional  information  on  our  proposed 
program.  We  included  a  copy  of  the  flyer 
sent  to  the  journalism  schools.  All  letters 
and  flyers  were  prepared  ahead  of  time  so 
they  could  be  sent  out  immediately. 

10)  Choose  the  top  candidates.  After 
carefully  scrutinizing  the  applications  (45 
in  our  case),  we  chose  the  top  10,  based 
on  experience,  credentials  and  proposed 
program.  Two  reporters  reviewed  our  top 
10  choices,  choosing  the  three  they  liked 
best.  Our  editors  then  chose  three  candi¬ 
dates  for  telephone  interviews. 

11)  Design  your  interview  carefully.  We 
listed  a  dozen  specific  questions.  We 
asked  how  the  applicant  would  gain  the 
staff  s  confidence,  we  asked  about  speci¬ 
fics  of  his  proposed  program,  how  much 
he  felt  he  could  accomplish,  how  he 
would  work  editors  into  the  program,  etc. 

12)  Communicate  with  the  staff.  When 
you’ve  made  your  decision,  be  sure  and 
tell  the  staff  immediately  who  you  have 
chosen,  when  he  is  arriving  and  what  he 
plans  to  do.  Encourage  them  to  ask  ques¬ 
tions  and  offer  suggestions. 

13)  Get  the  game  plan  started.  That 
means  a  subscription  to  your  paper  for 
the  coach,  sending  the  coach  unedited 
copy,  arranging  for  housing  and  setting 
up  the  coach’s  office. 

14)  Plan  coach's  arrival.  Don’t  dump 
him  on  the  staff  and  wish  him  luck.  Give 
him  a  proper  introduction  to  both  editors 
and  reporters.  A  staff  meeting  and/or  par¬ 
ty  would  be  nice.  Make  him  part  of  the 
newsroom  as  quickly  as  possible. 

15)  Establish  a  system  of  critiquing.  Try 
to  get  the  entire  newsroom  involved  if 
only  by  using  a  special  bulletin  board  for 
some  general  observations. 

16)  Keep  the  program  alive.  Before  the 
coach  leaves,  get  recommendations  from 
him  on  how  you  can  continue  your  effort 
toward  better  writing.  Don’t  let  the  spirit 
of  your coach  die.  If  that  happens,  you’ve 
wasted  your  money  and  your  time. 

Resigns  account 

J.  Walter  Thompson  U.S.A.  disclosed 
that  it  had  resigned  the  advertising 
account  for  Jos.  Schlitz  Brewing  Co.  The 
agency,  which  had  represented  Schlitz 
since  1978,  was  asked  by  Stroh  Brewery 
Co.,  Schlitz  parent  company,  to  compete 
with  other  agencies  for  future  representa¬ 
tion  of  the  brand. 

“We  find  this  procedure  unacceptable 
in  light  of  the  work  we  have  done  and  the 
results  in  has  produced,”  said  Burt  Man¬ 
ning,  chairman  of  J.  Walter  Thompson 
U.S.A. 
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News  service  operates 


on  spec  and 

By  Warren  Burkett 

A  new  state  government  news  service 
has  survived  five  months  and  trial  by 
fire — a  special  session  of  the  Texas  legis¬ 
lature — to  gain  80  regular  users  among 
small  dailies  and  weeklies. 

Capitol  News  Service  operates  on  spec¬ 
ulation  and  the  honor  system.  Stories  of 
local  newspaper  interest  are  mailed  to 
editors  who  get  a  bill  of  proposed  charges 
at  the  end  of  the  month,  said  Roger  Mul¬ 
der,  manager.  If  the  paper  uses  the  story, 
it  honors  the  bill. 

The  current  80  regular  users  come  from 
a  list  of  135  Texas  newspapers  drawn  up 
in  March  when  the  service  began  opera¬ 
tions.  Inclusion  on  the  list  stemmed  from 
whether  or  not  the  paper  had  access  to 
localized  news  from  a  wire  service  or 
group  bureau  in  Austin.  Operations  of  the 
service  are  patterned  on  those  of  a  similar 
service  started  in  September  of  1980  in 
the  Louisiana  capital  at  Baton  Rouge  by 
Tom  Aswell,  a  former  New  Orleans 
States-Times  staffer  from  Shreveport. 

“Louisiana  was  kind  of  a  testing 
ground,”  said  Aswell. 

Expansion  to  Texas,  which  has  more 
newspapers,  was  a  natural  decision,  but 
the  execution  did  not  come  easily.  The 
first  bureau  chief  quit  after  ordering  furni¬ 
ture  for  an  office  that  never  opened.  A 
second  designated  bureau  chief  never 
moved  from  Dallas  to  Austin.  Then  Mul¬ 
der  agreed  to  manage  the  service  in  con¬ 
junction  with  his  own  Mulder  News  Ser¬ 
vice,  which  has  been  supplying  radio  and 
television  clients  for  several  years. 

Mulder  expects  detailed  capital  news 
reporting  to  increase  in  significance  and 
necessity  if  “New  Federalism”  programs 
actually  shift  more  decision  making  to  the 
state  level. 

The  idea  of  operating  on  speculation 
and  the  honor  system  boggles  some  jour¬ 
nalists,  said  Mulder,  just  as  receiving  an 
unordered  local  story  and  a  bill  will  bog¬ 
gle  some  editors  and  publishers.  Howev¬ 
er,  the  Capitol  News  Service  won  in¬ 
creased  credibility  during  the  special  leg¬ 
islative  session  called  by  Governor  Bill 
Clements  at  the  end  of  May.  During  the 
week-long  session,  Mulder  and  his  repor¬ 
ters  wrote  more  than  40  localized  stories 
from  interviews  with  state  legislators 
hammering  at  property  tax  reform  and 
financing  for  the  embattled  prison 
system. 

Eighty  papers  from  the  original  list  re¬ 
sponded  to  Mulder’s  news  reports.  Only 
one  newspaper  used  a  story  without 
paying,  Mulder  suspects,  which  puts 

(Burkett  is  associate  professor.  Dept,  of 
Journalism,  U.  of  Texas  at  Austin.) 
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honor  system 

Texas  editors  high  on  the  credibility  list¬ 
ings.  About  30  of  the  user  newspapers  are 
dailies,  and  the  rest  are  weeklies,  he  said. 

Capitol  News  Service  offers  two  kinds 
of  stories.  Reporters  dig  into  state  re¬ 
cords  and  reports  searching  out  a  local 
angle  for  client  newspapers.  They  write  a 
“form”  story  and  plug  in  localized  finan¬ 
cial  data  and  other  facts  that  apply  to  the 
territory  served  by  one  of  the  service’s 
users. 

Typical  of  this  is  a  statewide  report  on 
unsafe  bridges  in  the  state  that  got  de¬ 
tailed  reporting  only  on  the  overall  thrust 
of  the  report  and  the  condition  of  major 
bridges  or  in  the  territories  of  newspapers 
with  their  own  capital  bureaus.  Dozens  of 
other  bridges  rated  unsafe  escaped  the 
detailed  reporting  of  all  except  those  dug 
out  and  localized  by  Capitol  News  Ser¬ 
vice. 

Capitol’s  biggest  competition  in  report¬ 
ing  is  government  itself.  Capitol  reporters 
steer  clear  of  agencies  with  large,  active 
public  relations  staffs  that  paper  the 
media  with  announcements  of  every  pro¬ 
ject. 

Instead,  Mulder  looks  into  agencies 
that  make  few  announcements  but  have 
statewide  effects.  Or,  into  agencies  or  re¬ 
ports  where  press  releases  skim  the  stor¬ 
ies  for  overall  totals  on  tax  spending  or 
cater  mainly  to  the  large  city  media. 

The  other  type  of  story  involves  special 
local  angle  reporting  and  is  written  espe¬ 
cially  for  a  client  newspaper,  said  Mul¬ 
der.  Capitol  News  Service  may  initiate 
the  story  after  spotting  a  special  angle  for 
a  client,  or  Capitol  reporters  may  respond 
to  a  request  from  a  newspaper.  Editors 
definetly  prefer  the  unique  story,  written 
exclusively  for  their  newspapers,  said 
Mulder. 

Capitol  News  Service  draws  reporters 
from  senior  and  graduate  journalism  stu¬ 
dents  at  the  University  of  Texas  in  Austin. 
Learning  experience  and  credit  in 
the  school’s  urban  affairs  reporting 
course  helps  offset,  in  part,  the  low  pay 
Mulder  can  offer  for  part-time  work  at 
this  stage  of  development.  The  students 
possess  requisite  writing  and  research 
skills  as  well  as  knowledge  of  state  gov¬ 
ernment,  he  said.  He  has  had  as  many  as 
three  students  working  at  a  time, 
although  only  one  is  working  through  the 
summer. 

More  staffers  will  be  added  in  Septem¬ 
ber  when  school  resumes  and  the  Texas 
legislature  begins  building  toward  its 
biennial  session  starting  in  January,  said 
Mulder. 

“Given  the  experience  of  the  operation 
to  date,  we  are  going  to  try  to  make  cover¬ 
age  as  localized  as  possible,”  said  Mul¬ 
der. 


FCC  decides  to  end 
Comsat  restrictions 

The  Federal  Communications  Com¬ 
mission  unaminously  voted  to  end  its 
rules  which  prohibited  the  Communica¬ 
tions  Satellite  Corp.  from  selling  its  inter¬ 
national  services  directly  to  individuals, 
businesses,  and  government  agencies. 

Under  the  previous  restrictions,  Com¬ 
sat  could  only  sell  its  services  to  other 
common  carriers  such  as  American  Tele¬ 
phone  &  Telegraph,  Western  Union,  and 
RCA  Global  Communications. 

These  common  carriers  in  turn  would 
sell  Comsat’s  services  to  other  com¬ 
panies,  agencies,  and  individuals. 

The  FCC  said  it  hoped  the  vote  to  allow 
Comsat  to  compete  with  other  common 
carriers  will  lead  to  more  varied  services 
available  to  the  public  at  lower  prices. 

The  FCC  ruled  that  Comsat  must  enter 
new  businesses  through  a  separate  sub¬ 
sidiary  to  prevent  the  firm  from  subsidiz¬ 
ing  any  new  competitive  activities  with 
funds  obtained  through  its  congressional- 
ly  mandated  monopoly  role  in  interna¬ 
tional  communications. 

The  FCC  also  is  considering  allowing 
firms  such  as  RCA,  Western  Union,  and 
ITT  World  Communications  to  own  com¬ 
pletely  and  operate  earth  stations  which 
link  to  the  international  satellite  com¬ 
munications  system.  Under  the  existing 
rule,  Comsat  has  50  percent  control  of  all 
earth  stations  in  the  international  satellite 
system. 

Later  this  year,  the  FCC  plans  to  de¬ 
cide  if  firms  such  as  RCA,  Western  Un¬ 
ion,  and  ITT  can  offer  international  voice 
services.  Currently,  these  firms  can  send 
only  written  messages  such  as  telegrams, 
telexes,  and  data. 

Dallas  News  starts 
‘economists  board’ 

Dallas  Morning  News  has  established 
its  own  Board  of  Economists  which  will 
meet  twice  a  year  to  discuss  Dallas-Fort 
Worth  business  conditions. 

Cheryl  Hall,  Morning  News  business 
news  editor,  says  the  board  of  local  eco¬ 
nomists  will  offer  a  “broad  spectrum  of 
knowledge”  about  the  economy  of  the 
area.  “Board  meeting  discussions  will  be 
published  in  the  Morning  News,”  Hall 
said,  “and  will  offer  readers  the  opinions 
of  well-schooled  economists — opinions 
they  would  not  ordinarily  be  privy  to.” 

Economists  attending  the  first  session 
were  George  Christy,  North  Texas  State 
University  finance  professor;  William 
Gruben,  Federal  Reserve  Bank  of  Dallas 
regional  economist;  James  A.  Byrd,  In- 
terfirst  Corp.  chief  economist;  Bernard 
Weinsiein,  University  of  Dallas  econo¬ 
mics  professor;  Floyd  Durham,  Texas 
Christian  University  economist;  Stanley 
Reber,  Texas  American  Bancshares — 
Fort  Worth  chief  economist;  and  Ed 
McClelland,  RepublicBank  Corp. 
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Mass,  daily  enacts 
no  smoking  policy 

Greenfield  (Mass.)  Recorder  has 
adopted  a  rule  that  has  banned  smoking 
throughout  the  plant,  except  in  a  special 
smoking  lounge. 

Publisher  Alexander  Hutchison  recom¬ 
mended  a  no  smoking  policy  to  Recorder 
department  heads  in  February  following 
the  Surgeon  General’s  findings  that 
smoking  is  hazardous  to  the  health  of 
non-smokers.  They  agreed  unanimously 
to  the  proposal. 

In  a  memo  to  employees  on  March  1, 
Hutchison  stated  that  management  was 
seriously  considering  establishing  a 
smoking  ban  and  encouraged  anyone  who 
felt  strongly  about  the  issue,  one  way  or 
another,  to  speak  with  him. 

Little  response 

“I  didn't  get  that  much  response.  Most 
what  I  did  get  was  favorable,”  he  said.  “  I 
did,  however,  have  one  staffer  tell  me 
that  the  smoking  ban  would  lead  one  em¬ 
ployee  to  quit  and  another  to  retire  early. 
Netiher  of  which,  I  might  say,  has 
occurred.” 

When  a  rumor  began  to  circulate  that 
the  publisher’s  office  would  be  exempt 
from  the  ban,  Hutchison  reassured  every¬ 
one  that  his  pipes  would  be  packed  up  and 
taken  home,  or  smoked  only  in  the  smok¬ 
ing  lounge. 


June  I  was  the  date  set  for  the  begin¬ 
ning  of  the  smoking  ban.  Hutchison  felt 
that  such  a  requirement  would  take  time 
for  the  smoking  employees,  especially 
those  in  high  pressure  jobs,  to  adjust  to.  A 
hallway  near  the  back  of  the  building  was 
converted  into  a  lounge,  painted,  car¬ 
peted  and  furnished  with  chairs,  side- 
tables  and  ashtrays. 

Farren  Memorial  Hospital  brought  a 
carbon  monoxide  analyzer  to  the  plant  on 
June  12  to  measure  the  amount  of  carbon 
monoxide  in  people’s  lungs.  Debra 
LaPointe,  Health  Education  Coordinator 
at  the  hospital,  said  that  more  than  one- 
third  of  the  employees,  including  many 
non-smokers,  had  their  lungs  tested. 
Since  the  amount  of  carbon  monoxide  in 
the  lungs  decreases  2  to  3  hours  after 
smoking,  some  people  had  their  lungs 
tested  before  and  after  having  a  cigarette. 
LaPointe  said  they  were  amazed  at  the 
amount  of  carbon  monoxide  after  having 
a  cigarette.  The  safe  level  is  7 — the  higher 
the  number,  the  greater  the  amount  of 
carbon  monoxide.  Some  people  had 
levels  of  15  or  20. 

Strict  policy 

LaPointe  said  that  the  Recorder’s 
smoking  policy  was  strict  compared  to 
other  businesses.  Other  businesses  in  the 
area  had  created  smoking  lounges  and 
encouraged  their  employees  to  use  them, 
but  had  not  banned  smoking  in  the  rest  of 
the  building.  LaPointe  said  she  feels  that 


the  Recorder  has  set  a  good  example  for 
other  businesses  in  how  to  institute  and 
put  into  effect  a  no  smoking  policy  with¬ 
out  creating  hostility. 

Several  smokers  said  they  feel  guilty 
about  taking  company  time  to  go  have  a 
cigarette.  One  employee  said,  “I  feel  like 
I’m  back  in  high  school,  having  to  go 
sneak  a  cigarette.”  Most  of  the  smokers 
feel  the  policy  wastes  time.  One  smoker 
said  that  well-meaning  jests  by  people 
passing  through  the  smoking  lounge  can 
get  to  be  too  much.  “By  the  time  five  or 
six  people  have  gone  by  and  made  some 
crack  like, ‘Oh,  goofing  off  again?’  I’d  like 
to  smack  them!” 

An  editor  who  smokes  said,  “The 
smoking  ban  is  a  problem  for  me  at  dead¬ 
line,  and  it’s  not  getting  any  easier.  It 
requires  a  tremendous  amount  of  effort  to 
keep  myself  calm.” 

Since  the  smoking  ban  was  established, 
the  Recorder  has  had  only  one  visitor 
refuse  to  put  out  a  cigarette  when  re¬ 
quested.  The  publisher  was  contacted 
and  after  he  spoke  to  the  visitor,  he  put  it 
out. 

Hutchison  feels  the  smoking  ban  has 
been  a  success.  “The  other  day,  while 
walking  down  the  hall,  I  smelled  cigarette 
smoke.  As  I  began  to  look  around  for  the 
smoker,  someone  in  circulation  noticed 
me  looking  and  assured  me  the  smoker 
had  put  out  the  cigarette.  I  know  I  never 
would  have  noticed  the  smell  before.” 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept.  RK-3 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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Ad  Scene 

N.Y.  Post  getting  better 
response  from  advertisers 


By  Dan  Lionel 

At  the  New  York  Post  the  other  after¬ 
noon  visitors  encountered  an  upbeat 
mood  that  paralleled  its  historic  surge  in 
both  advertising  and  circulation. 

At  the  reception  desk  in  the  lobby,  a 
young  lady  sported  a  t-shirt  which  read: 
“Are  you  getting  it  every  day?  —  NEW 
YORK  POST.”  On  the  bulletin  board  in 
the  advertising  department  was  tacked  a 
notice  announcing  a  pending  softball 
game  between  a  guild  and  a  management 
team.  A  couple  of  guys  in  the  ad  depart¬ 
ment,  no  doubt  warming  up  for  the  game, 
were  tossing  wadded  paper  balls  at  each 
other. 

Pat  Purcell,  vicepresident  for  advertis¬ 
ing  who  has  presided  over  the  department 
since  December  1981,  quietly  attributes 
the  overall  28%  linage  gain  for  the  first  six 
months  to  the  “growing  awareness  by 
advertisers  of  the  paper’s  effectiveness.” 
Purcell  said,  “They’re  paying  attention 
now  because  with  our  surge  in  circulation 
(currently  910,000)  they’re  seeing  more 
results.” 

In  the  last  six  months  retail  linage 
moved  up  29%.  while  department  store 
ads  were  ahead  302%.  Purcell  quickly 
noted  that  the  current,  seemingly  daz¬ 
zling.  department  store  gain  was  over  a 
miniscule  base  because  the  big  stores, 
since  the  paper  was  taken  over  by  Rupert 
Murdoch,  had  virtually  ignored  the  pa¬ 
per.  “Now,  consistent  schedules  are 
appearing  from  such  majors  as  A&S,  Ma- 
cy’s,  Gimbel's  and  Alexander’s,”  Purcell 
said. 

“Aren’t  the  big  stores  still  concerned 
about  the  Post’s  sensational  editorial 
style?”,  Purcell  was  asked. 

“These  are  hard  times,”  he  said,  “and 
the  store  people  have  noted  that  the  Post 
causes  their  cash  registers  to  ring  at  a 
highly  efficient  cost.  At  our  300,000  line 
level,  the  retail  advertiser  can  earn  our 
lowest  rate — $2.50  per  line — that’s  the 
lowest  CPM  in  town.” 

Purcell  attributes  the  paper’s  result  get¬ 
ting  power  to  the  maintenance  of  its  “bet¬ 
ter  than  average  demographics”  despite 
the  41%  increase  in  readers  over  the  last 
two  years. 

“Basically  we’re  between  the  New 
York  News  and  the  New  York  Times  in  the 
main  demographic  categories,’’  he 
claimed. 

The  most  recent  N.Y  Scarborough  Re¬ 
port  revealed  that  13.8%  of  Post  house¬ 
holds  earned  $50,000-1-,  while  26% 
earned  $35,000 -f.  In  the  professional/ 
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technical  category ,  the  Post  has  2 1  %  of  its 
readers.  In  each  area  the  paper  was  ahead 
of  the  News  and  behind  the  weekday 
Times. 

On  the  day  of  my  visit,  the  Post  was  in 
its  third  day  of  a  5<t  hike  to  30</  in  its 
newsstand  price. 

“It’s  still  too  early  to  tell  what  the 
effect  will  be  on  sales,”  said  Purcell,  “but 
judging  from  a  previous  experience  when 
we  ran  our  $100,000  weekly  Wingo  Game 
contest  as  we  are  doing  again,  we  actually 
picked  up  and  held  circulation.”  Purcell 
is  hopeful  that  the  paper  will  take  the 
newsstand  price  boost  in  stride  as  it  has 
the  12%  ad  rate  hike  that  went  into  effect 
in  July. 

Before  noon  sales 

An  important  factor  in  the  Post’s  cir- 

Israeli  shell  destroys 
UPl’s  Beirut  bureau 

The  staff  of  United  Press  Internation¬ 
al’s  West  Beirut  bureau  rushed  out  mo¬ 
ments  before  a  phosphorous  shell  fired  by 
an  Israeli  gunboat  ignited  and  engulfed 
the  office  in  flames  on  August  4. 

The  shell  struck  the  office  above  the 
bureau  and  fell  through  the  ceiling, 
spraying  the  room  with  yellow,  phos¬ 
phorous  powder,  according  to  bureau 
manager,  Vincent  Scholdoski. 

The  phosphorous  shell  was  the  fourth 
to  hit  the  building,  which  was  under  spo¬ 
radic  fire  for  nearly  eight  hours. 

“We  escaped  by  a  split  second.  The 
bureau  went  up  in  flames.  There  was  no 
question  the  shells  came  from  the  sea,” 
Scholdolski  said.  “This  appeared  to  be 
just  indiscriminate  shelling.  There  were 
no  Palestinian  positions  anywhere  near 
the  office.” 

The  staff  took  shelter  in  the  basement. 
The  only  injury  was  a  sprained  ankle  suf¬ 
fered  by  photographer  Claude  Sholdani. 

John  Moody,  Julie  Flint,  Riad  Kaj,  and 
David  Zenian  were  the  other  bureau 
members  in  the  office  at  the  time  the  shell 
struck. 

The  UPl  office  is  in  the  same  building 
on  Hamra  Street  in  West  Beirut  as  the 
newspaper,  An-Nahar,  which  also  was 
damaged  by  the  gunboat’s  shells. 

Prior  to  the  shelling,  Flint  filed  a  story 
while  trapped  in  the  “smoke-filled”  Bris¬ 
tol  Hotel,  said  Paul  Varian,  UPl  foreign 
editor, 

Varian  said  UPl’s  New  York  office  lost 
contact  with  the  West  Beirut  bureau  for 


culation  growth  was  the  paper’s  decision 
to  go  all  day. 

“Currently  half  of  our  papers  are  sold 
before  noon,”  Purcell  said.  “For  adver¬ 
tisers  this  has  meant  that  the  paper 
reaches  shoppers  earlier  in  the  day  and 
because  the  paper  is  distributed  at  the 
same  time  as  the  News  and  Times  there  is 
less  duplication  in  readership  with  these 
newspapers  than  when  the  Post  was  only 
in  the  afternoon.” 

Purcell  came  to  the  New  York  Post 
from  another  Murdoch  owned  publica¬ 
tion,  the  weekly  Villcif’e  Voice,  where  he 
was  advertising  director  for  18  months. 
Prior  to  that  he  was  with  the  New  York 
News  where  he  started  his  ad  career. 

There  he  began  in  the  sales  department 
and  wound  up  writing  sales  presenta¬ 
tions.  Currently  he  spends  the  greatest 
part  of  his  day  making  presentations  to 
advertisers  in  every  category. 

“I  make  calls' on  restaurants,  banks, 
and  auto  dealers  as  well  as  top  stores,”  he 
said.  “I  find  that  Post  salespeople  are 
getting  a  better  reception  these  days 
although  the  turnaround  in  how  advertis¬ 
ers  perceived  this  newspaper  began  well 
before  I  arrived  here.” 


about  an  hour  Wednesday  after  the  shell 
struck. 

UPl  correspondents  in  West  Beirut  are 
using  hotel  telexes  to  file  their  copy  to 
London. 

The  Commodore  Hotel,  where  many 
foreign  correspondents  in  West  Beirut  re¬ 
side,  was  hit  by  shells  but  there  were  no 
reports  of  journalists  being  injured. 

One  shell  struck  the  Commodore  one 
room  away  from  where  UPl  photo¬ 
grapher  Leighton  Mark  was  staying,  but 
he  was  out  taking  pictures  at  the  time. 

The  bureaus  of  Newsweek  and  Agence 
France  Presse  also  suffered  some  damage 
in  the  shelling. 

Dan  Merridor,  Israeli  Cabinet  Secret¬ 
ary,  issued  a  statement  saying  the  army  is 
under  orders  not  to  shell  indiscrimi¬ 
nately. 

He  expressed  “deep  regrets”  about  the 
fire  damage  to  UPl’s  office  and  relief  that 
the  staff  was  not  harmed. 


Reporter  expelled 
from  Thailand 

Barry  Wain,  the  Asian  Wall  Street 
JoarnaTs,  diplomatic  correspondent,  was 
expelled  from  Thailand  because  of  an 
article  he  wrote  describing  squalid  living 
conditions  in  a  Thai  camp  for  Vietnamese 
refugees.  The  article,  which  appeared  in 
both  the  Asian  and  domestic  Wall  Street 
Journal,  was  labelled  “unfair”  by  a  Thai 
official.  AWSJ  editors  defended  the  story 
as  accurate. 
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New  videotex  association 
seeks  conciiiatory  roie 


By  Andrew  Radolf 

Since  its  birth  last  February,  the 
Videotex  Industry  Association  has  grown 
to  over  125  members  including  some  of 
the  leading  computer  and  communica¬ 
tions  companies  in  the  country. 

Members  include  AT&T,  IBM,  Group 
W  Cable,  the  Corporation  for  Public 
Broadcasting,  McCann  Erickson,  NCR 
Corporation,  Direct  Mail  Marketing 
Association,  Digital  Equipment  Corpora¬ 
tion,  Southern  Satellite  Systems,  and 
Hewlett-Packard. 

Newspaper  companies  which  have 
joined  VIA  include  Hearst  Corporation, 
Knight-Ridder  Newspapers,  Times  Mir¬ 
ror,  Durham  Herald  Co.,  publisher  of 
Durham  (N.C.)  Herald  and  Sun,  and  Dis¬ 
patch  Electronic  Information  System,  a 
division  of  the  Dispatch  Printing  Co. 
which  publishes  Columbus  (Ohio)  Dis¬ 
patch. 

The  Associated  Press  and  United  Press 
International  are  also  members  of  VIA. 

The  association  is  headquartered  in 
Washington  D.C.  Larry  T.  Pfister, 
vicepresident  of  Time  Video  Information 
Services  is  its  chairman. 

Don’t  fear  AT&T 

“What  we  want  to  be  is  a  balanced 
forum  free  from  politics,  antitrust,  or  con¬ 
stituencies  with  an  axe  to  grind,”  Pfister 
said,  “a  forum  where  people  can  sit  down 
and  discuss  the  healthy  growth  of  text 
services.” 

He  said  VIA  seeks  to  be  an  “unbiased” 
videotex  information  “clearing  house” 
for  the  public,  press,  and  policymakers. 

An  association  which  claims  both 
newspapers  and  the  giant  Bell  System  as 
members  may  seem  incongruous  con¬ 
sidering  the  battle  the  two  sides  are  wag¬ 
ing  over  the  role  AT&T  should  be  allowed 
to  play  in  developing  new  electronic 
media. 

Pfister  disputes  the  notion  that  news¬ 
paper  publishers  should  be  concerned  a- 
bout  the  competitive  threat  posed  by 
AT&T’s  entry,  via  a  proposed  unreg¬ 
ulated  subsidiary,  American  Bell,  into  the 
videotex  field. 

“I  think  it’s  a  shame  that  publishers  are 
concerned  about  AT&T,”  lister  said.  “I 
don’t  see  AT&T  as  a  threat  to  newspapers. 
1  would  be  more  concerned  as  a  cable  oper¬ 
ator.  For  the  phone  company  to 
grow,  it  would  be  a  lot  easier  to  buy  up 
cable  companies  than  to  lay  fiber  optics.  ’  ’ 

Pfister  believes  electronic  Yellow 
Pages  will  not  pose  a  threat  to  newspaper 
or  videotex  classified  ads  because  AT&T 
“does  not  have  the  skills  or  the  staff”  to 
keep  them  updated. 

“1  don’t  believe  a  pure  advertising 
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videotex  product  is  going  to  generate  au¬ 
diences,”  he  added.  “Context  is  really 
important.” 

Pfister  explained  that  for  ads  on 
videotex  to  be  successful,  they  will  have 
to  be  provided  as  part  of  an  overall  in¬ 
formation  and  entertainment  package. 

“If  you’re  afraid  of  competition,  you 
panic  and  do  funny  things,”  Pfister  re¬ 
marked.  He  said  even  if  AT&T  were  to  go 
ahead  and  develop  information  and  enter¬ 
tainment  to  go  along  with  electronic  Yel¬ 
low  Pages,  it  would  be  “just  like  two 
newspapers  in  a  town.  In  an  open  market, 
the  audience  comes  from  editorial,  not 
advertising.” 

Pfister  said  VIA  intends  to  take  posi¬ 
tions  on  issues  “common  to  the  videotex 
industry,  not  just  one  or  two  players.” 

VIA  has  taken  position  opposing  a  bill 
in  the  Senate  Finance  Committee  which 
would  deny  U.S.  businesses  tax  deduc¬ 
tions  for  expenditures  involving  foreign 
videotex  technology. 

Pfister  said  the  legislation  is  so  worded 
that  it  “would  only  apply  to  Telidon” 
which  was  developed  by  Canada. 

Pfister  said  the  legislation  was  proposed 
in  retaliation  for  a  Canadian  law 
which  denies  deductions  to  Canadian 
firms  advertising  on  U.S.  television  and 
radio. 

In  charge  of  Time  Teletext 
At  Time  Video  Services,  Pfister  is  re¬ 
sponsible  for  the  overall  management  and 
marketing  of  Time  Teletext  Services. 

The  service,  which  is  still  in  develop¬ 
ment,  will  transmit  5,0<X)  pages  of  in¬ 
formation  on  a  full  cable  channel  rather 
than  over  the  vertical  blanking  interval  of 
a  broadcast  signal. 

Pfister  said  Time  intends  to  create  a 
“national  editorial  product  and  sell 
national  ads.” 

Local  newspapers  will  be  able  to  form 
partnerships  with  Time  to  contribute  loc¬ 
al  news  and  advertising  to  the  teletext 
channel. 

Pfister  said  about  55%  of  the  content 
will  be  “national  editorial”  supplied  by 
Time  Teletext  Services.  Another  25%  of 
the  content  will  be  regional  and  local  in¬ 
formation  produced  by  newspapers. 

The  remaining  20%  will  be  “essential¬ 
ly”  local  and  national  advertising. 

One  of  the  innovations  Time  plans  for 
its  service  is  to  send  out  “little  software 
packages  to  be  used  by  the  viewer  to  in¬ 
teract  with  the  pages,”  Pfister  said. 

He  explained  that  a  microcomputer  can 
be  installed  in  the  decoders  viewers  use  to 
receive  the  cable  teletext  transmissions. 
Viewers  can  do  teleshopping  on  the  tele¬ 
text  service,  he  said,  because  these  spe¬ 
cially  equipped  decoders  “can  automa¬ 


tically  make  the  phone  call”  to  order 
goods  from  a  merchant  advertising  on  the 
system. 

“We’re  in  effect  putting  a  personal 
computer  in  everybody’s  living  room,” 
Pfister  commented. 

Advised  by  ad  agencies 

Time  Teletext  Services  is  “working 
closely”  with  the  company’s  cable  sub¬ 
sidiary,  American  Television  &  Com¬ 
munications,  on  the  development  of  the 
system.  Pfister  said  ATC,  with  1 .9  million 
cable  subscribers  presently,  will  deter¬ 
mine  how  the  teletext  service  is  marketed 
from  community  to  community. 

In  some  cases,  the  teletext  channel  will 
be  offered  as  part  of  basic  service,  while 
in  others  it  will  be  a  tiered  service  costing 
an  extra.$5  to  $10  per  month,  he  said. 

Time  Teletext  is  still  trying  to  learn  the 
service’s  “right  mix”  of  advertising  to 
editorial  content. 

“We’re  creating  an  advisory  council  of 
leading  media  people — primarily  the  ad 
agencies — to  get  them  involved  in  decid¬ 
ing  how  it  (advertising  on  teletext)  should 
be  priced  and  done,”  Pfister  said. 

400  home  trial 

Time  Teletext  Services  will  be  avail¬ 
able  to  400  consumers  this  fall  in  a  field 
trial.  The  service  is  scheduled  to  begin 
commercial  operations  about  two  years 
later. 

The  trial  will  take  place  over  ATC  sys¬ 
tems  in  San  Diego  and  Orlando,  with  200 
households  in  each  city  participating. 

The  Union-Tribune  Publishing  Co., 
publisher  of  San  Diego  Union  and  Tri¬ 
bune,  and  Orlando  Sentinel  are  supplying 
local  news  and  advertising  for  the  test. 

“We’re  talking  to  newspapers,  but 
we’re  not  trying  to  sell  them  anything,” 
Pfister  said.  “We’re  just  now  building  the 
data  bases  and  designing  the  pages.” 

Warden  censors 
inmate  newspaper 

The  warden  at  California’s  San  Quen¬ 
tin  Prison  has  been  censoring  the  in¬ 
mates’  newspaper,  a  fact  they  are  learn¬ 
ing  from  outside  news  reports. 

Inmate  journalists  are  not  allowed  to 
write  about  the  censorship  but  the  San 
Quentin  News  is  permitted  to  run  reprints 
of  stories  about  the  action  from  the  San 
Francisco  Examiner  and  the  San  Rafael 
Independent-Journal. 

Recently,  Warden  Raymond  Pulley 
confiscated  all  6,000  copies  of  one  issue, 
an  action  reported  by  outside  media. 

The  question  of  whether  prison  offi¬ 
cials  can  censor  inmate  newspapers  is 
currently  before  the  California  Supreme 
Court,  a  story  the  News  was  unsuccessful 
in  relating  to  its  readers. 

The  prison  officials  have  discussed  the 
possibility  of  banning  inmate  papers  if  the 
right  to  censor  stories  is  taken  away  from 
them,  according  to  news  reports. 
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8,000  newspeople 
to  cover  Summer  Games 


Eight  thousand  newspeople  will  be 
accredited  to  cover  the  1984  Olympic 
Games  in  Los  Angeles,  making  it  the 
largest  press  gathering  in  history,  the  man 
in  charge  of  arrangements  reported. 

Newspeople  also  will  be  treated  in 
style,  according  to  Peter  V.  Ueberroth, 
president  of  the  Los  Angeles  Olympic 
Organizing  Committee,  who  discussed 
the  plans  before  the  45th  annual  conven¬ 
tion  of  the  National  Federation  of  Press 
Women  at  the  Disneyland  Hotel  in 
Anaheim. 

Among  the  amenities,  Ueberroth  said, 
will  be  a  $6  million  computer  facility  to 
speed  back  results  of  the  contests  to  the 
press  centers  on  VDT  screens.  Printouts 
also  will  be  available,  he  added. 

The  press  center  for  print  media  will  be 
at  the  downtown  Los  Angeles  Conven¬ 
tion  Center  and  the  one  for  the  electronic 
media  will  be  at  the  ABC  studio  in  Holly¬ 
wood,  Ueberroth  said. 

Asked  later  if  the  computer  setup 
would  make  it  unnecessary  for  corres¬ 
pondents  to  actually  go  the  scene  of  the 
events,  Ueberroth  replied; 

“Let's  face  it.  Some  reporters  cover 
the  games  by  getting  a  cold  beer  and  putt¬ 
ing  their  feet  up  while  they  watch  them  on 
tv." 

The  organizing  chief  also  indicated  that 
some  restraints  may  have  to  be  placed  on 
correspondents  to  prevent  mass  inter¬ 
views  of  athletes. 

“We  want  to  make  the  press  of  the 
world  as  comfortable  as  possible  but  they 
should  be  aware  of  their  responsibilities 
as  well,"  he  explained. 

In  some  cases,  he  added,  pool  coverage 
of  interviews  will  be  imposed,  particular¬ 
ly  in  the  Olympic  Village. 

Ueberroth  said  a  worldwide  tv  audi¬ 
ence  of  2'/2  billion  is  expected  during  the 
games. 

In  the  U.S.,  the  games  will  be  televised 
over  the  ABC  network,  which  is  paying 
$225  million  for  the  rights.  This  money, 
plus  help  from  official  sponsors  such  as 
the  Atlantic  Richfield  Corp.,  is  paying  for 
the  Olympics,  Ueberroth  declared.  The 
sponsors  are  building  various  facilities  for 
the  sporting  events,  he  added. 

Another  speaker  at  the  NFPW  meeting 
was  Llewellyn  King,  publisher  of  The 
Energy  Daily  in  Washington.  D.C..  who 
said  the  complexity  of  hard  science  and 
business  stories  has  produced  a  critical 
need  for  specialized  rather  than  general 
reporters. 

King,  a  former  Washington  Post  and 
New  York  Herald  Tribune  reporter,  said 
the  gap  in  such  specialized  coverage  by 
the  big  media  is  being  filled  by  newslet¬ 
ters  such  as  his  own  and  other  special 
interest  publications. 
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“These  are  not  trade  journals,"  he 
emphasized.  “They  are  not  dependent  on 
ads;  they  can  afford  to  offend.  This  has 
been  something  reserved  for  only  the 
very  powerful  publications." 

King  asserted  that  “People  in  the  ener¬ 
gy  business  don't  like  the  media.  They 
feel  they  are  getting  short  shrift  and  that 
the  media  is  the  prime  enemy.  They  think 
they  get  a  bad  press  and  the  media  is  in 
some  sort  of  conspiracy  against  them." 

According  to  King,  those  in  the  energy 
industry  have  been  accustomed  to  being 
blamed  for  such  things  as  the  3-Mile  Is¬ 
land  nuclear  accident  and  expect  the 
press  to  line  up  on  the  side  of  those  oppos¬ 
ing  nuclear  energy. 

He  said  that  better  relations  can  be 
established  between  the  two  sides  when 
reporters  acquire  more  special  know¬ 
ledge. 

“This  doesn't  mean  getting  into  bed 
with  the  scientist  and  business  people  but 
writing  about  them  in  a  more  enlightened 
way."  King  stated. 

The  NFPW  closed  its  convention  by 
naming  Metzi  Woodman,  an  Alaska  pet¬ 
roleum  and  technical  writer,  as  Woman  of 
Achievement. 

Editor  snubs  ruling 
by  press  council 

It's  “business  as  usual"  for  the  Wind¬ 
sor  (Ont.)  Star's  Star  Gazers  feature  de¬ 
spite  an  Ontario  Press  Council  ruling  that 
it  is  “a  form  of  sex-stereotyping  because 
it  features  only  pretty  women." 

Carl  Morgan,  editor  of  the  Star,  said 
the  series,  which  features  photographs  of 
Windsor  women,  will  continue. 

“As  a  matter  of  fact,  at  the  time  of  the 
inquiry.  I  was  asked  if  they  ruled  against 
us  what  we  would  do  and  1  told  them  it 
would  be  business  as  usual."  Morgan 
said. 

The  council  handed  down  its  ruling  af¬ 
ter  receiving  a  complaint  from  two  local 
women's  organizations,  the  Windsor 
Women's  Incentive  Centre  and  the  Wind¬ 
sor  Women's  Teachers  Association, 
which  called  the  feature  objectional  sex¬ 
stereotyping  because  the  women  are 
selected  on  the  basis  of  appearance. 

The  groups  also  complained  the  feature 
was  always  in  the  entertainment  section. 

At  the  council  inquiry,  the  Star  said  the 
feature  does  not  demean  women  because 
it  emphasizes  their  accomplishments 
thereby  helping  to  dispel  the  myth  of 
“dumb  blondes." 

Morgan  said  the  first  anniversary  of 
Star  Gazers  is  this  month,  “and  we  are 
planning  something  special  but  I'd  rather 
not  tell  you  what  it  is." 


Professor  sees  cable 
future  for  dailies 

In  five  years,  people  will  receive  their 
daily  newspaper  through  electronic 
means.  In  10  years,  newsprint's  popular¬ 
ity  will  fade  and  in  20  years  half  of  all 
newspapers  in  this  country  will  be  deli¬ 
vered  via  a  cable  system,  predicts  a 
Michigan  State  University  professor. 

Martin  Block,  chairman  of  MSU's 
advertising  department  and  a  cable  sys¬ 
tems  consultant,  was  the  keynote  speaker 
at  the  Michigan  Press  Association’s  sum¬ 
mer  meeting  in  Cedar,  Mich.,  where  he 
talked  about  cable  television  and  news¬ 
paper's  role. 

He  says  the  newspapers  of  the  future 
may  be  as  long  as  1  .(XX)  pages  every  day 
due  to  viewing  screen  limitations.  Page 
layout  could  look  virtually  the  same  as  it 
does  now.  he  said. 

To  compete  with  current  network  and 
cable  television  news,  cable  newspapers 
may  one  day  offer  motion  pictures  to 
accompany  written  stories.  Block  said. 

“Without  the  physical  limitations  of  to¬ 
day's  newspapers,  there  will  be  more 
stories  and  more  in-depth  stories.  This 
will  mean  that  additional  staff  will  have  to 
be  added  in  the  editorial  operation,"  he 
said. 

Computer  journalism  could  also  bring 
additional  revenue  to  newspapers,  which 
could  charge  a  fee  to  persons  wishing  to 
use  its  computer-stored  data.  The  all- 
electronic  data  base  will  replace  the  tradi¬ 
tional  “morgue"  files  and  increases  the 
speed  of  finding  information.  Block  said. 

Block  said  speed  is  one  of  the  most 
attractive  features  of  cable  systems  for 
newspapers,  which  will  transmit  the  news 
as  it  happens.  Subscribers  to  newspapers 
from  other  parts  of  the  nation  or  world 
will  also  not  have  to  wait  as  long  to  re¬ 
ceive  their  daily  editions,  he  pointed  out. 

The  professor  does  not  see  a  decline  in 
competition.  “Newspapers  will  still  com¬ 
pete  with  each  other  for  subscribers.  In¬ 
stead  of  separate  papers,  there  will  be 
separate  channels.”  he  said. 

In  the  newsroom,  conversion  to  video 
journalism  will  not  be  that  expensive,  he 
said.  “With  a  few  minor  adaptations,  re¬ 
porters  and  editors  can  use  the  same 
video  display  terminals  they're  using 
now." 

Block  predicted  the  televisions  of  the 
future  will  be  sold  in  component  parts, 
similar  to  the  stereo  recording  systems  of 
today. 

He  believes  the  subscription  price  for  a 
video  newspaper  will  be  comparable  with 
what  most  subscribers  are  paying  today 
for  their  newsprint  versions. 

Beyond  video  journalism,  the  profes¬ 
sor  said  cable  systems  of  the  future  will 
provide  consumers  the  opportunity  to 
shop  for  items  such  as  groceries  and  clo¬ 
thing  from  the  home. 
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Rival  daily  finances 
news  carrier’s  trip 

Rick  Pickard,  II -year-old  carrier  for 
the  Denver  Post  in  Arvada.  Colorado, 
won  the  Denver  Soap  Box  Derby  and  the 
right  to  represent  the  city  in  the  All- 
American  Derby  in  Akron. 

But  the  story  is  that  the  Denver  event 
was  sponsored  by  the  Post’s  crosstown 
rival,  the  Rocky  Mountain  News,  which 
will  finance  Rick’s  trip  to  Akron.  It  will 
also  pick  up  the  check  for  the  boy’s  pa¬ 
rents  to  attend  the  week-long  competi¬ 
tion. 

Rick  Hale,  a  circulation  district  advi¬ 
sor,  claims  to  be  the  original  source  for 
the  carrier’s  interest  in  the  Soap  Box 
competition. 

“1  noticed  he  had  built  several  go-carts 
and  mini-bikes,”  Hale  said.  “So  1 
approached  him  with  the  Soap  Box  Derby 
idea  and  he  was  very  enthusiastic.” 

Hale  himself  is  a  former  Derby  entrant. 
Pickard’s  car,  incidentally,  beat  the 
News’  entry  by  a  full  length. 

“It’s  a  lot  like  delivering  newspapers,” 
he  commented,  “you  get  paid  for  having 
fun.” 

Newspeople 
save  jobs  by 
starting  papers 

Employes  of  three  free  Arizona  weekly 
newspapers  which  went  out  of  business 
simultaneously,  combatted  sudden  un¬ 
employment  by  creating  three  new  local¬ 
ly-owned  and  operated  free/community 
newspapers,  the  Prescott  News  (Pre¬ 
scott).  Verde  Valley  News  (Cottonwood) 
and  the  Northland  News  (Flagstaff). 

Concurrently,  they  established  News 
Inc.  through  which  each  newspaper, 
while  operating  independently,  would 
work  in  association  to  their  mutual 
advantage. 

fogether  these  new  publications  took 
over  territory  abandoned  by  the  Pre¬ 
scott's  Weekly.  Verde  View,  and  the 
Northlander.  These  weeklies  were 
purchased  by  Independent  Newspapers 
Inc.,  a  publishing  group  headquartered  in 
Dover.  Del.,  in  1979-80. 

On  April  28.  1982  INI  pulled  the  switch 
allowing  these  weeklies  to  die  quietly 
with  a  final  edition.  Five  days  after  the 
fact,  skeleton  crews  working  on  the  May 
6  edition  discovered  they  were  working 
on  a  cadaver.  Publications  had  been  ter¬ 
minated. 

fhis  was  confirmed  in  a  letter  from  INI 
addressed.  “Dear  Advertiser”  which 
said  in  part  “  .  .  .the  April  28  issue  was 
the  last  edition  that  will  be  printed  .  .  .we 
have  been  plagued  with  continuing  losses 
in  Verde  Valley,  Prescott  and 
FlagstalT  .  .  .perhaps  these  communities 
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DENVER  POST  circulation  carrier  Rick  Pickard,  1 1 ,  at  the  controls  of  a 
home-built  racing  cor  he  piloted  to  win  the  Denver  Soap  Box  Derby.  The  event 
was  sponsored  by  the  Post's  crosstown  rival,  the  Rocky  Mountain  News.  The 
News  will  now  finance  Pickard's  Denver  Post-labeled  racing  car  during  the 
All-American  Soap  Box  Derby  August  14  in  Akron,  Ohio. 


are  too  small  to  support  more  than  one 
local  paper  .  .  .”  Signed.  Ed  Dulin  INI/ 
Arizona/vicepresident. 

Stunned  newspersons  turned  to  John 
Krueger,  the  advertising  manager  of  the 
Verde  View.  In  less  than  three  years  he 
had  built  that  paper  from  an  8-page  tab¬ 
loid  1 .2(K)  circulation  to  a  24-page  tabloid 
with  lO.tKH)  circulation. 

Krueger’s  experience  stretches  from 
his  own  Hazelette  Herald,  a  New  Jersey 
weekly,  which  he  sold  in  1960  to  join  the 
Journal  in  Phoenix,  through  10  years  of 
advertising  director  of  the  Hollywood 
(Fla.)  Citizen  News. 

Step  one  was  to  create  three  new  news¬ 
papers.  Within  10  days  Prescott  News 
came  into  being  with  Jean  Kotecki.  pub¬ 
lisher,  and  Suzanne  Samuels  editor.  They 
have  added  four  route  persons  and  make 
home  deliveries.  Four  years  ago  Kotecki 
became  and  is  publisher  of  the  Greenlace 
County  Copper  Era.  Arizona’s  oldest 
newspaper,  founded  in  1889. 

Publisher  for  Northland  News  is  Marge 
Lee  who  was  advertising  manager  for  the 
defunct  Northlander.  Editor.  Peter  Cor¬ 
bett  took  his  first  as  editor  of  the  Verde 
View  on  graduation  from  Northern  Ari¬ 
zona  University  in  1980  and  transferred 
to  Flagstaff  this  year. 

Krueger  is  publisher  of  the  Verde  Val¬ 
ley  News.  Barbara  Selak,  editor,  has  a 
background  in  communications,  writing, 
editing  and  teaching.  The  Verde  Valley 
and  Northland  News  are  distributed  in 
supermarkets  and  pedestrian  traffic  cen¬ 
ters  in  “Free — Take  One”  racks. 

News  Inc.  was  organized  as  the  cohe¬ 
sive  of  this  miniature  free/community 
newspaper  dynasty.  Norm  Kuhman,  a 


newcomer  is  president.  He  founded  and 
was  for  15  years  publisher  of  the  Uliana 
Spirit,  a  newspaper  with  21.000  circula¬ 
tion  in  Watseka.  111.  He  was  advertising 
director  in  charge  of  special  projects  for 
Cox  Newspapers.  Mesa.  Ariz.,  and  group 
general  manager  for  INI. 

The  papers  carry  almost  equal  display 
advertisements.  The  only  shared  depart¬ 
ments  are  the  calendar  items  of  coming 
events  of  interest  to  all  and  the  classifieds 
which  are  identical  and  fill  the  last  six  or 
seven  pages  in  the  three  24-page  tabloid 
weeklies  with  a  total  circulation  of  30.0(X) 
weekly. 

News  Inc.  and  the  Verde  Valley  News 
are  located  in  Sawmill  Village  on  High¬ 
way  89  A  in  Cottonwood.  Ariz.  about  50 
miles  north  of  Prescott  and  a  similar  dis¬ 
tance  south  of  Flagstaff. 

GNAS  appoints 
regional  managers 

James  E.  Blinn.  formerly  with  the  New 
York  Daily  News,  was  appointed  Gannett 
Newspaper  Advertising  Sales  New  York 
regional  manager. 

Daniel  F.  Mills  was  appointed  regional 
manager  of  the  Chicago  office  of  Gannett 
Newspaper  Advertising  Sales.  He  was  an 
account  executive  in  that  office  since 
1980. 

Eileen  Leber  was  appointed  Gannett 
Newspaper  Advertising  Sales  regional 
manager  for  the  Philadelphia  office  re¬ 
placing  Dan  O'Neil  who  has  joined  the 
Norwich  Bulletin  as  advertising  director. 

James  D.  Gath,  GNAS  New  York 
account  executive  was  named  coordina¬ 
tor  for  Pennywhistle  Press. 
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The  Associated  Press  is  opening  a  new 
bureau  in  Rabat,  Morocco,  with 
Michael  Goldsmith,  AP  foreign  cor¬ 
respondent  who  has  been  based  in  Paris 
since  1972,  in  charge.  Goldsmith,  a  spe¬ 
cialist  on  African  and  Arab  affairs,  in  re¬ 
cent  years  has  been  North  Africa  corres¬ 
pondent  based  in  Paris.  His  previous 
postings  include  Bucharest,  Saigon, 
Geneva,  Algiers,  Rome  and  London. 

*  *  * 

Clinton  T.  Andrews,  Jr.,  has  re¬ 
turned  to  the  Anchorage  Times  as  edito¬ 
rial  page  editor,  following  a  two-year 
leave  in  which  he  served  as  managing 
editor  of  Alaska  Magazine.  After  joining 
the  newspaper  in  1973,  he  served  eight 
years  as  managing  editor  and  later  as 
director  of  special  projects.  Earlier  he 
was  managing  editor  of  the  Burlington 
(Vt.)  Free  Press. 

*  *  * 

David  C.  Sharp,  Waukesha  (Wis.) 
Freeman  director  of  advertising,  is  mov¬ 
ing  to  the  Rapid  City  (S.D.)  Journal  and 
will  direct  the  advertising,  promotion  and 
art  departments. 

*  *  * 

Kym  Fox,  a  former  staff  writer  in  the 
Mesa  (Ariz.)  Tribune'^  Chandler  office, 
has  been  named  editor  of  Tempe  Plus,  the 
all-news  weekday  magazine  published  by 
the  Tempe  Daily  News.  Both  newspapers 
are  part  of  the  Cox  Arizona  Publications 
division  of  Cox  Newspapers,  Atlanta. 


CALL 

Joe  Shafran,  Kathleen  Hall  or 
Dave  Cullen, 

(202)  554-9000. 

Public  Affairs  Department 

NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 
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NEWSPEOPLE  IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


Small 


Wilson 


Neiswanger 


Thomas  P.  Small  has  been  named 
Western  Division  manager  of  the  Small 
Newspaper  Group  which  includes  the 
Roseville  (Calif.)  Press-Tribune  and  the 
Palisadian-Post  of  Pacific  Palisades, 
Calif.  He  was  involved  in  the  acquisition 
of  both  newspapers.  Small  will  continue 
as  corporate  secretary  of  the  group  and 
president  of  Scott  County  Publishing 
Company  of  Davenport,  Iowa. 

:)c  4c 

Two  new  editorial  positions  have  been 
created  by  the  Framingham  (Mass.)  Mid¬ 
dlesex  News.  Editor  Bob  Moore  was 
named  editor  of  the  editorial  page  and 
managing  editor  Asa  Cole  was  named 
executive  editor  responsible  for  day  to 
day  newsroom  operations. 

Moore  joined  the  News  in  1970  from  16 
years  with  the  Boston  Globe.  Cole,  with 
the  News  the  past  14  years,  held  several 
other  editorial  positions  before  being 
named  managing  editor  in  1979. 

4c  4c  * 

Former  Philadelphia  Journal  chief 
photographer  George  Reynolds  and 
staff  member  Mike  Mercanti,  along 
with  former  Philadelphia  Bulletin  staffer 
Wayne  Brush  are  now  with  the  Phi¬ 
ladelphia  Daily  News.  JoE  McLaugh¬ 
lin,  formerly  with  the  Bulletin,  was 
ap]X)inted  director  of  photography  at  the 
New  Brunswick  (N.J.)  Home  News. 

4c  4c  4e 

Stephen  L.  Bouser,  editor  of  the 
Shelby  (N.C.)  Star,  will  become  editor  of 
the  Salisbury  (N.C.)  Post  on  September 
1.  He  replaces  George  S.  Raynor,  who 
will  retire  after  serving  as  managing  edi¬ 
tor  for  30  years  and  as  editor  since  1974. 

Bouser,  earlier  in  his  career  was  with 
the  Miami  Herald,  and  became  editor  of 
the  Morganton  (N.C.)  Herald  in  1973  and 
later  rejoined  Knight-Ridder  as  managing 
editor  of  the  Bradenton  (Fla.)  Herald.  He 
returned  to  North  Carolina  as  editor  of 
the  Star  in  1979. 


Robert  S.  Wilson,  director  of 
operations  at  the  Baltimore  News  Amer¬ 
ican  for  two  years,  was  appointed  general 
manager.  He  will  be  responsible  for  pro¬ 
duction,  business  operation  and  labor  re¬ 
lations  of  the  newspaper.  Before  moving 
to  Baltimore.  Wilson  was  president  of  the 
Patent  Trader,  a  daily  newspaper  and 
commercial  printing  plant  in  Mount  Kis- 
co,  N.Y.  He  had  been  business  manager 
and  later  assistant  to  the  publisher  at  the 
Trenton  Times. 

4c  4c  4c 

Philip  D.  Neiswanger,  editor  and 
publisher  of  the  Roseburg  News-Review, 
was  elected  president  of  the  Oregon 
Newspaper  Publishers  Association. 
Neiswanger  was  managing  editor  of  the 
Klamath  Falls  (Ore.)  Herald  &  News  and 
the  Napa  (Calif.)  Register  prior  to  mov¬ 
ing  to  the  News-Review  in  1974. 

4c  4c  4c 

Appointments  at  the  Morristown  (N.J.) 
Record  include: 

Marvin  Coren,  to  director  of  adver¬ 
tising.  Coren  was  with  the  late  Phi¬ 
ladelphia  Bulletin  seven  years  as  national 
advertising  sales  manager. 

Kathleen  M.  Alexander,  to  promo¬ 
tion  director  for  the  Daily  Record  and 
New  Jersey  Monthly.  She  was  a  training 
specialist  for  Chubb  &  Son,  Inc.,  and 
planning  manager  for  the  Morris  County 
Employment  and  Training  Administra¬ 
tion. 

Philip  Ferrara,  to  circulation  mana¬ 
ger.  Ferrara  was  with  Allbritton  News¬ 
papers  as  circulation  coordinator  and  as 
vicepresident  in  charge  of  circulation 
with  the  Trenton  Times. 

4c  4:  4: 

Earl  C.  Luedecke,  publisher  of  the 
Sealy  (Tex.)  News,  was  elected  president 
of  the  South  Texas  Press  Association. 
Working  with  him  will  be  Glen  Sedam, 
Bay  City  Daily  Tribune  publisher,  first 
vicepresident,  and  Ken  Long,  publisher 
of  the  Cuero  Record,  second  vicepresi¬ 
dent. 
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THREE  NEWSPAPERS  in  New  York  State  that  hove  subscribed  to  United 
Press  International  during  the  wire  service's  75-year  history  were  given 
special  awards  for  charter  membership.  Newspaper  executives  accepting  the 
awards  in  Rochester  from  UPl  Chairman  Len  R.  Simll  were:  From  left,  William 
Cotter,  editor,  Syracuse  Herald-Journal;  Robert  Atkinson,  executive  editor, 
Syracuse  Post-Standard;  Robert  Giles,  editor,  Gannett  Rochester  News¬ 
papers;  UPl  board  chairman  SnKill;  Kirk  Williams,  publisher  of  the  Dunkirk 
Observer,  and  Henry  K.  Williams  IV,  assistant  Dunkirk  Observer  publisher. 


Phillip  J.  Meek  was  named  president 
and  publisher  of  the  Fort  Worth  Star- 
Telegram.  He  succeeds  the  late  Amon  G. 
Carter,  Jr.  With  the  Star-Telegram 
since  1977,  Meek  has  served  as  president 
and  editorial  chairman  since  December, 
1979.  Before  that,  he  was  president  and 
publisher  of  the  Oakland  Press.  Pontiac, 
Mich.,  seven  years  and  earlier  held  fi¬ 
nance  and  marketing  positions  at  Ford 
Motor  Company. 

*  *  * 

Nicholas  Cannistraro,  Jr.  was 
appointed  to  the  newly  created  position 
of  director  of  marketing  for  the  Washing¬ 
ton  Post.  He  had  been  vicepresident¬ 
marketing  for  analgesics  for  Bristol- 
Myers  Company.  The  new  position  is  in 
the  advertising  department  of  the  Post. 

«  «  « 

Steve  Braver  was  named  general 
manager  of  the  Gary  (Ind.)  Post-Tribune 
in  a  move  from  general  manager  of  the 
Centre  Daily  Times,  State  College,  Pa. 
Both  papers  are  owned  by  Knight-Ridder 
Newspapers,  Inc. 

At  Gary ,  Braver  replaces  former  gener¬ 
al  manager  Larry  Walker,  who  re¬ 
signed  last  October  to  become  vicepresi¬ 
dent  and  general  manager  of  the  San 
Francisco  Newspaper  Printing  Co.  Brav¬ 
er  joined  the  Centre  Daily  Times  in  1%5. 
*  *  * 

Robert  W.  Casey  was  named  manag¬ 
ing  editor  of  the  American  Banker, 
national  financial  daily.  He  was  business 
editor  of  the  Philadelphia  Bulletin. 

Sanford  Rose,  associate  editor  of 
American  Banker,  was  appointed  finan¬ 
cial  editor  and  Laura  Gross,  a  staff  wri¬ 
ter,  was  named  an  associate  editor. 

♦  *  * 

Jo  Ricker-Robbins,  a  former  adver¬ 
tising  repesentative  for  the  Phoenix  Busi¬ 
ness  Journal,  was  named  advertising 
manager  of  the  Arizona  Business  Gazette 
published  by  Phoenix  Newspapers,  Inc. 


Nicholas  Eian,  director  of  systems 
planning  and  development  for  Medtronic 
Inc.,  has  been  named  vicepresident  and 
director  of  management  information  sys¬ 
tems  of  the  Minneapolis  Star  and  Tribune 
Co. 

*  *  « 

James  H.  Zinn,  advertising/marketing 
director  of  the  Bradenton  (Fla.)  Herald, 
was  appointed  advertising  director  of  the 
Detroit  Free  Press. 

♦  *  « 

Paul  Bjorneberg,  an  account  execu¬ 
tive  with  the  Chicago-based  Public  Rela¬ 
tions  Board,  has  been  named  assistant 
executive  director  of  the  Inland  Daily 
Press  Association. 

*  *  * 

Alice  F.  Sieloff,  editorial/circula¬ 
tion  promotion  supervisor  of  the  Detroit 
News,  was  promoted  to  marketing  ser¬ 
vices  manager. 

«  ♦  « 


Paul  E.  Carter,  display  advertising 
manager  of  the  Spokane  (Wash.)  Spokes¬ 
man-Review  and  Spokane  Chronicle,  was 
promoted  to  advertising  manager.  He 
succeeds  John  P.  Troyer,  who  was 
named  special  projects  manager  for  the 
dailies. 

*  «  « 

Ralph  Siade  was  named  circulation 
director  of  the  Belleville  (111.)  News- 
Democrat.  He  previously  worked  in  cir¬ 
culation  departments  of  the  St.  Peters¬ 
burg  Times,  Lakeland  Ledger  dmd  Tampa 
Tribune.  The  Belleville  position  had  been 
open  since  the  death  of  Jack  Birdsell 
on  May  27. 

« 

Jay  Jenkins,  long-time  North  Caroli¬ 
na  newsman  and  assistant  to  President 
William  Friday  of  the  University  of  North 
Carolina  for  more  than  12  years,  retired 
July  1. 

*  *  * 


*  * 

Nancy  ManGIAFICO,  an  Atlanta  Jour¬ 
nal  and  Constitution  photographer,  is 
among  24  journalists  awarded  National 
Endowment  of  the  Humanities  fel¬ 
lowships  to  study  at  Stanford  University 
and  the  University  of  Michigan  in  the  new 
academic  year.  She  will  attend  the  latter 
university  and  concentrate  on  American 
and  Chinese  studies. 
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William  A.  Draves,  managing  editor 
of  the  Fond  du  Lac  (Wis.)  Reporter  re¬ 
tired  July  30  after  39  years  in  the  news¬ 
paper  business. 


Linda  Haynes,  publisher  of  the 
McLean  (Tex.)  News,  is  the  new  presi¬ 
dent  of  the  Panhandle  Press  Association. 

(Continued  on  page  24) 


QUOTE  .  .  .  UNQUOTE- 

PAUL  BERGERON! Executive  Director,  Advertising 
LE  QUOTIDIEN  (Chicoutimi,  Quebec) 


But  one  v/or6,  to  qualify  my  enthusiasm 
for  The  Name  Game,  it’s  wonderful . . .  aroused 
great  interest,  overwhelmed  our  readers.  ■■ 


The  newspaper  industry’s  #1  in-paper  circulation  promotion  -  worldwide  . .  . 
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Announcing  a 
new  fwe-pait 
series  for  your 
newspaper 

Beginning  Sunday,  Sept  12 


LOU 

CANNC»I 

=  HCIISE  CX><1^P0NDENT  K 
MAMNCTONPOST 


Excerpts  from  what 
John  Chancellor  terms 
^the  definitive  book 
on. . .  Ronald  Reagan.'^ 

Rarely  does  a  reporter  have  the 
qualmcations  to  write  a  book  that 
Lou  Cannon  has  for  "REAGAN." 
Now  White  House  correspondent 
for  the  Washington  Post,  Cannon 
has  covered  Reagan  since  1966, 
and  gives  readers  rare  insights  into 
the  making  of  the  40th  president, 
and  what's  occurred  since  he  took 
the  oath  of  office. 

Included  in  these  excerpts  are 
accounts  of  a  startling  homosexual 
scaixlal  that  rocked  the  early  days 
of  Reagan's  California  governor¬ 
ship,  and  of  how  William  Clark 
played  the  mediator  with  Al  Haig 
when  Vice  President  Bush  was 
named  head  of  the  foreign  crisis 
management  team. 

Reagan's  marriages,  his  Holly¬ 
wood  days,  the  California 
governorship  and  his  real-estate 
entrepreneurial  abilities  are  all 
here  in  "REAGAN." 

For  rates  and  availability  please  call 
collect  or  write  Al  Leeds,  (202)  334-7131. 
The  Washington  Post  Writers  Croup, 
Washington,  D  C.  20071. 

The 

\A^ingiDnPost 
Writers  Gixxip 

A  syndicated  service  from  The  Washington  Post 


Newspeople 

(Continued  from  page  23) 


Ted  A.  Hartzell  was  named  manag¬ 
ing  editor  of  the  La  Porte  (Ind.)  Herald- 
Argus.  Since  1979,  he  served  as  wire  edi¬ 
tor,  originally  having  joined  the  staff  in 
1974.  He  left  La  Porte  to  work  for  the 
Albany  (N.Y.)  Times-Union  in  1977  and 
later  worked  in  the  Charleston,  W.Va., 
bureau  of  the  Associated  Press  before  re¬ 
turning  to  LaPorte. 

4c  *  4c 

Two  American  Newspaper  Publishers 
Association  staff  members  have  been  pro¬ 
moted  to  staff  vicepresidents.  They 
are;  Robert  L.  Burke,  who  was  desig¬ 
nated  vicepresident/industry  and  public 
affairs,  from  director/industry  and  public 
affairs.  James  E.  Donahue  was  desig¬ 
nated  vicepresident/presiT/me  editor, 
from  editor. 

Roy  W.  Anderson’s  title  has  been 
changed  to  vicepresident/human  re¬ 
sources  from  vicepresident/labor  and 
personnel  relations. 

4c  4c  * 

Key  administrative  posts  filled  by 
internal  promotions  at  Buckeye  Publish¬ 
ing  Co.,  Inc.,  Lisbon,  Ohio,  include: 

Lynn  Browne,  to  vicepresident/ 
executive  editor;  Jerry  Dusz,  to 
vicepresident/commercial  operations; 
Janet  Earl,  to  vicepresident/computer 
operations;  Linda  Eckley  to  vicepresi¬ 
dent/circulation;  Carol  Guy,  to 
vicepresident/composition;  and  J.  David 
Tyo,  to  vicepresident/operations. 

4!  4c  4c 

Sue  Miller,  with  prior  experience  in 
the  insurance,  banking  and  retailing 
fields,  has  been  named  assistant  manag¬ 
ing  editor  of  the  Farmington  Valley 
Herald,  Simsbury,  Conn. 


Joseph  M.  Moran,  former  public  rela¬ 
tions  director  of  American  Airlines  in 
New  York  and  Dallas/Fort  Worth,  has 
formed  Joe  Moran  &  Associates,  public 
relations  consultants,  based  in  Arlington, 
Texas.  During  a  26-year  career  with 
American,  he  handled  corporate,  finan¬ 
cial  and  marketing  public  relations  and 
employee  communications.  Earlier, 
Moran  was  with  newspapers  in  New 
York  and  Pennsylvania. 

4c  4c  4c 

Richard  M.  Bottorf,  publisher  of 
the  Burlington  (Vt.)  Free  Press,  was 
elected  president  of  the  Burlington  Rot¬ 
ary  Club. 

4c  4c  4c 

Leslie  G.  Rich  was  promoted  to 
corporate  director  of  communications  for 
Heublein  Inc.  Farmington,  Conn.  With 
the  company  since;  1973,  Rich  earlier  was 
a  free  lance  writer,  a  reporter  with  the 
Houston  Post  and  managing  editor  of 
America  Salesman  magazine. 

4c  4c  4c 

Chuck  Payne,  formerly  general  man¬ 
ager  of  KBRC  Radio  in  Mount  Vernon, 
Wash.,  joined  the  staff  of  the  Skagit  Val¬ 
ley  Herald  in  Mount  Vernon,  the  Ana- 
cortes  (Wash.)  American  and  related 
publicatons  as  advertising  manager. 

4c  4c  4t 

John  T.  Schofield,  publisher  of  the 
Bridgeton  (N . J . )  Evening  News ,  was  hon¬ 
ored  by  employees  in  celebration  of  his 
SOth  year  with  the  newspaper.  He  served 
as  a  reporter  and  ad  manager  before  suc- 
ceedng  his  late  father  Graham  L.  Scho¬ 
field  as  publisher  in  1953.  Schofield  was 
presented  with  a  plaque  made  from  shelv¬ 
ing  in  the  former  Evening  News  building 
and  an  offset  plate  by  Evening  News 
general  manager  Edwin  Schofield,  his 
nephew. 


HAAAAAARSKJOLD  MEMORIAL  Scholarship  Fund  of  the  United  Nations 
Correspondents  Association  received  a  check  for  $1,200  from  UNESCO  in 
New  York  City.  Joseph  A.  Mehan,  chief  of  public  information  for  UNESCO, 
handed  the  check  to  Kay  Rainey  Gray,  chairman  of  the  board  of  the 
scholarship  fund,  and  John  Bausman,  treasurer,  while  Dogon  Uluc  (left), 
Turkish  correspondent  and  president  of  UNCA,  looked  on.  Mrs.  Gray  is  U.N. 
correspondent  for  Greenwich  (Conn.)  Time  and  Bausman  is  an  Associated 
Press  correspondent.  The  Hammarskjold  Fund  brings  young  Third  World 
journalists  to  the  U .  N .  for  the  experience  of  covering  a  session  of  the  General 
Assembly. 
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Notes  on  people 


“The  icing  on  the  cake” 

The  world  of  journalism  was  not  neg¬ 
lected  when  Playgirl  magazine  published 
its  Fourth  Annual  10  Sexiest  Men 
nominations  in  the  September  issue. 

Neither  was  Reaganomics. 

David  Stockman,  director  of  the  Office 
of  Management  and  Budget,  is  smilingly 
dapper  as  seated  on  a  balcony  railing,  in 
his  nomination  photo  credited  to  Liaison/ 
Diana  Walker. 

And  Editor  Ben  Bradlee,  shown  in  a 
Ron  Galella  shot,  is  in  the  top  10.  The 
caption  says:  “For  those  of  us  who  admit 
to  a  father  complex,  Ben  Bradlee  is  the 
cake  with  all  the  icing.  The  dynamic  edi¬ 
tor  of  the  Washington  Post  newspaper  is. 
at  60,  a  proud  papa  once  again — this  time, 
with  third  wife  (and  reporter-employee) 
Sally  Quinn.” 

For  all  the  rest  of  the  nominations  and 
photos  of  sexy  fellows  in  the  films,  music, 
sports,  and  television  nominations — 
readers  can  look  at  a  U  PI  story  or  search 
for  the  magazine .  It  took  four  newsstands 
around  Editor  &  Publisher  skyscraper 
tower  in  mid-town  to  find  a  copy  of  the 
magazine — strictly  in  the  interest  of  veri¬ 
fying  the  release,  of  course.  Newsstand 
price  $2.50. 

But  don’t  expect  the  usual  Playgirl  art. 
For  this  feature  spread,  the  10  gentlemen 
are  fully  attired. 

From  newsroom  to  classroom 

Gilbert  Cranberg,  editor  of  the  editorial 
pages  of  the  Des  Moines  Register  and 
Tribune  will  leave  the  newspaper  at  the 
end  of  September  and  become  George  H. 
Gallup  professor  of  journalism  at  the  Uni¬ 
versity  of  Iowa,  Iowa  City. 

Cranberg  will  be  the  fourth  occupant  of 
the  Gallup  Chair  established  by  the  Quill 
and  Scroll  Foundation,  an  international 
organization  for  high  school  journalists. 
The  organization  was  founded  in  1926  by 
George  Gallup,  who  then  was  a  member 
of  the  Iowa  faculty.  He  was  the  first 
director  of  research  at  the  Des  Moines 
newspapers,  later  founding  the  Gallup 
Poll  organization. 

Writing  editorials  for  the  Des  Moines 
papers  is  the  only  newspaper  job  Cran¬ 
berg  has  ever  had.  And  he  has  been  at  it  32 
years.  Now  57.  he  is  leaving  the  paper 
under  an  early  retirement  program 
offered  to  all  white-collar  employees  at 
the  company  preparatory  to  merger  of  the 
evening  Tribune  into  the  morning  Regis¬ 
ter. 

Register  and  Tribune  editor  Michael 
Gartner,  in  a  by-line  salute  to  Cranberg. 
wrote,  “We  will  name  no  successor 
immediately,  because  we  can't.  The  job 
of  editorial-page  editor  is  the  most  sensi¬ 
tive  job  on  the  paper,  and  we  think  it  will 
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take  us  quite  some  time  to  find  the  right 
person,  be  it  someone  now  on  the  staff  or 
an  outsider  .  .  . 

“Gil  has  brought  a  spark,  a  zest  to  the 
pages.  It’s  reflected  in  the  wide  range  of 
material  he  prints — articles  he  runs 
across  in  obscure  journals  late  at  night, 
chunks  of  books  he  has  found  interesting, 
poems  from  a  talented  lawyer,  thoughts 
from  young  people  on  the  news  side,  the 
best  of  columns  and  essays  expressing 
views  compatible  with  or  contrary  to  our 
own  outlook.” 

An  active,  outspoken  member  of  the 
National  Conference  of  Editorial  Writ¬ 
ers,  Cranberg  has  served  on  the  organiza¬ 
tion’s  editorial  board.  He  spearheaded 
efforts  of  an  ad  hoc  committee  to  encour¬ 
age  syndicates  to  adopt  policy  standards 
in  the  areas  of  conflicts  of  interests  and 
distribution  of  replies  to  syndicated  col¬ 
umns. 

Top  assignment 

A  summer  intern  on  the  staff  of  the 
Tacoma  (Wash.)  News  Tribune,  went  to 
great  heights  to  get  a  story  and  then  dis¬ 
covered  that  the  event  he  was  scheduled 
to  cover  had  taken  place  far  below. 

Bill  Dugovich  volunteered  to  climb 
14,410-foot  high  Mount  Rainier  in  order 
to  write  a  story  and  photograph  a  wedding 
that  was  to  take  place  at  the  summit  on 
Sunday,  July  25,  at  10  a.m. 

Debra  Strous,  28,  and  Glen  Soroka.  26, 
both  of  New  Brunswick,  N.J.,  had 
decided  to  be  married  on  top  of  the  snow- 
covered  peak  in  Washington  state.  The 
Rev.  Robert  Wasner  of  Tacoma  agreed  to 
accompany  them  on  their  climb  and  per¬ 
form  the  ceremony. 

While  Reporter  Dugovich  struggled, 
one  fotn  ahead  of  the  other,  to  reach  the 
summit  of  the  mountain,  the  couple  had 
stopped  at  Camp  Muir,  nearly  4.5(K)  feet 
below.  The  bride  had  sustained  a  knee 
injury  while  climbing,  so  the  couple 
decided  to  exchange  their  vows  in  an  area 
nearly  a  mile  below  the  appointed  desti¬ 
nation. 

Young  Dugovich  is  a  senior  in  com¬ 
munications  at  the  University  of  Wash¬ 
ington  in  Seattle. 

Special  correspondent 

Charles  Collingwood.  who  began  his 
journalism  career  as  a  United  Press 
reporter  in  London  in  1939  and  two  years 
later  joined  Edward  R.  Murrow’s  original 
CBS  reporting  team  as  a  war  correspon¬ 
dent.  has  become  a  special  correspondent 
for  CBS  News,  and  will  work  on  periodic 
assignments.  He  retired  last  month  as 
CBS  news  correspondent  after  winning 
numerous  honors. 


FLE.XICASTEK  II  can  accept 
news  and  classified  advertising 
copy  from  most  popular  frontend 
computers  to  produce  text  and 
displays  for  Cable  or  Low  Power 
television.  More  than  30  news¬ 
papers  have  installed  FLEXI- 
CASTKRS:  many  include  text  inter¬ 
faces  with  computers  made  by 
such  frontend  manufacturers  as 
Compugraphic.  One  Systems.  Digi¬ 
tal  Electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment,  the  FLEXICASTER  II  emu¬ 
lates  a  typesetter.  Ml  typesetting 
codes  are  ignored  and  replaced 
by  the  video  display  attributes  of 
the  character  generator,  such  as. 
colors  (32).  sizes  (8),  text  or  graphic 
characters  and  display  sequence 
instructions.  Text  intended  for  T\ 
display  may  be  edited  either  in  the 
frontend  system  or  in  the  FEEXl- 
CASTER  li.  Advanced  word  pro¬ 
cessing  features  allow  quick  setup 
of  video  pages.  Find  out  w  h\  other 
newspt'jpers  with  cable  T\  channels 
use  the  FLEXICASTER  II. 
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In  Cleveland,  the  grand  old  lady 
sends  forth  buyers  with  bargains 


By  Carl  Kovac 

They  came  to  pick  over  the  carcass  of  a 
once  proud,  grand  old  lady — the  Cleve¬ 
land  Press,  dead  at  age  103  after  a  lengthy 
illness. 

Her  cadaver  had  already  been  autop- 
sied,  since  her  demise  June  1 7,  by  brokers 
and  newspaper  chains  seeking  to  trans¬ 
plant  some  of  her  vital  organs,  presses, 
composing  room  equipment  and  the 
like — to  healthier  recipients. 

As  of  last  week,  approximately  85  per¬ 
cent  of  the  defunct  afternoon  daily’s  pro¬ 
duction  equipment  had  been  sold  or  com¬ 
mitted,  according  to  Edward  R.  Padilla, 
who  is  administering  the  shutdown  for 
owner  and  former  publisher  Joseph  Cole. 
“One  of  three  lines  of  presses — eight  Hoe 
Colormatics  and  eight  Hoe  Color  Con¬ 
vertibles — was  purchased  by  Media 
General  and  the  other  two  lines — 36 
Color  Convertibles  and  six  folders — are 
being  negotiated,”  Padilla  reported.  He 
would  not  reveal,  however,  what  was 
paid  for  the  equipment. 

Last  weekend,  it  was  the  public’s  turn 
to  poke  through  the  remains. 

“Welcome  to  the  Cleveland  Press 
Garage  Sale,”  said  flyers  handed  out  to 
those  who  came  to  browse  and  buy. 
“Look  for  the  Bargain  Specials,”  it 
urged.  And  it  listed  “Bonus  Specials” — 
a  free  copy  of  the  Press’  last  edition  with 
purchases  of  $20  or  more;  a  Press 
delivery  tube  with  any  $50  purchase;  and 
“various  Cleveland  Press  souvenir  items 
to  sell” — all  “while  supplies  last.” 

Crammed  into  the  Press’  vast  loading 
dock/garage  were  desks  and  chairs,  file 
cabinets,  steel  storage  shelves,  index 
card  files,  typewriters  and  stands,  adding 
machines  and  miscellaneous  electronic 
equipment. 

Outside,  the  paper’s  fleet  of  some  160 
delivery  trucks,  selling  from  $2,200  for 
1966  through  1968  models  to  $2,500  for 
1970-71  vehicles,  were  lined  up  for 
inspection.  Also  on  sale  were  seven  exec¬ 
utive  cars — 1979  Oldsmobile  Cutlass 
Salons — with  $3,200  price  stickers  on 
their  windshields. 

Those  who  came  seeking  bargains 
were,  for  the  most  part,  not  disappointed. 
Six-drawer  steel  desks  were  going  for  $50 
and  swivel  and  legged  chairs  to  go  with 
them,  for  another  $5.  Never  mind  the 
countless  stories  that  crossed  those  desks 
or  the  talented  journalists  who  occupied 
those  chairs;  the  prices  were  right. 

Stacks  of  neatly  folded  news- 
paperboy’s  delivery  bags,  selling  for  $3, 
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were  soon  rumpled  into  shapeless  heaps 
as  memorabilia  seekers  searched  for  rare 
shoulder-strap  models  among  the  piles  of 
poncho-style  two-baggers. 

Not  all  of  the  shoppers  were  bargain 
hunters.  About  50  former  Press  em¬ 
ployees  showed  up  over  the  two  days  of 
the  sale  to  try  to  retrieve  some  memories. 
Former  reporter  Tony  Natale  bought  his 
old  desk  and  sports  columnist  Dan 
Coughlin  shelled  out  $1,000  for  20  desk 
units  to  be  used  by  the  staff  of  a  new  paper 
expected  to  hit  the  streets  of  downtown 
Cleveland  next  month. 

If  you  cared  to  look  hard  enough,  you 
could  pick  those  former  staffers  who  did 
come  out  of  the  milling  crowd.  Their  eyes 
gave  them  away  as  they  watched  what 
had  once  been,  to  them,  a  living  thing 
being  disemboweled. 

Others,  like  former  managing  editor 
Dan  Sabol,  Just  couldn’t  bear  seeing  the 
old  lady  ravished.  “1  was  going  to  go,  but 
I  just  couldn’t  handle  it,”  he  said  in  a 
telephone  conversation  the  day  after  the 
sale. 

And  it  surely  hurt  some  of  them  to 
overhear  comments  like  that  of  one  lady 
who,  after  rummaging  through  some 
dented,  paint-chipped  lockers,  turned  to 
a  companion  and  said,  “Let’s  go.  This 
stuff  s  a  lot  of  junk.” 

Yeah,  lady.  Sure. 

Just  junk. 

Plant,  press  unsold 
at  Philly  auction 

The  auction  of  production  equipment 
at  the  defunct  Philadelphia  Bulletin  has 
not,  as  yet,  resulted  in  the  sale  of  either 
the  Bulletin’s  plant  or  press. 

Candi  Van  Meter,  Bulletin  general 
manager,  reported  that  negotiations  are 
continuing  for  the  sale  of  the  Bulletin’s 
press,  one  line  of  nine  Hoe  Colormatic 
units  with  one  single  Hoe  3:2  folder  and 
one  single  Hoe  2:1  folder;  and  two  lines 
with  36  Hoe  Color  Convertible  units  each 
with  14  Hoe  2:1  folders.  The  press  was 
panning  with  a  54"  web  and  a  22y4''  cutoff. 
Newsprint  was  supplied  by  Hoe 
semiautomatic  reels  equipped  to  handle 
40”  rolls.  There  were  no  bids  for  the  press 
at  the  auction. 

One  of  the  major  items  sold  was  a  Sig- 
node  72P  inserter,  which  went  to  the  New 
York  Times  for  $425,000. 

Otherwise,  most  of  the  equipment 
which  was  sold  went  to  Philadelphia  area 
printers  and  brokers. 


Newsprint  oversupply 
seen  aiding  earnings 

The  profit  performance  of  newspaper 
publishers  will  benefit  this  year  from  the 
current  oversupply  of  newsprint,  accord¬ 
ing  to  R.  Joseph  Fuchs,  a  publishing  stock 
analyst  with  Kidder,  Peabody  &  Co. 

“The  supply-demand  environment  for 
newsprint  remains  very  favorable  for  the 
newspaper  publisher,”  Fuchs  stated  in  a 
July  26  report. 

He  said  the  oversupply  situation  will 
position  newspapers  to  “benefit  from 
margin  gains  against  its  two  most 
important  costs,  labor  and  newsprint.  As 
a  result,  profit  performance  during  at 
least  the  early  stages  of  an  economic 
recovery  should  be  quite  strong.” 

Fuchs  added  that  the  “odds  of  suc¬ 
cess”  of  a  $25  a  short  ton  increase  in 
newsprint  being  attempted  this  October 
“seem  small  under  present  business  con¬ 
ditions.” 

Without  any  further  price  increases 
being  imposed,  Fuchs  stated  the  year-to- 
year  increment  for  newsprint  will  be 
about  3.5%. 

“Even  if  a  boost  to  $525  a  short  ton 
were  to  be  effected  on  October  I,  the 
year-to-year  price  increase  would  still  be 
below  5%  while  the  potential  run-off  of 
lower  cost  inventory  would  keep  actual 
company  expenses  below  that  figure.” 

The  American  Newspaper  Publishers 
Association  reports  that  total  U.S.  con¬ 
sumption  of  newsprint  was  up  .2%  in  June 
and  for  the  first  six  months  of  the  year, 
but  U.S.  daily  newspaper  use  was  down 
.5%  in  June  and  down  1.7%  for  the  first 
six  months  of  1982.  AN  PA  newspapers 
were  holding  an  average  of  64  days  supply 
in  June,  9  days  more  than  in  June,  1981. 


USA  Today  inks  pact 
with  Chicago  Tribune 

USA  Today,  Gannett’s  new  national 
daily,  has  signed  an  agreement  with  the 
Chicago  Tribune  Company  to  print  the 
newspaper  for  the  Chicago  market 
beginning  in  early  1983. 

The  arrangement  marks  the  first  major 
commercial  printing  contract  for  the  Tri¬ 
bune’s  recently  completed  $186  million 
offset  plant.  Freedom  Center. 

Gannett  has  reportedly  signed  a  similar 
agreement  with  Times-Mirror  Corp.  for 
production  of  USA  Today  in  southern 
California  at  the  Orange  Coast  Daily 
Pilot. 
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Copley  and  Time,  Inc.  join 
in  San  Diego  videotex  trial 


The  Copley  Press  Inc.  and  Time  Inc. 
have  signed  an  agreement  to  cooperative¬ 
ly  design  and  implement  what  they  term¬ 
ed  will  be  one  of  the  most  advanced 
videotex  systems  in  the  nation. 

The  service  is  expected  to  become 
available  on  a  test  basis  in  about  150 
homes  on  the  Southwest  Cable  Televi¬ 
sion  Network  in  the  San  Diego  area  in 
October  and  may  be  open  to  the  full  cable 
system  by  next  summer. 

Copley  Press  publishes  both  the  San 
Diego  Union  and  the  Tribune,  which  will 
supply  local  and  regional  news,  sports 
and  features  to  the  service.  Time,  which 
owns  Southwestern  Cable,  will  provide 
national  and  international  coverage. 

Terms  of  the  agreement  were  not  dis¬ 
closed. 

According  to  the  announcement,  the 
new  service  will  be  different  than  other 
cable  news  services  in  that  the  readers 
will  be  allowed  to  select  what  types  of 


Larry  T.  Pfister 


news  and  even  which  specific  stories  they 
want  to  see. 

Once  accessed,  stories  can  be  read  at 
the  subscriber’s  leisure  and  not  at  some 
artificial  pace  set  by  a  wire  operator,  ex¬ 
plained  Peter  Kaye,  manager  of  Copley 
Videotex,  a  new  company  founded  for 
the  cable  experiment. 

"It’s  on  a  screen  but  it’s  not  televi¬ 
sion,”  Kaye  added.  “It’s  read  but  it’s  not 
a  newspaper,  and  it’s  fast  but  it’s  not 
radio.” 

Kaye  said  Copley  is  currently  negotiat¬ 
ing  a  similar  agreement  with  Cox  Cable. 
It’s  possible,  he  continued,  that  the  test 
with  Cox  could  go  online  sooner  than  the 
one  with  Time. 

Time  is  working  with  the  Sentinel  Star 
in  Orlando,  Fla.  in  the  development  of 
another  videotex  system. 

Larry  T.  Pfister,  vicepresident  of  Time 
Video  Information  Services,  Inc.,  said 
that  San  Diego  is  one  of  the  most  heavily 
cabled  markets  in  the  nation,  with  about 
50%  of  all  homes  using  cable  services. 
This  is  one  of  the  main  reasons  Time,  Inc. 
decided  on  the  deal  with  Copley,  he 
added. 


Vacant  post  office  transformed  into  newspaper  piant 


When  Hoover  Adams,  publisher  of  the 
Dunn  (N.C.)  Daily  Record  (circulation: 
8,470  evening),  began  thinking  about 
moving  his  newspaper,  he  set  sights  on 
the  town’s  old  post  office  building.  It 
would  be,  he  thought,  an  ideal  site  for  the 
newspaper. 

"It  is  a  stately  old  building  with  classic 
lines,”  says  Adams.  “We  regard  it  as 
almost  ideal  for  our  use.” 

There  were  problems.  Though  it  was 
vacant  (post  office  operations  had  moved 
to  a  new  building),  federal  officials  were 
seeking  historical  landmark  status  for  the 
building.  Under  such  a  designation,  in¬ 
terior  remodeling  would  be  sharply  res¬ 
tricted. 

Bob  O’Harra  of  the  Atlanta  postal  real 
estate  office  said  the  sale  was  held  up  for 
about  eight  months  while  the  federal  his¬ 
torical  office  insisted  the  building  be 
listed  in  the  Federal  Registry  as  a  historic¬ 
al  building  that  must  be  preserved. 

"We  finally  convinced  them  to  release 
the  building.”  said  O’Harra.  "because 
we  realized  we  couldn't  sell  it  with  res¬ 
trictions  that  the  interior  could  not  be 
changed.  They  still  regard  it  as  a  historic¬ 
al  structure  because  of  the  period  in 
which  it  was  built,  the  type  of 
architecture,  etc..”  he  added. 

Once  the  building  was  freed  for  sale. 
Adams’  bid  of  $1 10.144.50  was  accepted 
by  the  U..S.  Postal  Service.  The  old  post 
olTice  building  on  West  Broad  Street  will 
soon  become  the  daily’s  new  home,  after 
an  estimated  S5().(XK)  to  $75. (KK)  in  re¬ 
novations. 

Work  on  remodeling  the  building  and 
adapting  it  to  the  newspaper  operation 
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was  begun  in  July  and  should  be  com¬ 
pleted  in  about  six  weeks.  Occupancy  is 
expected  in  late  summer. 

The  two-story  building,  with  a  total  of 
9,400  square  feet  of  floor  space,  is  con¬ 
structed  of  poured  concrete,  faced  with 
brick.  Some  of  the  walls  are  as  much  as  a 
foot  thick. 

The  building  was  erected  in  1937  and 
completely  remodeled  later  at  a  cost  grea¬ 
ter  than  the  original  structure.  It’s  about 
as  fireproof  as  possible,  and  among  its 
more  attractive  features  are  a  walk-in 
vault  and  a  nearly  new  air  conditioning 
system. 

“You  couldn’t  build  that  building  to¬ 
day  at  any  price,”  reports  contractor 
Gary  Turlington,  who  is  doing  the  remod¬ 
eling.  “You  couldn’t  find  the  workman¬ 
ship  or  the  materials.” 

Mortices  include  boards  20  inches 
wide,  no  longer  available  in  most  places. 


and  the  maple  flooring  is  so  hard  that 
special  equipment  had  to  be  brought  in  to 
sand  the  floors.  Stairs  leading  to  the  base¬ 
ment  are  solid  concrete. 

In  the  building  lobby  hangs  an  historic 
WPA  mural  depicting  cotton,  tobacco 
and  agricultural  production  in  the  area.  It 
was  created  in  1939  by  sculptor  Paul 
Budin.  The  Post  Office  had  originally 
planned  to  remove  the  mural  and  send  it 
to  the  art  gallery  of  the  Smithsonian  Insti¬ 
tute  in  Washington,  but  Adams  worked 
out  a  loan  agreement  that  will  permit  the 
art  to  remain  in  the  lobby  of  the  Daily 
Record. 

This  will  be  the  third  home  of  the  Daily 
Record,  which  was  established  by  Adams 
in  1950,  in  an  old  abandoned  clutch  fac¬ 
tory  on  the  east  side  of  town.  The  paper 
moved  to  newer  quarters  12  years  later, 
where  it  will  remain  until  the  new  site  is 
ready. 


Charles  Ryan 


LA.  Times  names 
Ryan  plant  manager 

Charles  Ryan  has  been  promoted  to 
plant  manager  of  the  Los  Angeles  Times' 
Orange  County  facility.  He  has  full  re¬ 
sponsibility  for  all  the  satellite  plant's 
production  operations  and  facilities. 

Ryan  has  previously  held  the  title  of 
acting  plant  manager.  He  has  also  worked 
as  a  production  superintendent  in  both 
the  Los  Angeles  and  Orange  County 
plants  of  the  Times.  He  joined  the  Times 
in  1%1. 

Ryan’s  promotion  was  effective  July 
19. 

Blanket  impression 
contest  winners 
announced 

The  winners  of  the  Sun  Graphic  Blank¬ 
et  Impression  Contest  held  during  the 
54th  Annual  AN  PA  Production  Manage¬ 
ment  Conference  in  Dallas  were 
announced  by  Bill  Stewart,  general  man¬ 
ager,  Sun  Graphic. 

The  rules  of  the  contest  were  to  guess 
how  many  impressions  were  made  off  the 
three  Sun  blankets  displayed  at  the  Ryco- 
line-Sun  Graphic  AN  PA  booth.  The  Sun 
blankets  were  from  three  major  newspa¬ 
pers  in  the  U.S. 

The  correct  total  number  of  impres¬ 
sions  for  the  three  blankets  was 
.^4.500,000.  The  two  winners,  who  were 
both  within  one-half  million  of  the  right 
answer,  were:  James  Fenley.  director  of 
production  for  Memphis  Publishing  Com¬ 
pany,  and  Mario  Sebastiani.  pressroom 
foreman  of  the  Kankakee  Journal. 

The  prize  for  the  two  closest  guesses 
was  a  hunting  and  fishing  trip  to  Florida 
including  a  tour  of  the  Sun  Graphic  plant 
in  Pompano  Beach. 
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On  the  supply  side  .  .  . 


The  Graphic  Systems  Division  of  ROCKWELL  INTERNATIONAL  COR¬ 
PORATION  announced  three  new  Goss  presses  were  ordered  by  Middle 
Eastern  customers  at  the  recent  Drupa  exhibition  in  Dusseldorf,  Germany. 
Two  presses  are  destined  for  Saudi  Arabia  and  one  for  Qatar. 

The  first  press  sold  to  Saudi  Arabia  will  be  shipped  this  autumn  to  Sahara 
Printing  Press,  a  contract  printing  house  in  Jeddah.  The  new  press,  a  58cm 
cutoff  Goss  Community  line,  comprises  eight  mono  units  plus  a  three-color 
unit  which  will  have  another  unit  stacked  upon  it.  The  three-color  plus  one 
unit  addition  will  provide  color  potential  for  four  colors  on  one  side  of  a 
web,  plus  one  color  on  the  reverse  side.  This  will  permit  potential  for  great¬ 
er  spot  color  flexibility  and  increased  page  capacity.  The  25, (KK)  copy  per 
hour  Goss  Community  line  will  also  include  two  SSC  folders  in  a  tandem 
configuration. 

The  second  press  for  Saudi  Arabia  will  print  the  daily  newspaper  Al  Yaum 
in  Damman.  It  comprises  12  Goss  Community  mono  units  with  two  three- 
color  units.  Two  folders  will  be  placed  in  tandem  at  the  center  of  the  press 
line.  One  of  the  folders  will  be  an  SSC  and  the  other  is  an  Urbanite  folder. 
This  pairing  is  the  first  time  that  these  two  different  folders  will  have  been 
installed  in  tandem. 

The  third  press  will  be  installed  in  a  new  plant  in  Qatar  next  January.  The 
customer,  Al  Ouroba,  will  print  both  a  weekly  magazine  and  the  daily  news¬ 
paper  El  Arab.  The  press  is  a  Goss  Community  and  will  consist  of  five  units 
and  a  SC  folder. 

*  *  * 

Professor  David  Weaver,  director  of  the  Bureau  of  Media  Research  at  In¬ 
diana  University’s  School  of  Journalism,  has  completed  a  new  book, 
VIDEOTEX  JOURNALISM:  TELETEXT,  VIEWDATA,  AND  THE  NEWS, 
which  is  being  published  by  Lawrence  Erlbaum  Associates  of  365  Broad¬ 
way.  Hillsdale.  New  Jersey  07642  (Telephone:  201  666-4110). 

Scheduled  for  publication  in  late  fall  of  1982,  this  book  reports  the  results 
of  studies  in  Great  Britain,  the  Netherlands  and  the  United  States  on  the 
impact  of  teletext  and  viewdata  on  journalists  and  their  work,  on  the  flow 
and  nature  of  news,  and  on  other  media.  In  addition,  it  reviews  much  of  the 
recent  writing  on  videotex,  both  optimistic  and  pessimistic,  and  provides  a 
concise  description  of  teletext  and  viewdata  technologies  and  how  they  are 
applied  in  various  countries. 

This  book  questions  the  claim  that  these  technologies  are  dramatically 
new  media,  and  it  examines  a  number  of  technological,  political  and  econo¬ 
mic  factors  that  interfere  with  the  present  contribution  of  videotex  to  high 
quality  journalism  and  to  the  functioning  of  democratic  forms  of  govern¬ 
ment.  It  concludes  with  recommendations  for  the  future  development  of 
teletext  and  viewdata  as  news  media. 

^ 

OVALSTRAPPING,  INC.  (Hoquiam,  Wash.),  manufacturer  of  packaging 
systems  for  the  newspaper  and  other  industries,  has  announced  the  sale  of 
ten  JP  80  models  to  the  Wall  Street  Journal. 

The  JP  80  is  a  high-speed  strapping  machine  capable  of  applying  up  to  80 
straps  per  minute,  the  fastest  in  the  industry. 

The  Journal  will  install  the  tying  machines  in  its  Napierville,  Ill;  South 
Brunswick,  N.J.;  Bowling  Green,  Ohio;  and  Dallas,  Tex.,  plants. 

*  *  * 

PEOPLE  IN  DEMAND  .  .  .  RICHARD  H.  BbLL.  44.  was  named  vicepresi¬ 
dent/sales  for  Harris  Newspaper  Press  Division.  Previously  he  was  director 
of  sales,  U.S.  and  Canada.  In  his  new  position  he  is  responsible  for  sales  of 
large  newspaper  presses  throughout  the  world  .  .  .  Joe  K.  Donald  was 
promoted  to  general  manager,  kraft  division,  of  St.  Regis  Paper  Company. 
Donald  previously  was  kraft  division  general  manufacturing  manager.  He 
will  be  responsible  for  the  total  operation  and  function  of  the  division  .  .  . 
At  3M:  Stuart  A.  Anderson  was  named  international  director  for  the 
Graphic  Preparation  Systems  Division,  with  worldwide  responsibility  for  in¬ 
ternational  marketing  and  business  strategy  of  the  division’s  lines  of  pre¬ 
press  proofing  and  films  products  for  the  graphic  arts  industry.  Robert  G. 
Murray  has  been  appointed  national  sales  manager/graphic  arts,  for  the  di¬ 
vision.  James  F.  Fox  was  named  marketing  director  of  the  Printing  and  Re¬ 
prographic  Products  Division,  an  international  supplier  of  printing  plates, 
equipment  and  supplies  and  carbonless  papers. 
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Newsprint  reports 

U.S.  paper  industry  exports  off 
despite  newsprint  gains 


Total  U.S.  paper  industry  exports  in 
1981  amounted  to  10.7  million  tons, 
valued  at  $4.9  billion.  This  represents  a 
drop  in  volume  of  close  to  10%  from  the 
1980  record  exports  and  a  slight  1 .4%  gain 
in  value,  reports  Dr.  Irene  Meister, 
vicepresident/international,  American 
Paper  Institute,  in  the  tenth  edition  of 
API’s  annual  export  report. 

The  report  provides  data  and  analyses 
of  U.S.  exports  of  pulp,  waste  paper,  pa¬ 
per,  paperboard  and  converted  products  to 
nine  geographic  areas,  plus  Canada 
Mexico,  Japan,  and  the  People's  Repub¬ 
lic  of  China. 

The  drop  in  the  paper  industry’s  total 
exports  is  attributed  to  several  factors, 
including  recessionary  conditions  in  ma¬ 
jor  overseas  markets,  the  strength  of  the 
U.S.  dollar  and,  in  some  instances,  in¬ 
creased  protectionist  practices  abroad. 
There  were  sharp  declines  in  U.S.  paper 
industry  exports  to  most  major  world 
markets.  Exports  to  Western  Europe  fell 
494,000  tons,  to  2,990,000  tons.  Other  sig¬ 
nificant  declines  occurred  in  shipments  to 
Mexico,  where  U.S.  exports  fell  357,000 
tons,  to  960,000  tons  and  to  Japan,  where 
U.S.  exports  dropped  277,000  tons  to  1.1 
million  tons.  Exports  to  the  People’s  Re¬ 
public  of  China,  which  in  1980  emerged  as 
a  significant  customer  for  the  U.S.  paper 
industry,  fell  from  600,000  tons  to  394,000 
tons  in  1981. 

Exports  of  newsprint  and  printing, 
writing  and  related  paper  did  not  follow 
the  general  downward  trend.  Newsprint 
exports  registered  a  sharp  55%  gain  com¬ 
pared  to  1980,  while  printing,  writing,  and 


related  paper  exports  rose  almost  13%. 
These  increases  more  than  offset  declines 
in  the  other  paper  grades,  resulting  in  an 
11%  gain  for  the  entire  paper  group  to 
over  1  million  tons  worth  $847  million. 

St.  Regis  announces 
2nd  quarter  decline 

St.  Regis  Paper  Company  reported 
second  quarter  total  revenues  of  $65 1 .6 
million,  down  15.6%  from  the  record 
level  of  $772.2  million  in  the  second  quar¬ 
ter  of  1981.  Net  earnings  declined  67.3% 
to  $17.1  million  from  $52.3  million. 

St.  Regis  chairman  and  chief  executive 
officer  William  R.  Haselton  said  the 
worldwide  recession  and  high  interest 
rates  continue  to  have  a  severe  impact  on 
the  paper  and  forest  products  industries. 
At  St.  Regis,  the  construction  products 
and  kraft  divisions  have  suffered  the 
most,  though  other  operations  have  held 
up. 

He  reported  that  the  printing  paper  seg¬ 
ment  ran  at  near  capacity.  Its  margins 
were  affected,  however,  by  the  inability 
to  raise  prices  to  meet  rising  costs. 

Haselton  indicated  that  newsprint  held 
up  despite  the  postponement  of  a  planned 
price  increase.  The  company  expected, 
however,  that  demand  for  newsprint  will 
continue  to  soften  until  publishers  reduce 
the  inventories  built  up  in  anticipation  of 
a  strike  by  Canadian  producers.  As  an 
indication  of  this  softness,  the  company 
has  scheduled  downtime  for  the  third 
quarter  at  both  its  Lufkin  and  Sheldon, 
Texas,  newsprint  mills. 


Consolidated-Bathurst 
off  from  1981  earnings 

Consolidated-Bathurst,  Inc., 
announced  that  the  company’s  net  earn¬ 
ings  for  the  second  quarter  of  1982  were 
$17.5  million  or  750  per  common  share. 
This  is  a  decrease  of  36%  from  the  $27.1 
million  or  $  1 . 1 8  per  common  share  earned 
in  the  second  quarter  of  1 98 1 ,  but  is  about 
the  same  as  in  the  first  quarter,  1982. 

The  company  attributed  the  drop  in 
second  quarter  earnings  compared  with 
last  year  to  a  number  of  factors.  Among 
these  were  lower  shipments  of  all  product 
lines  except  corrugated  and  glass  contain¬ 
ers,  intense  pressure  on  margins  because 
of  depressed  market  conditions,  and 
higher  interest  charges. 

The  company  noted  that  the  second 
half  of  the  year  is  “overshadowed  by  the 
continuing  weakness  in  demand  for  news¬ 
print,  groundwood  specialties  and  pulp, 
which  has  resulted  in  temporary  plant 
shutdowns  at  the  mills  producing  these 
products.’’  It  saw  as  encouraging, 
however,  that  the  collective  labor  agree¬ 
ments  at  five  of  its  mills  had.  been  success¬ 
fully  renewed  recently  for  a  two-year 
term  without  work  disruptions.  The  set¬ 
tlements  provide  for  increases  of  approx¬ 
imately  12.5%  in  the  first  year  and  9%  in 
the  second  year.  The  weak  Canadian  dol¬ 
lar  also  continues  to  be  a  positive  factor 
for  export  sales. 

Consolidated-Bathurst  said  that  it  has 
set  up  a  special  cost  improvement  prog¬ 
ram  aimed  at  conserving  cash  and  pre¬ 
serving  the  competitiveness  of  the  cor¬ 
poration  in  this  difficult  period.  An  initial 
step  in  this  new  program  was  the  reduc¬ 
tion  of  upper  management  salaries  by 
10%  or  5%,  effective  late  last  month.  This 
affected  160  employees  for  an  annualized 
saving  of  close  to  $I  million. 


‘F'E’R’A'G 

. .  .automated  mail  room 
systems  for  long  term 
productivity  and 
profitability 


Ferag  is  the  innovator  in  mailroom  conveying  and  processing 
equipment  designed  for  today's  and  tomorrow's  needs. 

Find  out  the  many  benefits  a  Ferag  system  can  contribute  to 
your  operations.  Consult  your  RMO  representative 
for  details. 


REIST  MARKETING  ORGANIZATION 

122  EAST  42ND  STREET,  SUITE  1700,  NEW  YORK,  NEW  YORK  10168 

TELEPHONE  (212)  687-8060  •  NEW  JERSEY  TELEPHONE  (201)  368-0020  •  TELEX:  66340 

a  member  of  the  Ferag  Group  of  Companies 
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THE  FLOOR  PLANS  for  Connecticut  Newspapers'  new  Stamford  plant  were 
inadvertently  bled  off  the  page  in  last  weeks  issues  of  E&P.  Above,  they  appear  in 
their  entirety. 

FOR  IMMEDIATE  REMOVAL 
NO  REASONABLE  OFFER  REFUSED 
FOR  ALL  OR  PART 

HOE  5  UNIT  PERFECTING  WEB  OFFSET  PRESS 


Originally  manufactured  in  1959,  converted  to  offset  and  com¬ 
pletely  rebuilt  in  1974.  Consisting  of  5  Cline  auto  pasters,  5  perfect¬ 
ing  units,  web  width  55",  cut  off  22%",  2  units  with  color  humps, 
Dahlgren  dampeners,  complete  folder  equipment  for  80  page  met¬ 
ropolitan  or  160  page  tabloid,  with  Hurletron  controls,  automatic 
web  break  detectors,  automatic  C02  fire  extinguisher  system,  Wes- 
tinghouse  AC/DC  motor  drive  consisting  of  5  50HP  drive  motors 
with  Hurletron  controls,  Dahlgren  ink  mixer,  ink  pumps,  other  ex¬ 
tras  too  numerous  to  mention. 

J.  SPERO  &  CO.,  INC. 

423  Central  Av.,  Northfield,  III.  60093 
(312)446-0077 
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AT&T  signs  up  KRN 
for  its  new  terminal 

Leaving  no  doubt  to  the  extent  of  the 
role  it  wants  to  play  in  the  development  of 
videotex  in  the  U.S.,  AT&T  introduced 
its  new  frame  creation  terminal  to  the 
business  world. 

Costing  $34,000,  the  terminal  can  store 
up  to  600  pages  of  information  which  can 
be  created  off-line  and  then  transmitted  in 
bulk  at  a  later  time. 

AT&T  is  currently  marketing  the  frame 
creation  terminal  through  its  consumer 
products  division.  It  intends  to  have 
American  Bell,  its  proposed,  unregulated 
subsidiary,  market  the  terminals  after 
January  1,  1983. 

The  terminal’s  first  customer  is  View¬ 
data  Corp.  of  America,  Knight-Ridder 
Newspapers  subsidiary,  which  will  use 
the  terminals  for  developing  Viewtron’s 
data  base.  Viewtron  is  scheduled  for 
commercial  introduction  in  July,  1983. 

The  terminal,  developed  by  Bell  Labs 
and  manufactured  by  Western  Electric, 
consists  of  a  control  unit,  a  color  monitor, 
a  keyboard,  and  a  graphics  tablet. 

The  terminal’s  high  resolution  graphics 
may  be  entered  into  the  system  directly 
from  the  tablet,  AT&T  said.  There  are 
more  than  65,000  colors  available  through 
a  16  color  palette. 

AT&T  introduced  its  terminal  to  the 
public  in  June  in  New  York  at  the  opening 
of  the  Videotex-82  conference. 

Sll  announces  pact 
with  Miami  Herald 

Miami  //fraW  has  contracted  with  Sys¬ 
tem  Integrators,  Inc..  Sacramento.  Ca., 
for  a  System/55  text  management  system 
and  entered  into  an  agreement  with  the 
company  for  the  development  of  a  news- 
hole  composition  system. 

The  System/55  installation  will  include 
six  Tandem  NonStop  11  central  proces¬ 
sing  units  with  Sll  software;  eight  300 
megabyte  mirrored  volume  disc  drives; 
and  1 30  Sll  ergonomic,  intelligent  Coyote 
video  display  terminals.  An  on-line  inter¬ 
face  to  the  Herald's  existing  Hendrix 
news  editing  system  will  support  text  en¬ 
try  functions  for  approximately  180  addi¬ 
tional  terminals.  The  System/55  will  drive 
four  Autologic  APS-4  and  APS-5  typeset¬ 
ters. 

The  installation  of  the  system  will  begin 
in  September  with  the  training  system. 
The  first  phase  will  be  used  to  customize 
the  system  to  meet  the  papers  unique 
needs  like  the  design  of  headers,  forms, 
directories,  STYL  composition  pro¬ 
cedures,  reports  and  other  user-defined 
features.  The  second  phase  of  the  in¬ 
stallation,  the  main  system,  is  slated  for 
completion  in  early  1983. 

The  newshole  composition  system  now 
envisioned  will  allow  full-page  news 
makeup,  exclusive  of  display  advertising. 
EDITOR  &  PUBLISHER  for  August  14,  1982 


1982 

June 

Linage 

Th*  Mlawlng  lobukrtloiii  hov*  bMii  coiiipll»d  by 

Mcsrdi,  Inc.  for  Iho  oxcloslvo  publication  of  UHor 
A  PuMIshor.  Thoy  may  not  bo  toprlntod  or  puMIchod  In 
any  form  wllliout  ox^klt  porndHion  from  Modio  lo- 
cord*,  Inc.  NOTi:  Notmpopori  nwrkod  wHh  codo’bolow 
Inclodo  odvortlslnf  In  borodo  or  family  Woobly, 
opproxlmoto  llnogo  os  Mlowsi 

♦fnrodo  fO.W  tfomlly  Wookly-44,MS 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ATLANTA,  OA. 

ConstHutkxMti .  2.651,296  490.616  3,008.345  478,185 

JowT«il.e .  2,723,451  551,632  2,978,913  476,289 

Journal  &Constitution-S  1832,441  487,825  1892,701  177816 

Journal  &  Constitution-sot  498391  _  497.032  _ 

Grond  Total .  7,705879  1830,073  8,376,991  1.132.090 

NOTE:  Consitution-m  and  Joumol-c  published  5  days  o  ««eL  only. 


■ALTIMOti,  MO. 

*News  Americon-S... 

.  536,687 

14,592 

471,091 

202.560 

News  American-e . 

.  1,102,624 

105,792 

989,079 

116,940 

Sun-fn . 

.  1,946855 

191,744 

1,797,453 

53,767 

Sun-e 

1,891,563 

233866 

1,881829 

47,702 

Sun-S 

1.928.462 

135,644 

1.9?9.W 

134.021 

Grand  Totol . 

7,405891 

681,038 

7,095,612 

554,990 

■ERGEN  COUFirr,  N8. 

Record-e . 

.  2,549,087 

359,X1 

2.449,475 

366.475 

•Record-S  . 

.  1.748892 

W.502 

1-554.110 

Grand  Total . 

.  4897879 

763,883 

4,003.585 

832811 

NOTE:  Record-e  published  5  days  a  week  only. 

BOSTON 

,  MASS. 

Herald  American-m. 

.  737,145 

55,792 

715,979 

102,164 

Herald  American-S.. 

.  435,905 

217,236 

378.040 

229,780 

Globe-o/d . 

.  2,615,506 

106,315 

2,710818 

98,451 

•Globe-S . 

.  2.695.208 

334.474 

3-662.148 

251.472 

Grand  Totol . 

.  6,483,764 

715,817 

6,466.685 

681867 

NOTE:  Herald  American-m  and  S  changed  front  nine-column  broadsheet  to 

seven-column  tabloid  Sept.  13,  1981 

NOTE:  Globe-d  changed  to  on  oll-doy  edition  July  1,  1982. 


■UFf  AlO,  N.T. 

Courier  Express-m .  856,925  9817  885,579  36,248 

•Courier  Express-S .  956,757  33,344  1,076,331  145,232 

News-e...  2,328.326  22,528  2812.461  20,504 

News-S..  537.736  66.768  401.191  117.696 

Grond  Total .  4,679,744  132,257  4,675,562  319,680 

NOTE:  Effective  Oct  5, 1981  the  Courier  Express-m  and  S,  and  effective  Aug. 
3,  1981  the  News-e  and  S  changed  from  8  to  9-column  wkflh. 
CAMDIN,  NJ. 

Courier  Post-e .  1,886,037  59,520  1,803,329  118,065 

fCourier  Post  s .  772.751  39.080  574.966  3.320 

Grand  Tolol .  2,658,788  98,600  2,378,295  121885 

NOTE:  Effective  Sunday,  Jon.  31,  1982  the  Courier-Post  storted  publishing 
Parode  magazine. 

CHAKIOTTI,  N.C. 

News-e .  1,237,593  85,064  1,443,667  106,472 

Observer-m  1,567,590  421,178  1,671,741  375,522 

•Observers  864.862  254687  860.531  162.824 

Grand  Total  3,670,045  760,929  3.975,939  644,618 

NOTE:  News-e  published  5  days  o  week  only.  Lost  sot  publicatian  Feb.  27, 
1982. 

CHICAGO,  ILL. 

Tribune^i/d .  2,922,466  2,184,537  3,314,858  2,683,068 

Tribune-S  1,716,768  892,192  2,169.287  773835 

Sun-Times-m  2829.909  588,898  2.483,344  576,824 

•SunTimes-S .  679.080  604.801  770.016  468.588 

Grand  Total  7,548,223  4,270,428  8,737,505  4,502,015 

NOTE:  Tribune-m  changed  to  on  oll-doy  edition  July  1,  1982 
CINCINNATI,  OHIO 

Enquirer-m .  2,261,500  17,568  2,973,325  14,592 

Enquiter-S  1,348,177  14,576  1,699,648  35,036 

Post-e .  1.060.664  8.736  1.355.940  13.568 

Grand  Total  4,670,341  40,880  6,028.913  63,1% 

NOTE:  Enquirer-m  ond  S  and  Post-e  chartged  from  nine-column  to  six- 
column  width  Mar.  29,1982. 

CLIVILAND,  OHIO 

Plain  Oeoler-m .  2,748,599  357,828  2,971,482  327,039 

Plain  OeolerS  1,531,360  88.726  1,693,037  85,908 

Press-e.  914,101  196,722  1,827,532  350,713 

Press-S..  148.458  116.983  _  _ 

Grand  Total  5.342,518  760,259  6,492,051  763,660 

NOTE:  Effective  Aug.  2, 1981  the  Press  storted  publishing  o  Sunday  edition. 


NOTE:  Effective  May  22,  1982  the  Press-sot  edition  has  discontinued 
publicotion.  The  Press  is  now  published  Mon.  through  Fri.  and  Sunday 
NOTE:  Press-eS  lost  publication  dote  June  17, 1982. 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OALLAS,  TIX. 

Newsm .  4»4,960  235J05  4,591872  28787V 

•News-S..- .  2,413866  318803  2862869  260,456 

Times  Herald-afd _  4.162822  345,154  4,038885  156802 

Times  HeroU-S .  2.123.475  209.742  2836400  98352 


Grand  Total . 13804,723  1,109,504  13829826  802889 

NOTE:  Effective  Sundoy,  Jan.  3,  1982  the  News  started  publishing  Parade 
mogozine. 

NOTE:  Times-Herold  changed  to  an  oil-day  edHion  July  1,  1982. 

DATTON,  OHIO 

NOTE:  June  linoge  not  availoble  due  to  change  in  level  of  service,  effective 
June  1,  1982. 


DINVia.  COLO. 

Rocky  Mt.  News-m .  5859893  4852820 

•Rocky  Mt.  News-S .  1868824  1,088.792 

Post-m .  3858,722  109842  3884881  108.148 

Posts.  2.102842  2.344564  _ 

Grand  Tolol . 11,989881  109842  11870,757  108,148 


NOTE:  Rocky  Mountain  News-m  and  S  chonged  from  six-column  to  seven- 
column  tabloid  Mar.  2,  1982. 

NOTE:  Post-e  changed  to  o  morning  edition  June  7,  1982. 

DiraOIT,  MUCH. 

FteePress-m .  1,911,708  314,915  2,152.914  522837 

•free  Press-S .  600,122  308853  693,410  265879 

News-a/d  2818.728  360,920  2834.705  493,049 

News-S  1.335833  295.924  1.467876  452869 

Grand  Totol  6.466,091  1880812  7,148805  1.733834 

NOTE:  News-e  changed  to  on  oil-day  editian  July  1,  1982. 

EMI,  PA. 

Times-e .  1826858  9,120  1821829  5856 

•Times  News-S .  890.661  19.796  917879  6.080 

Grand  Total .  2816,919  28,916  2838,908  11,136 

fOtT  LAUD! tDALE,  FLA. 

News4 .  3862847  571,124  3,585,426  652,797 

•News  &  Sun  Sentinel-S  1874800  352807  1821810  234.151 

News  &  Sun  Sentinel-sat  777,687  1,027,152 

Sun  Sentinel-m .  3823.041  909.176  3.456899  1.073843 

Grand  Totol .  8,638,175  1  832,907  9890,787  1,960891 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  doys  a  week  only 
OREENWKH/STAMFOtD,  CONN. 

Time-e .  1804,144  19824 

TTime-S .  709,348 

Advocote-e .  1836,132  90840 

tAdvocate-S  723604  _ 

Grand  Tolol .  4,573828  1 1 0,064 

NOTE:  Figures  for  1981  not  ovoiloble. 

HAaTFOND,  CONN. 

Couram-m  2,605848  488,366  2893877  563,058 

Courant-S .  1,309805  628.456  1.400  164  372.804 

Grand  Total .  3,914,553  1,117,022  3.993.441  935.862 

NOTE:  Courant  Sunday  Parade  lost  publicotion  Feb.  28,  1982 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HONOLULU,  HAWAH 


AdMflt$cr-m . 

2822862 

2802883 

Star  BuSetin-c . 

.  2882843 

2866873 

•Star  BuHnin  A 

AibcrtiMr-S _ 

_  1290870 

18568X 

Grand  Total . 

.  6895875 

7825.1X 

HOUSTON,  nx. 

Chrande-oM . 

6,131,775 

5X849 

5,7X881 

636.197 

Chtanclc-S . 

2.701.926 

242816 

2803868 

398848 

PoU-m 

4.702,140 

3X.1X 

4.409817 

504.160 

•Posts 

14M363 

443896 

1-580810 

343.716 

Grand  Total . 

14.986204  1876899 

14826876 

1882821 

NOTE:  Oironicb-e  chonged  to  on  oM-doy  edHion  July  1,  1982. 

KANSAS  cnr  IMO. 

rmes-rn .  2875,710  430.934  2802.783  516822 

Slar-e  1,146836  228898  1.108890  95806 


Star-S 

.  1.124812 

317.196 

1-219.966 

208204 

Grand  Total . 

4846858 

9768X 

4831839 

8X832 

KNOXVIUSg  TBNN. 

JournaNn . 

1,164819 

25,921 

1890845 

113813 

News-Sentinel-« . 

.  1815283 

82818 

1885.163 

118811 

*News-Scntinel-S  ~ 

_  845811 

122060 

925215 

_ sua 

Grond  Total . 

.  3,425813 

2X899 

3.900823 

289216 

NOTE:  Joumol-m  and  News  Scntinel-e  ond  S  chonged  from  nine  to  $n- 

column  effective  July  1,1981. 

UTTU  aocx.  Aax. 

Aikmsos  GozetteHn  __  913823  272856  1887.197  438,192 

•ArkonsosGozetle-S—  466863  257800  556.764  170.908 

Crmd  Totol .  1880.486  529856  1843.961  609.100 

NOTE:  Aikonsos  Gozette-m  and  S  changed  fram  nine  to  six-column  width 
Jon.  1. 1982 

LONG  ISLAND,  N.T. 

Newsdoy-e  2804854  823814  2,762,938  745,993 

Newsday-S .  1.416.146  1.195.770  1.424876  754806 

GnnI  Totol .  4820.400  2819.184  4,187814  1,499,999 

LOS  ANGELES,  CALIF. 

renes-m .  5816858  3834.996  5880820  3.1X834 

renes-s .  2883,114  1896,453  3868834  1871810 

Herald  Ewiminer^ _  935825  131861  1817.709  .46,795 

Herald  Exommer-S .  236800  60877  310.763  X.VTO 

Grond  Tolol  9871,997  4822.987  9.777826  4879817 

NOTE:  Herald-Examiner-e  chmed  to  o  morning  edHion  June  5,  1982. 

LOS  JLNOELES/SAN  FEaNANOO  VALLST,  CAUf . 

News-m  2,915850  592,906  3883.910  690802 

•News-S .  919805  1608X  1.050.449  95844 

Grand  Total  3835855  753844  4834859  785846 

(Continued  on  page  32f 


Ad  Expenditure  Trends 
June  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


1982  1981  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

June . $  429,847  361,623  -f  68,224  -i-  18.7 

First  Six  Months  2,466,424  2,155,615  -i-  310,809  -i-  14.4 

Department  Stores 
(IncluciPd  in  Retail) 

June .  88,633  72,925  -i-  15,708  -i-  21.5 

First  Six  Months  511,651  440,461  -i-  71,190  -i-  16.2 

General 

June .  120,960  103,765  -i-  17,195  -i-  16.6 

First  Six  Months  750,120  659.256  -f  90,864  -f  13.8 

Automotive 

June .  20,950  14.251  -f  6.699  -f  47.0 

First  Six  Months  139,955  103,297  -f  36,658  -f  35.5 

Financial 

June .  27,571  25,432  -f  2,139  -f  8.4 

First  Six  Months  187,483  158,781  -f  28.702  -f  18.1 

PlwiccifipH 

June .  209,923  204,011  -f  5,912  -f  2.9 

First  Six  Months  1,276,944  1,219,574  -f  57,370  -f  4.7 

Total  Advertising 

June .  809.251  709,082  +  100,169  -f  14.1 

First  Six  Months  4,820,926  4,296,523  +  524.403  +  12.2 


1982  1981 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 

MUMnMS,  raiN. 

Comtarcid  Awnl-in  2.104.129  329J94  Z130.244  215.0$4 
Commimial  Annul  s  985.206  211.914  1.033.124  136.304 


Prm-Scimitor-e .  1 .795^52  203.538  1.580.131  192.212 

Grand  ToMI .  4.885.187  744.846  4.743.499  543.570 


NOTE;  (fhctiw  with  May  1. 1982.  dn  Press  Sc ifnilar  has  changed  Itn  format 
of  its  sot.  edhion  from  a  stondord  size  nifn.colunin  to  a  tabloid  size 
seven^ohjmn  Fonnat.  The  Monday  through  Friday  erlitions  contirrue  the 
stondord  nir»column  formot 

•USNVnU,  TINN. 

Bannr-e  1.399.902  183.752  1.954.994  153.048 

TenntsssonHn  1241.604  206.152  2.020.439  153.048 

*TenntssMn-S .  815212  205254  1.029.473  195844 

Grand  Total . 3256.718  595258  5.004.906  501.940 

NOTE:  Bonner-e  ond  Tetmessean-m  ond  S  changed  from  nine  to  sixolumn 
effective  July  1. 1981. 


NIW  TOMC  N.T. 

renes-m  3228.753  347.180  3.061.915  211.423 

rems-S  2.968.490  1.723804  2.988.997  1210.014 

News-m  1.174.726  1.530.917  1245.142  1.168231 

Netes-S  543.079  1.086.710  661.807  1  225.567 

P05t-o«  1061.099  _  764.064  _ 

Grand  Tolol .  8.976.147  4.688211  8.721.925  3.915235 


NOTE:  Post-e  changed  from  sn-colutnn  tabloid  to  seven-column  tabloid 
Sept  1. 1981 

NOTE:  Post-e  chonged  to  on  oll-doy  edition  July  1.  1982 


NIWJUUC  N2. 

Stnrledger-m .  3257.497  157286  3.154813  171.124 

•Slor  ledger  s _  2287259  362264  2269.009  220.778 

Grand  Tolal . .  5.745.156  520250  5.423822  391.902 

OAKIAPID,  CJkUf. 

Tribunes  1.793.773  351,912  2,019,074  238,007 

Tribune-S .  743234  71248  931268  54272 

Grand  Total .  2237,407  423260  2,950242  292279 

OUMM  COUMTT,  CiUlf . 

Regisler-a/d  4.756278  226240  5,240.403  99228 

tRegisler-S  1.731207  _  1.960.1^  24292 

Grand  lotol  6,487885  226240  7.200.545  123.720 

NOTE:  Register-d  changed  to  an  all-day  editian  July  1.  1982 

PJUSAK.  HJ. 

Herald  News-e .  944.087  192.869  1.077.858  140.495 

tfferaldNev«-S._ .  464.733  254288  466.724  262578 

Grand  Totol .  1.408820  447557  1.544,582  403.073 

PATIRSOPe,  NJ. 

Nens-m .  924.143  239.156  982243  90.788 

Grand  Tolol .  924.143  239.156  982.243  90.788 

NOTE:  Nees-d  chonged  to  o  morning  erfition  June  1,  1982. 

PtORM,  lU. 

Journol  Stor-nld .  1530.702  159.696  1.566.909  184.032 

•Journal  Slnr-S .  727.779  131232  734.989  18.480 

Grand  Total .  2258.481  291828  2,301.898  202.512 

NOTE;  Journal-Star -d  changed  to  an  oll-rfay  erfition  July  1,  1982. 

PMIUUMLPHIJl,  PJL 

Bullelio-e .  1,168,743  605,782 

Bulletin-S  431.003  300.752 

Imiuiier-m  2254810  355519  1.964.778  184803 

Inquirers  1256.057  526.937  1  835.115  340243 

News-e.  1803876  9840  906842  10256 

Grand  Totol .  5213,143  892,296  6805,981  1,442,136 

NOTE:  Bulletin-e  ond  S  ceased  publicotion  Jon.  29.  1982 

PITTSRURGH,  PA. 

Post  Gozette-m  995,255  532,563  1,046,093  716,720 

Press-e .  1,991,020  535810  2,143,430  732,434 

*Press-S .  1.650.572  89.536  1.691.677  20.720 

Grand  Tolol .  4,636,847  1,157,409  4,881,200  1,469,874 

PROVIDENCE,  R.I. 

Bulletin-e .  1,659,105  656,827  1,733,694  667,308 

Journal-m .  1,636,958  366,433  1,703,159  401,967 

Joumol-S .  1.487.732  191.392  1.463815  203.804 

Grand  Total .  4,783,795  1  214,652  4,900,668  1,273,079 


NOTE:  Bulletin-e  and  Journol-m  hove  a  combined  sat  edition  The  Image  is 
shovm  only  in  the  Bulletin-e 


ROCHESTER,  N.T. 

Democrat  &  Chronicle-m  1,796,974  141,404  1,686.426  105,369 

Democrat  &  Chranicle-S  1,012846  101.136  968.059  221.224 


Times  Unkm-e .  1.633.790  46.612  1.535.777  103874 

Grand  Totol .  4,443,110  289,152  4,190,262  430,267 

NOTE:  Times  Union-e  published  5  days  a  week  only 

ST.  PnERSRURO,  PUL 

Independent-e  .  1.963.585  62.616  2.111811  52.385 

Times-m  2,688.451  1817.368  2.853.148  1,135.462 

•Times-S  1256.945  505.512  1.329.606  470.992 

Grand  Totol .  5,908,981  1,885,496  6,294,067  1,658,839 


1982  1981 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


SAN  AP4TONIO,  TEX. 


Ej^ress-m  . 

2.S36.483 

289,012 

2,540.828 

276.136 

tExpress-News-S  .... 

.  1.354.137 

205.850 

1,307.666 

129,896 

Express-News-sot . 

.  631.149 

586.695 

News-e . . 

.  2,428,891 

295,642 

2.360.300 

263,912 

lighl-t 

2.405.112 

359.322 

2,407,688 

271,672 

•Lights 

1,172,829 

271,302 

1.174.707 

145,264 

504.664 

475.682 

Grand  Total . 

. 11,033.265  1,421,128 

10.853.566 

1,066,880 

NOTE:  Express-m,  News-e  and  light-e  published  5  days  a  week  only. 

SJkN  DIEGO,  CALIF. 

Union-m . . .  3,508,055  272,193  3,497,381  294,619 

•Unkm-S .  1,500,689  63.450  .1,619,806  34,304 

Tribune-e .  3.792.907  316.657  3.793.981  308.109 

Grand  Totol .  8,801.651  652,300  8,911,168  637,032 

SAN  FRAP4CISCO,  CALIF. 

Chronkle-m .  2,310,328  721,371  2,415,621  773,209 

Examiner-e .  2,281,544  732,899  2,389,459  757,526 

Examiner  4  Chronkle-S  1.189.027  387.876  1.400.401  208.120 

Grand  Tolol .  5,780.899  1,842.146  6,205,481  1,738,855 

SAN  JOSE,  CALIF. 

Mercury-m .  4,678,089  637,506  5,364,345  287,047 

News-e .  3,984,890  642,578  4,578,796  286,899 

•Mertury-News-S .  1.989.320  79.544  2.084.529  9.920 

Grand  Totol . 10,652.299  1,359,628  12,027,670  583,866 

NOTE:  Mercury-m  and  News-e  have  o  combined  sot  edition  The  linage  is 
only  shown  in  the  Mercimy-m. 

SHREVEPORT,  LA. 


Joumol-e . 

.  1,618,324 

78,376 

1.494,440 

80,372 

Times-m . 

..  2,147,803 

103,336 

2,124,771 

112.804 

..  1.055978 

72.598 

922.636 

Grond  Total . 

..  4,822,105 

254,310 

4.541,847 

193,176 

SYRACUSI,  N.Y. 

Herald  Joomol-e . 

..  1.849,704 

239,570 

1,772,291 

16.068 

*Herald-Amertcon-S .. 

999,359 

77.574 

1,083.995 

10,491 

Post  Stondord-m . 

..  1.308.592 

1.180.868 

_ 

Grond  Total . 

..  4,157,655 

571,875 

4,037,154 

80,989 

TAMRA,  PLA. 

Tribone-m . 

2,787,323 

818.028 

2,839,787 

919,463 

*Tribune-S . 

...  1,445,596 

188,832 

1,525,788 

167,100 

..  1.960.223 

2.024.160 

Grond  Totol . 

...  6,193,142  1,006.860 

6,389,735 

1.086.563 

WASHINGTON,  D.C. 

Post-m . 

...  5,184,386 

697,382 

4,829,873 

589,361 

*Posi  S 

1,811,992 

662.473 

2,022,062 

555.279 

Star-e 

1,662,394 

237.977 

Star-S 

.  _ 

595.754 

Grond  Total . 

.  6,996,378  1,359,855 

9,110.083 

1,465,609 

NOTE  Star-e  ond  S  ceased  publication  Aug  7, 

1981 

WASHINGTON, 

D.C.  JOURNALS 

Alexondrio  Joumol-m 

814,761 

Prince  George's  ioumal-m  669,307 

Montgomery  Journal- 

n  744,626 

2,400 

Fairfax  Joumol>m . 

...  929,010 

15,936 

Arlington  Joumal-m.. 

....  818,502 

2,400 

Grond  Totol . 

....  3,976,206 

20,736 

NOTE:  Figures  for  1981  not  ovaitable. 

WESTCHESTER  ROCKLAND,  N.T. 

Reporter  Oispotch-e .  1,507,490  235,110  1,558,448  266,244 

Reporter  Oispotch-S .  888.774  178.352  776.398  67.624 

Grand  Total .  2.396.264  413.462  2,334.846  333,868 


JUNE  1982'I981 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times  Union  m  1.930.442  2.015,622 

Knickerbocker  News  e  1,255,110  1,348,993 

Times  Union  S  756.278  792.253 

Grond  Total  3,941.830  4,156.868 

NOTE  Heorst  Newspaper  period  runs  May  24.  1982  June  27,1982 

ALTOONA.PA. 

Mirror-e  1,630,496  1,710.814 

ANAHEIM,  CALIF. 

Bulletin  e  1.571,374  1,645.322 

BANGOR.  ME. 

Doily  News  m  889  476  1,026,683 

NOTE  ROP  linoge  only  inserts  not  included 


BIRMINGHAM,  ALA. 


News  e 

1,990  142 

353,822 

1,974  462 

251,034 

News  S 

1,333934 

1.338  722 

Post  Herald  m 

1-389.318 

1.387.876 

Grond  Total 

4.713.394 

353,822 

4,rai.060 

251,034 

1982  1981 

FULL  RUN  PART  RUN  FUll  RUN  PART  RUN 

BRANTFORD,  ONT. 

Expositor  e  1,794.697  1,751  991 

BRIDGEPORT,  CONN. 

Teleqrnm  m  1,385,646  1.491  580 

Poste  1,536.838  1,641,528 

Post  S  552.245  685  230 

Grand  Total  3,474,729  3.818.338 

NOTE  Sot  Image  reported  in  Post  e  figures  only 

BURLINGTON,  VT. 

free  Press  m  1,608,726  1.630,342 

Free  Press  S  322  434  230.874 

Grond  Totol  1,931,160  1,861.216 

CALGARY,  ALTA. 

Herald  e  5.362.925  6  317,572 

CASPER,  WVO. 

Star  Tribune  mS  2.158.562  2,224  740 

NOTE  Includes  inserts  381.360  lines  in  1982  268,366  lines  m  1981 


Family  Weekly  not  mrluded  45.517  lines  in  1982,  56,681  lines  m  1981 

CHICAGO,  III. 


Heroldm 

943.191 

235.798 

1.184.265 

252,950 

Herald  s  - 

143.142 

35,785 

1 78.344 

38.093 

Grond  Total 

1,086.333 

271.583 

1.362,609 

291.043 

DES  MOINES,  IOWA 

Register  m 

514.884 

205.315 

570,940 

231.730 

Tnbune-e 

702.668 

856.824 

Register  S 

767.627 

30.062 

810906 

36  498 

Grand  Total 

1.985,179 

235.377 

2.238.670 

268.228 

EDMONTON,  ALTA. 

Journol  e 

4.9U.973 

5.614,508 

FORT  WORTH.  TEX. 

Star  Telegrom-m 

3.457.254 

951.568 

3308.550 

607.686 

Star  Telegrom  e 

3.178.378 

1.065.740 

3.094,566 

712.994 

Star  Telegrom  S 

2.043.108 

212.076 

1  828  822 

196.054 

Grond  Total 

8.678  740  2.229.384 

8,231  938 

1.516  734 

NOTE  Includes  inserts  nnd  zoned  editions 

GREENSBURG,  PA. 

Tribune  Review-m  1,657,656  1,701.588 

Tribune  Review  S .  830.242  746.102 

Grond  Totol  2,487,898  2,447,690 

INDIANAPOLIS.  IND. 

Storm  2,693,340  2,870.363 

Newse  2,122,487  2.236.332 

StorS  1.512.934  1.579.395 

Grand  Totol  6,328,761  6,686.090 

KITCHENER-WATERIOO,  ONT. 

Recorde  2,728.458  2.973,981 

LINCOLN.  NEB. 

Journal  Stor  d/S  1 ,424.374  1 .462,342 

NOTE  Includes  inserts  459.270  lines  m  1982  437,346  lines  m  1981 

LOS  ANGELES  TORRANCE,  CALIF. 

8reezee  3,233,804  3,423,714 

lOUISVIllE,  KY. 

Courier  Journol  m  1,979,971  331,386  1.975,293  268,907 

looisville  Times-e  2,171,750  577,338  2,111.386  428,439 

Courier  Journal -S  1.617,390  5.737  1 .609.362  4.736 

Grond  Total  5.769.111  914,461  5,696.491  702,082 

NOTE  ROP  display  Imoge  is  published  on  6-column  bosis  but  converted  to 
8-column  basis  above  Classified  published  ond  reported  on  10  column 
basis 

MADISON,  Wise. 

Capitol  Times-e  1.785,277  2,004,073 

Stote  Journal  m  1,825.470  2.038,722 

State  Journal-S  856.135  778.026 

Grand  Totol  4,466.882  4,820.821 

NOTE  6-column  poqes  converted  to  8  column  Includes  leqol 

MERIDEN,  CONN. 

Record- Journol- m  1,012.760  1,132.166 

MONROE, LA. 

News  Stor  World  d  1,481,046  1,456  126 

News  Star  World-S  727.048  732.676 

Grand  Totol  2,208.094  2.188  802 

NOTE  Gannett  newspaper  period  runs  Moy  31.  1982  to  June  27.  1982 

MONTREAL,  QUE. 

Gozetlem  3,504,163  4  147  789 

le  Devoir  m  375,572  223.355 

le  Oimonche  Matin  S  1 78.726  274.920 

Grand  Totol  4,058.461  4,646.064 

NOTE  Gazette  incudes  T  V  Times  26,934  lines  m  1982  36.259  lines  m 
1981  Le  Dimonche  Motm  includes  inserts  10.116  lines  m  1982  37,040 
lines  m  1981 

EDITOR  &  PUBLISHER  for  August  14,  1982 


32 


1982  1981 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


NASHUA,  N.H. 

Telegrophe .  1,656,102  1,660,456 

NEW  BRUNSWICK,  N.J. 

Home  News-e  1,221,546  1,289,873 

Home  News  S .  741  053  735.504 

Grood  Totol .  1,962,599  2.025,377 

NEWPORT  NEWS,  VA. 

Dotly  Press-m  1,940.456  1.900,108 

Times  Herold  e  1,732,276  1,719,270 

Ooily  Press  S .  1.494.780  1.059  226 

Grand  Total .  4,950.708  5.509.672 

NORFOLK,  VA. 

Virginian  Pilot  m  2.377.969  178.730  2,421,377  142,566 

ledger  Star  e  2,242,627  497.482  2,327,596  520,174 

Virginian-Pilot  & 

Ledger  Stor  S  .  1.361.889  295.036  1  408  90S  314.120 

Grond  Total .  5,982.485  971,248  6.157.878  976.860 

NORTH  BAY,  ONT. 

Nuggete .  911,227  979.616 

NORTH  PLATTE,  NEB. 

Telegraph  mS  708,540  835,684 


NOTE:  Includes  Fomily  Weekly  45.433  lines  in  1982.  55,351  lines  in  1981 

OGDEN,  UTAH 

Standard  Exominer  e  2,159,404  2,255.944 

Stondard  Examiner  S  760.786  _  62  i  .942  _ 

Grand  Totol  2,920,190  2.877.886 

NOTE  Sundoy  includes  Family  Weekly  45.5l4lines  in  1982,  56,686lines  in 
1981, 

OKLAHOMA  CITY,  OKLA. 

Oklohomon  m  2.049.160  1.084.707  2.302,397  957.783 

Timese  2,122,618  952,739  2,154.513  923,372 

Oklohomon  S .  1.368.340  _  1,275.580  _ 

Grand  Total  5,540.118  2,037.446  5,732.490  1,881,155 

OMAHA,  NEB. 

World-Herald  meS  2,690,870  2.697.786 

ORLANDO,  FLA. 

Sentinel  Star  a/dS  4,173,498  1.493.968  4,345,670  1.160,866 

OTTAWA,  ONT. 

leOroit-e  1.789.191  1,448.313 

PALM  SPRINGS-PAIM  DESERT,  CALIF. 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  BERNARDINO,  CALIF. 

SunmS . . .  3,006,192  3,041,262 

NOTE  Porode  linoge  not  included 

SANTA  BARBARA,  CALIF. 

News  Press  eS .  3,008,257  12,145  3,117,954  8.645 

NOTE;  Porode  linage  not  included 

SCOTTSBLUFF,  NEB. 

Stor  Herald  mS .  841,856  938,064 

NOTE  Includes  Fomily  Weekly  45.334  lines  m  1982.  55.454  lines  m  1981 


Post  Intelligencer-dS .... 

SEATTLE,  WASH. 

..  1.653.148 

2,313,742 

Times-dS . 

4.357  584 

4372.970 

Grood  Total . 

..  6,010,732 

6.686.712 

Spokesmoo  Review  m 

SPOKANE,  WASH. 

...  1,571,416 

1,721,118 

Spokesman  Review  S . 

683,046 

839,489 

Chronicle -e . 

.  1.611.022 

'.g?4,W? 

Grond  Totol. 

3,865,484 

4.384.667 

TACOMA,  WASH. 

News  Tribune  e  & 

Tribune  ledger  S  2,014  558  2,129.624 

NOTE  Effective  June  1.  1982  oil  Imogc  reported  on  6  column  bosis  1981 
iigures  will  be  converted  to  reflect  this  chongc  for  comporison  purposes 


TOLEDO,  OHIO 


Blode-e 

2,035,527 

2,110.574 

Blode  S  . 

1.109.490  1145  562 

Grond  Totol . 

3,145,017 

3,256,136 

TOPEKA,  KANSAS 

Ci^ital  Journal  o/d  .  .. 

1,150,786 

1.236.049 

Capitol  Journol  S 

522  501 

463  701 

Grond  Total 

1.673.287 

1,699.750 

TORONTO,  ONT. 

Store 

4,821.666 

5,265,020 

Son  m 

2.457373 

2  880  777 

Grond  Totol . 

7,279.039 

8.145.797 

TUCSON,  ARIZ. 

Stor  m 

2.927.106 

3,161,984 

Citizen-e 

2.876.244 

3,105.998 

Star  S 

1.354  864 

’.202. ’45 

Grond  Totol 

7,158.214 

7.470.127 

NOTE  Sundoy  includes  Porode  linoge 

1982  1981 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


TULSA,  OKLA. 

Worldm .  1.679,852  1.693,084 

Trtbune-e .  1,761,202  1,681,934 

Worlds .  884.582  862275 

Grand  Totol .  4,325.636  4.237,293 

NOTE  Figures  ore  bosed  on  6  column  format  and  9  column  ciossified 

VANCOUVER,  B.C. 

Sun-e .  4.458,149  5,727.572 

NOTE:  Includes  Todoy  Mogazine 

WAUKEGAN,  ILL. 

News  Son  e . .  1,733.956  1,855,238 

WEST  PALM  BEACH,  FLA. 

Post  m .  2.379.048  118,454  2,515,352  154.784 

Times  e  ..„  1  952.874  5.250  2,102.198  139.426 

Post  s  . . 1.216.740  91.658  1.329  370  23.716 

Grond  Totol  5  548.662  215,362  5,946.920  317,926 

WILKES-BARRE,  PA. 

Tintes  leoder  o/d .  1,064,014  980.656 

WILMINGTON,  DEL. 

News  Journal  m,e .  1,908.535  1,949.793 

News  Journo!  S  832.^55  666  457 

Grand  Totol.  2.741.490  2,616,250 

WILMINGTON,  N.C. 

Storm .  1,123,612  1.132.796 

Star  News  S  404.880  504  798 

Grond  Total .  1,528,492  1.637,594 

WINDSOR,  ONT. 

Stor  e .  2,194,874  2.668.246 

WINSTON-SALEM,  N.C. 

Journolm  .  1.473.080  1.537.606 

Seotmei-e  1.436.666  1.381.198 

Journol  Sentinel  S  714.7TO  701,582 

Grand  Total  3.624.544  3.620.386 

NOTE  Port  run  ond  comics  not  included 

WORCESTER,  MASS. 

Gozettee  .1.286,582  1,418,291 

Telegrom-m  1.257,830  1,360,933 

Telegrams  1 .373.834  1. 187841 

Grond  Totol  3.918.246  3.967,065 


Desert  Sun  e 

1,448,757 

1.690.976 

Peninsulo  Times 
Tribune-e 

PALO  ALTO,  CALIF. 

1,427.734  225.316 

1.714,230 

226.548 

Republic-m 

PHOENIX,  ARIZ. 

5.328.064  197.302 

5.566,904 

191.940 

Gazette  e 

5.148,584  205,128 

5.470.374 

196,728 

Republic  S 

2.595.600  _ 

2.677.850  _ 

Grand  Totol 

13.072,248  402,430 

13.715.128 

388.668 

Press  Herald  m 

PORTLAND,  MAINE 

1.137,121 

1.292.579 

Expresse 

1,062,969 

1.251.783 

Telegrom  S 

814.878 

—832.454 

Grand  Totol 

3,014,968 

3,376.816 

Oregomon  mS 

PORTLAND,  ORE. 

5,033.406 

5.473.832 

Oregon  Journal  e 

1.966.930 

2.103.108 

Grond  Totol 

7.000,336 

7.576,940 

Le  Soleil-e 

QUEBEC,  QUE. 

2,244  318 

2,396,048 

NOTE  Inserts  not  included  504.438  lines  m  1982,  402,200  lines 

m  1981 

Times  m  Eogle  e 

READING,  PA. 

1.493,173 

1.508.453 

Eagle  S 

830.480 

-646.504 

Grand  Total 

2323.653 

2,154  957 

Journal  m 

RENO,  NEV. 

1.032.094 

1.115.450 

Gazette  e 

1,074.220 

1,160  978 

Gazette  Journol  S 

279,076 

286. ’60 

Grond  Total 

2  385.390 

2,562.588 

Times  Dispatch  m 

RICHMOND,  VA. 

1.729.407 

1.937,816 

Times  Dispatch  S 

1,202.493 

1,245.774 

News  Leader  e 

1.545.762 

'-628.527 

Grond  Totol 

4.477.662 

4.812.117 

NOTE  Port  run  ond  comics  not  included 

RIVERSIDE,  CALIF. 

press  Enterprise  m  2,105.502 

2.188.592 

Press  Enterpnse  e 

1,789  746 

1,833,706 

Press  Enterprise  S 

435890 

535.122 

Grond  Total  . 

4,331,138 

4.557.420 

NOTE  Porode  linoge  or  preprinted  inserts  not  included 
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plans  for  a  nationwide  string  of  shoppers. 

Joe  Stokeley,  president  of  Targeted 
Coverage,  Inc.,  (previously  named  TMC, 
Inc.)  in  Los  Angeles,  is  a  former  Advo 
executive  who  believes  the  firm  can 
"lend  assistance"  to  newspapers  seeking 
to  begin  direct  mail  operations. 

Stokely  was  Advo's  vicepresident  and 
general  manager  for  western  operations 
from  late  1978  until  January  1982.  He  left 
the  company  to  found  TCI. 

Stokeley  said  the  "biggest  problem" 
facing  newspapers  with  direct  mail  is 
their  "lack  of  experience  and  know¬ 
ledge.” 

Stokeley  believes  the  "potential"  ex¬ 
ists  for  newspapers,  direct  mail  firms,  and 
the  post  office  "to  work  together  to  satis¬ 
fy  the  needs  of  the  retailers." 

TCI  set  up  for  the  Los  Anfteles  Times 
its  Selected  Market  Coverage  program 
combining  inserts  and  shared  mail  to 
reach  about  2.6  million  households  in  Los 
Angeles  County  and  parts  of  San 
Bernadino  and  Riverside  Counties.  The 
targeted  areas  have  a  total  of  about  3.4 
million  households. 

The  program  calls  for  inserts  to  be  deli¬ 
vered  50  times  a  year  on  Wednesdays  to 


711.000  Times  subscribers  and  sent  via 
"cooperative  retail  mail — no  wrapper,  no 
cover”  to  another  1.86  million  house¬ 
holds,  Stokeley  said. 

TCI  divided  the  market  into  62  grids 
averaging  "40,000  deliveries"  each, 
about  10,000  of  which  arc  Times  subscrib¬ 
ers.  The  rest  are  mail  deliveries.  Retailers 
can  buy  one  grid  or  more. 

The  Times'  SMC  program  began  Au¬ 
gust  4  and  competes  directly  with  Advo's 
marriage  mail  program  in  Los  Angeles 
which  Stokeley  set  up  in  1979  as  the 
firm's  first  shared  mail  operation. 

"I've  been  asked  many  times  if  two 
major  (direct  mail)  programs  can  succeed 
in  the  Los  Angeles  market.”  Stokeley 
said.  "I  really  don't  know.” 

Chewing  tobacco 
account  to  Warwick 

U.S.  Tobacco  has  named  Warwick 
Advertising  as  the  agency  for  its  new 
Weyman  &  Bruton  Chewing  Tobacco. 

Warwick,  the  agency  for  UST's  Skoal, 
Copenhagen,  and  Happy  Days  Smoke¬ 
less  Tobacco,  will  be  creating  radio  and 
newspaper  advertising  for  Weyman  & 
Bruton's  summer  launch. 

This  effort  marks  UST's  first  major 
effort  in  yet  another  growing  segment  of 
the  market. 
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Syndicates 

By  Lenora  Williamson 

Cartoonists  to  appear  at  Cavalcade 


New  Yorkers  and  visitors  to  the  Big 
Apple  will  have  a  rare  opportunity  to  see 
some  of  the  foremost  comic  strip  creators 
and  feature  cartoonists  at  work  during  the 
Cavalcade  of  Comics  Exhibit  August  20 
through  September  10  at  Lever  House  on 
Park  Avenue  in  New  York  City. 

Mort  Walker,  creator  of  “Beetle 
Bailey,”  “Hi  &  Lois,”  and  founder  of  the 
Museum  of  Cartoon  Art  at  Rye,  New 
York,  will  appear  on  opening  day  from  12 
noon  to  2  p.m. 

The  exhibit,  sponored  by  The  News¬ 
paper  Comics  Council,  is  open  to  the  pub¬ 
lic  from  10  a.m.  to  5  p.m.  each  weekday. 

Rare  and  historic  color  comics  and  ear¬ 
ly  newspaper  comic  sections,  including 
“The  Yellow  Kid,”  “Krazy  Kat,”  “Bus¬ 
ter  Brown,”  and  others  will  be  displayed. 
Also  included  are  original  works  by  lead¬ 
ing  contemporary  cartoonists,  as  well  as 
posters,  lithographs  and  silk  screen 
prints. 

J.  F.  D’Angelo,  chairman  of  The  News¬ 
paper  Comics  Council  and  president  of 
King  Features,  has  announced  the  fol¬ 
lowing  schedule  of  personal  appearances 
from  12  noon  to  2  p.m.  following  opening 
day  with  Mort  Walker: 

Aug.  23 —  Frank  Johnson,  “Bringing 
Up  Father”  and  “Boner’s  Ark.”  Aug. 
24 — Guy  and  Brad  Gilchrist,  “The  Mup- 
pets.”  Aug.  25 —  Stan  Drake — “The 
Heart  of  Juliet  Jones”  and  Leonard  Starr, 
“Annie.”  Aug.  26 — Tony  DiPreta,  “Joe 
Palooka.”  Aug.  27 — John  Prentice,  “Rip 


A  sampler  of  cartoon  doodles  by  Presi¬ 
dent  Ronald  Reagan,  on  ardent  fan  of 
cartoon  art,  is  included  in  the  Aug.  20- 
Sept.  9  Cavalcade  of  American  Comics 
Exhibit  at  Lever  House,  New  York  City. 

Kirby.”  Aug.  30 — John  Cullen  Murphy, 
“Prince  Valiant.”  Aug.  31 — Bob  Weber, 
“Moose.” 

Sept.  1 — Ted  Shearer,  “Quincy”  and 
JackTippit,  “Henry”  and  “Amy.”  Sept. 
2 — Walter  Frehm,  “Believe  It  or  Not.” 
Sept.  3 — Dik  Browne,  “Hagar  the  Horri¬ 
ble”  and  “Hi  &  Lois.” 


WILLIAM  A.  rusher: 

THE  CONSERVATIVE 
ADVOCATE _ 


"Reading  The  Conservative  Advocate  is  educational,  stimulating 
and  even  exhilarating."  —  William  F.  Buckley,  Jr. 

"Bill  Rusher  is  one  of  the  most  honest,  intelligent,  fluent  and  per¬ 
suasive  conservatives  in  America  today.  His  column  is  must  reading 
for  everyone."  —  Senator  Orrin  Hatch,  R-Utah. 

William  A.  Rusher  is  one  of  America's  leading  conservative 
columnists.  Read  THE  CONSERVATIVE  ADVOCATE  —  new  in  the 
NEA  Daily  Service  —  every  Tuesday  and  Thursday. 

For  more  information  call  Brad  Bushell  toll  free  at  1  -800-22 1  -48 1 6. 


H  Newspaper  Enterprise  Association 

200  Park  Avenue,  New  York,  NY  10166 


Sept.  4  and  Sept.  7 — Bill  Gallo,  New 
York  Daily  News  sports  cartoonist;  Sept. 

8 — Mel  Casson,  “Boomer”  and  Bill 
Hoest,  “The  Lockhorns,”  “Agatha 
Crumm,”  “Howard  Huge,”  and  “Bum¬ 
per  Snickers.” 

Sept.  9 — Irwin  Hasen,  “Dondi.”  Sept. 
10 — Bob  Dunn,  “They’ll  Do  it  Every 
Time,”  and  “Little  Iodine”  and  Jud 
Hurd,  “Health  Capsules”  and  publisher 
and  editor  of  Cartoonist  Profiles. 

Also  in  the  exhibition  will  be  a  series  of 
posters  on  the  arts  created  by  cartoonists 
for  the  Brooklyn  Academy  of  Music  and 
20  lithographs  by  cartoonists  for  the  Har¬ 
ry  N.  Abrams  Limited  Edition  Comics 
Art  Collection. 

Lever  House  is  located  at  390  Park 
Avenue  (53rd  Street  crosstown). 

Us  ilf  tff 

The  memoirs  of  former  President  Jim¬ 
my  Carter  will  be  offered  for  newspaper 
publication  this  Fall  in  a  seven-part  series 
prior  to  publication  his  book,  “Keeping 
Faith.”  The  newspaper  rights  were  se¬ 
cured  by  the  Los  Angeles  Times  Syndi¬ 
cate. 

This  is  the  first  time  in  its  history  that 
the  syndicate  has  offered  memoirs  of  a 
former  President.  Willard  Colston,  LATS 
president,  said  in  the  announcement, 
“We  expect  this  book  to  be  our  best  seller 
for  1982.  It  is  a  fascinating  look  at  the 
events  of  the  Carter  administration  as 
well  as  an  intimate  portrait  of  the  man.” 

In  the  newspaper  series  adaptation  of 
the  book.  Carter  writes  candidly  about 
the  hostage  crisis.  Camp  David  agree¬ 
ments,  the  Middle  East  and  Panama  Can¬ 
al  Treaty,  detailing  sensitive  negotiations 
and  revealing  the  highly  charged  emo¬ 
tions  he  felt  while  dealing  with  crisis 
situations. 

The  series  shares  the  personal  impress¬ 
ions  of  President  Carter  as  a  newcomer  to 
Washington  and  the  effect  of  life  in  the 
White  House  on  him,  his  wife,  and  his 
family. 

*  ♦  * 

Susan  Baum  has  been  named  art  direc¬ 
tor  of  King  Features  licensing  and  special 
projects.  She  will  be  responsible  for  the 
standardization  and  quality  control  of 
cartoon  character  design  and  graphic 
work  used  in  advertising  and  promotional 
material. 

Baum  previously  was  a  designer  for 
three  Manhattan  textile  companies, 
Lowenstein-Wamsutta,  United  Mer¬ 
chants  &  Manufacturers  and  Dan  River. 

The  art  director  attended  the  Fashion 
Institute  of  Technology  in  New  York  as 
an  apparel  design  major  and  studied 
advertising  at  Parsons  School  of  Design 
and  the  School  of  Visual  Arts. 

King  licenses  its  own  characters  such 
as  Popeye,  Blondie,  Flash  Gordon,  Bee¬ 
tle  Bailey,  Hagar  the  Horrible,  and  in 
addition  handles  merchandising  for  a 
number  of  non-King  properties. 
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Murray  Olderman,  Newspaper  Enter¬ 
prise  Association  sportswriter,  makes  a 
courageous  forecast  in  his  annual  “Pro 
Charts”  being  distributed  this  month  to 
some  700  newspapers. 

Olderman  predicts  that  the  San  Diego 
Chargers  will  defeat  the  Dallas  Cowboys 
by  a  narrow  24-23  score  in  Super  Bowl 
XVII  next  January  30. 

His  annual  Pro  Charts  assesses 
strengths  and  weaknesses  of  each  of  the 
NFL's  26  teams  based  on  interviews  with 
coaches  and  players. 

Olderman  is  a  past  president  of  the 
Football  Writers  Association  and  founder 
of  the  Jim  Thorpe  Trophy,  the  Third 
Down  Trophy  and  other  national  awards. 


A  new  weekly  feature  service  utilizing 
many  writers  from  the  Cleveland  Press, 
which  ceased  publication  June  17,  has 
been  announced  by  Jules  L.  Wagman, 
editor  of  Special  Service  Features  in 
Shaker  Heights,  Ohio. 

Wagman  was  on  the  Press  staff  as  edi¬ 
tor  of  Showtime,  the  tabloid  entertain¬ 
ment  magazine  which  was  published  on 
Fridays. 

Wagman  said  the  feature  service  is  de¬ 
signed  for  small  and  medium-sized 
dailies.  “We  are  aiming  at  the  10,000- 
75,000  circulation  market.  Much  bigger 
than  that  and  the  papers  may  very  well 
have  staffers  writing  these  things.  Much 
smaller  and  they  simply  are  not  big 
enough  yet  to  take  on  this  material.” 

Four  features  are  included  in  the  initial 
mailing  to  200  newspapers  across  the 
country. 

They  are: 

Video  Grideo — how  to  play  and  win  at 
video  games  by  Torchy  Smith,  who  oper¬ 
ates  a  string  of  video  games  in  northeast¬ 
ern  Ohio. 

The  Jazz  Record — reviews  of  the  latest 
jazz  records  by  John  Simna.  host  of  an 
all-night  jazz  program  on  Cleveland  radio 
station  WCLV. 

Do  You  Remember — trivia  and  nostal¬ 
gia  quiz  written  by  Bill  and  Betty  Hughes, 
who  were  travel  and  feature  writers  for 
the  Press. 


Collectibles — also  by  Bill  and  Betty 
Hughes  in  Q  and  A  style. 

Two  features  available  only  to  papers 
below  20,000  circulation  are  a  weekly 
humor  cartoon,  “This  Week  in  History” 
by  former  Press  cartoonist  Dick  Peeples, 
and  two  or  three  general  interest  edito¬ 
rials  by  Charles  Stella,  former  Press  chief 
editorial  writer. 

Wagman  said  additional  feature  ideas 
are  being  investigated  and  several  will  be 
offered.  “We  may  end  up  with  15  to  20 
writers,  each  expert  in  his  or  her  own  field 
offering  major  metro  quality  and 
expertise  to  editors  who  want  first  class 
material  at  affordable  prices.” 

Features  will  be  available  either  singly 
or  in  packages. 

Wagman  may  be  reached  by  telephone 
at  (216)  751-6687. 

«  ♦  « 

John  Ferguson,  western  sales  repre¬ 
sentative  for  the  Des  Moines  Register  and 
Tribune  Syndicate  for  the  past  six  years, 
will  serve  Universal  Press  Syndicate  as 
an  independent  sales  rep. 

Ferguson  was  a  UPS  salesman  in  1973- 
74  and  then  worked  with  the  Fort  Worth 
Star-Telegram  Syndicate  in  1975  before 
joining  the  Register  and  Tribune.  Earlier 
he  was  a  sales  assistant  for  the  Los 
Angeles  Times  Syndicate  from  1970  to 
1973. 


It’s  time  for 
school .  .  . 


WELLD,  COMPUTERS  *□  _ 


"Kids  arrn't  at  all  bashful 
about  KHting  to  know 
t'omputrrs.”  ocm*  computi'r 
t(‘a<'h*T  told  us 
Th«^'  w.ilk  nghl  up.  sit  nght 

down  and  start  punchii 
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s  (hat 
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How  Your  Computer  Works 

1.  Input  You  type  the 
instrurtions  on  the  keyboard 

2.  Processing.  The  computer 

a.  changes  input  to  computer  code; 

b.  carries  out  instructions. 

c.  changes  back  to  your  language 

3.  Output;  The  results  are  shown 
on  a  monitor. 
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Help  young  readers 
become  newspaper  readers 

THE  MINI  PAGE 
does  just  that! 


•  Successful:  450  newspapers  and 

Edpress  writing  awards 

•  Educational:  teaches  reading  and  writing 

skills  for  grades  K-6 

•  Informational:  weekly  feature  theme 

•  Fun;  jokes,  puzzles,  games,  recipes 

•  Flexible:  4-page  tab  or  1-page  broadsheet 

(camera  ready) 


For  samples  and  rates: 

UNIVERSAL 

PRESS _ 

SYNDICATE 
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Ex-newsmen  in  Penna. 
take  government  jobs 


By  John  Zingaro 

When  Patrick  Boyle  tired  of  covering 
state  government  for  the  Pittsburgh  Press 
after  15  years,  he  decided  to  “freshen  his 
outlook.”  He  is  now  press  secretary  for 
the  state  Attorney  General. 

In  Pennsylvania  government,  ex¬ 
newsmen  serve  as  press  secretaries  not 
only  for  the  office  of  Attorney  General 
but  for  the  departments  of  Environmental 
Resources,  Transportation,  Revenue, 
Labor  &  Industry  and  the  Insurance 
Commission.  The  former  political  writer 
for  the  Philadelphia  Inquirer,  Paul 
Critchlow,  is  Gov.  Richard  Thornburgh’s 
press  secretary  and  supervises  an  office 
that  includes  four  more  ex-reporters, 
among  them  Roland  Page,  formerly  the 
Washington  correspondent  for  the  New 
York  Times'  group  of  Florida  news- 
.  papers. 

The  trend  of  journalists  going  to  work 
for  the  public  officials  they  used  to  cover 
raises  at  least  three  questions: 

( 1 )  Are  they  a  help  or  a  hindrance  to 
their  former  colleagues? 

“On  balance,  the  trend  helps  the  media 
people,”  said  Shirley  Uhl,  politics  editor 
of  the  Pittsburgh  Press.  “We  appreciate 
people  who  know  what  we  need — detail 
and  facts.” 

When  the  Pittsburgh  Post-Gazette's 
city  editor,  Dave  Warner,  traveled  to 
Harrisburg  to  cover  the  trial  of  a  Pitts¬ 


burgh  television  personality,  he  said, 
“The  Attorney  General's  office  had  pre¬ 
pared  for  us  a  sheet  with  the  correct  spell¬ 
ings  of  all  the  names,  ages,  addresses, 
days  of  the  indictment  and  offense.  It  in 
no  way  got  into  the  merits  of  the  case.  Just 
factual  information  that  a  non-newspaper 
person  wouldn’t  think  about.  In  a  trial, 
it’s  a  pain  to  try  to  track  down  the  court 
clerk  to  get  all  that  information.” 

On  the  other  hand,  “The  ex¬ 
newspaperman  is  much  warier,”  said 
Adrian  Lee,  veteran  columnist  for  the 
Philadelphia  Daily  News.  “He  has  a 
sense  of  where  you’re  coming  from.” 

“The  value,”  said  Post-Gazette’s  War¬ 
ner,  “is  that  he’s  able  to  alert  his  boss  that 
a  reporter  is  working  on  a  story  and  what 
the  angle  is.” 

(2)  How  do  they  make  the  change? 

“I  have  been  amazed,”  said  Larry 
Haas,  the  Post-Gazette’s  Harrisburg  cor¬ 
respondent.  “They  come  from  a  profes¬ 
sion  which  is  cynical  and  objective,  and 
they’re  able  to  show  a  fierce  loyalty  and 
protectiveness.” 

“If  they’re  smart  they  sure  as  hell  do,” 
said  Fritz  Huysman,  the  Post-Gazette’s 
assistant  city  editor.  “That’s  their  job.” 

The  Governor’s  Deputy  Press  Secre¬ 
tary,  Jim  Wiggins,  former  Harrisburg  re¬ 
porter  for  Pittsburgh’s  WTAE-tv,  said, 
“I  don’t  think  that’s  necessarily  a  nega¬ 
tive  thing.  As  a  professional,  you  have  an 


obligation  to  do  a  job.  If  you’re  working 
for  a  person  or  an  administration,  you 
owe  your  loyalty  to  that  person  or  admin¬ 
istration.” 

“To  begin  with,”  said  Dave  Kossick, 
“you  probably  don’t  go  to  work  for  some¬ 
one  you  don’t  like.  You  probably  have  a 
pretty  high  regard  for  the  person.” 

Kossick  logged  16  years  as  a  reporter 
with  Pittsburgh’s  KDKA  radio  when  he 
became  press  secretary  for  former  Pitts¬ 
burgh  Mayor  Pete  Flaherty  in  the  guber¬ 
natorial  race  against  Thornburgh. 

At  the  bottom  of  Kossick’s  decision,  he 
said,  was  “Money,  really.  I  think  that’s 
what  you’ll  find  with  many  reporters  who 
make  the  switch  to  government  as  well  as 
to  advertising.” 

“It  wasn’t  all  that  big  a  financial  differ¬ 
ence,”  said  Jim  McCarron,  press  secretary 
for  the  Pennsylvania  Department  of 
Transportation.  “The  number  one  reason 
was  the  opportunity  to  work  for  Gov¬ 
ernor  Thornburgh.”  Thornburgh  was  the 
U.S.  District  Attorney  in  Pittsburgh 
when  McCarron  was  a  court  reporter  for 
the  Pittsburgh  Press. 

(3)  Should  they  be  re-hired  if  they  want 
to  return  to  journalism? 

It  depends,  said  Ralph  Brem,  managing 
editor  of  the  Pittsburgh  Press,  “If  he  was 
a  good  newspaperman  in  the  beginning.” 

The  assistant  to  the  managing  editor  of 
the  Philadelphia  Inquirer,  John  V.R. 
Bull,  said,  “I  think  (rehiring  them)  is  not  a 
sound  idea  at  all.  That  undercuts  a  news¬ 
paper’s  credibility.  I  think  if  they  go  to 
work  for  a  politician  they  used  to  cover,  it 
would  make  you  think  about  what  kind  of 
articles  they  had  been  giving  you.” 


Pittsburgh  Press  executive  post 
goes  to  Birmingham’s  McEachran 


Angus  McEachran,  editor  of  the  Birm¬ 
ingham  (Ala.)  Post-Herald,  will  become 
executive  editor  of  the  Pittsburgh  Press 
in  September.  McEachran  will  be  suc¬ 
ceeded  as  editor  of  the  Birmingham  news¬ 
paper  by  David  Brown,  now  managing 
editor. 

The  appointments  were  announced 
July  29  by  Gordon  Hanna,  general  edito¬ 
rial  manager  of  Scripps-Howard  News¬ 
papers  and  vice  president  of  the  E.W. 
Scripps  Co.  Both  publications  are 
Scripps-Howard  newspapers. 

The  first  executive  editor  at  the  Press 
was  Leo  Koeberlein,  who  retired  at  the 
end  of  1981. 

“This  is  a  great  opportunity  for 
Angus,”  Hanna  said.  “The  Pittsburgh 
Press  is  one  of  our  largest  and  finest 
newspapers,  and  I’m  confident  he’ll  do  a 
good  job  there  working  with  editor  John 
Troan.  And  in  David,  we  are  fortunate  in 
having  a  young  and  very  talented  man  in 
Birmingham  to  succeed  Angus.” 
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McEachran  Brown 


Born  in  Memphis,  McEachran,  42,  be¬ 
gan  his  newspaper  career  there  at  the 
Commercial  Appeal  in  1 960  after  attend¬ 
ing  Memphis  State  University.  He  hand¬ 
led  a  variety  of  assignments  before  be¬ 
coming  assistant  city  editor  in  1966. 


In  1968  McEachran  supervised  cover¬ 
age  of  Martin  Luther  King’s  assassina¬ 
tion  and  flew  to  London  to  cover  the 
arrest  and  extradition  of  the  assassin, 
James  Earl  Ray. 

The  following  year  he  was  made  metro¬ 
politan  editor  and  in  1970  became  assis¬ 
tant  managing  editor.  His  overseas  writ¬ 
ing  assignments  while  in  that  post  took 
him  to  Israel  and  Northern  Ireland. 

In  September  1977  he  was  named  ex¬ 
ecutive  editor  of  the  Post-Herald  and  four 
months  later,  editor. 

Brown,  35,  attended  Ohio  University 
and  took  his  first  newspaper  job  as  a 
general  assignment  reporter  with  the 
Kentucky  Post,  Covington,  Ky.  He  be¬ 
came  head  of  the  newspaper’s  state  capit¬ 
al  bureau  in  1971  and  then  city  editor  in 
1972  at  the  age  of  24. 

In  1976  Brown  was  named  assistant 
managing  editor  for  news  and  wrote  a 
column  on  state  politics.  He  became  man¬ 
aging  editor  in  1978  after  directing  cover¬ 
age  of  the  Southgate,  Ky.,  Beverly  Hills 
Supper  Club  fire  in  which  164  lives  were 
lost.  He  became  managing  editor  of  the 
Post-Herald  two  years  ago. 
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Sports  departments  make 
broad  use  of  part-timers 


Newspaper  sports  departments  aver¬ 
age  six  part-timers  and  one  newspaper 
employs  as  many  as  24,  according  to  a 
survey  of  Associated  Press  member 
newspapers. 

Of  131  newspapers  responding  to  the 
survey,  only  four  stated  they  are  unable 
to  use  part-timers  in  their  sports  depart¬ 
ments.  The  survey  results  were  released 
during  the  AP  Sports  Editors  annual  con¬ 
vention  at  Innisbrook,  Florida. 

Sports  department  part-timers  average 
18  hours  a  week  and  some  work  as  many 
as  40  hours  at  some  newspapers. 

Of  those  responding  to  the  survey,  105 
papers  pay  their  part-timers  by  the  hour 
and  34  by  the  story.  (Some  papers  use 
both  methods.) 

Average  pay  rates  for  stringers  are  $32 
per  story  or  $5.05  per  hour.  The  most  a 
sports  department  paid  for  a  story  is  $300. 
Game  stories  can  get  a  part-timer  as  much 
as  $125  and  as  little  as  $3.  The  highest 
hourly  wage  is  $8.26  and  the  lowest  is 
$3.50,  according  to  the  survey. 

The  overwhelming  use  of  part-timers  in 
the  sports  department  is  for  coverage  of 
high  school  sports  and  for  putting 
together  agate  statistics.  To  a  lesser  de¬ 
gree,  they  are  also  used  as  copy  editors 
and  specialty  writers. 

Of  those  responding,  the  highest  paid 
sports  editor  makes  $62,000  a  year  and 
the  average  sports  editor  earns  $29,760  a 
year.  Starting  sportswriters  range  from  a 
low  of  $150  to  a  high  of  $480,  with  an 
average  of  $271  per  week.  Veteran  sports- 
writers  at  the  top  of  the  scale  earn  as 
much  as  $800  per  week,  with  the  average 
being  $490  per  week. 

Of  the  131  newspapers  responding  to 
the  survey,  57%  have  a  specific  budget 
for  the  sports  department.  Newspapers 
whose  budget  does  not  include  salaries, 
average  $101,077  per  year.  The  highest 
budget  in  this  area  was  $672,130. 

For  newspapers  whose  budget  does  in¬ 
clude  salaries,  the  average  was  $833,138, 
with  a  high  budget  of  $2.4  million. 

Forty-nine  percent  of  the  newspapers 
reporting  have  specific  travel  budgets. 
The  average  budget  is  $68,011,  with  a 
high  of  $250,000. 

Portable  VDT  usage 
Of  the  130  newspapers  which  re¬ 
sponded  to  the  question,  101  stated  that 
they  use  portable  VDTs  in  covering 
sporting  events.  Overall,  sports  depart¬ 
ments  average  S'A  portable  VDTs.  The 
highest  number  used  by  a  sports  depart¬ 
ment  was  20. 

According  to  the  survey,  41  use  Texas 
Instruments,  34  use  Teleram,  19  use  the 
Teleram  Portabubble,  22  use  PSl,  3  use 
Telcon  and  one  each  use  Osbourne  and 
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IBM  portable  VDTs  in  their  sports  de¬ 
partments. 

Seventy-eight  percent  of  the  newspa¬ 
pers  reporting  pay  copy  editors  in  the 
sports  departments  overtime,  and  74% 
pay  sportswriters  overtime. 

Eighty-one  percent  offer  writers  com¬ 
pensatory  time  for  overtime  worked, 
although  most  indicated  it  was  at  the  op¬ 
tion  of  the  writer  to  take  pay  or  com¬ 
pensatory  time. 

Only  28%  of  the  newspapers  respond¬ 
ing  have  a  unionized  sports  department. 

Betting  lines 

Newspapers  were  asked  if  they  run  pro 
football  betting  lines  on  their  sports 
pages.  Sixty-seven  percent  said  they  do. 
Another  62%  said  they  run  racing  results 
daily,  averaging  three  columns  per  paper. 

Only  17%  of  the  126  newspapers  re¬ 
sponding  have  secretaries  in  the  sports 
department,  and  several  of  those  share 
the  secretary  with  other  departments. 

Of  the  1 24  sports  editors  who  answered 
the  question  concerning  minorities  and 
women  in  the  sports  department,  35% 
have  a  least  one  minority  in  the  depart¬ 
ment  and  53%  have  at  least  one  woman  in 
the  department.  In  all  papers  reporting, 
there  are  a  total  of  86  minorities  and  1 1 1 
women  in  the  sports  departments. 

Only  10  newspapers  reported  not  run¬ 
ning  an  agate  page,  or  at  least  packaging 
their  agate  together  in  a  scoreboard 
format. 

There  are  also  105  newspapers  running 
some  sort  of  regular  recreation  page  and 
some  who  run  more  than  one  page  per 
week. 

3k  4:  * 

Buddy  Martin,  assistant  managing  editor/ 
sports,  Denver  Post,  conducted  a  survey 
in  which  22  sports  editors  were  asked  to 
pick  five  sportswriters  or  sports  desk 
people  they  would  "like  to  have  on  their 
staff  tomorrow.”  The  only  restrictions 
were  they  could  not  be  current  members 
of  their  staff  and  they  could  not  hold  the 
position  of  sports  editor  on  another  major 
daily. 

“Unfortunately,”  said  Martin,  “the 
guy  receiving  the  most  votes  works  for  a 
magazine.”  He  is  Gary  Smith  of  Inside 
Sports. 

Newspaper  sportswriters  among  the 
most  desired  included:  Tom  Boswell, 
Washington  Post',  Marc  Whicker,  Phi¬ 
ladelphia  News:  Bill  Brubacker,  New 
York  News',  Tom  Archdeacon,  Miami 
News',  Peter  Gammons,  Boston  Globe', 
Dave  Kindred,  Washington  Post;  Randy 
Harvey,  Los  Angeles  Times',  Mike  Mad¬ 
den,  Steve  Marantz  and  Leigh  Montville, 
Boston  Globe;  and  John  Schulian,  Chica¬ 
go  Siin-Times.  The  list  goes  on.  in 


decending  order,  based  oji  the  number  of 
votes  received. 

In  all.  the  Boston  Globe  and  Los 
Angeles  Times  each  had  seven 
sportswriters  selected;  Washington  Post 
and  Dallas  Times-Herald  had  five  each; 
Philadelphia  Inquirer  and  Atlanta  Jour¬ 
nal  and  Constitution  had  four  each;  and 
the  Chicago  Tribune,  Chicago  Sun- 
Times,  Philadelphia  News  and  the  New 
York  Times  had  two  each. 

Martin  conducted  the  survey  as  part  of 
a  seminar  he  conducted  during  the 
Associated  Press  Sports  Editors  annual 
meeting. 

Police  secrecy  bill 
approved  in  Florida 

A  controversial  law  that  keeps  secret 
the  names  of  most  police  officers  accused 
of  official  misconduct  was  signed  on  July 
6  by  Florida  Governor  Bob  Graham,  de¬ 
spite  Graham’s  preference  for  a  modified 
version  of  the  act  that  would  have  made 
patterns  of  complaints  against  particular 
officers  easier  to  track. 

Under  the  new  law.  the  names  of  police 
officers  accused  of  misconduct  have  been 
sustained  by  the  investigating  agency. 

While  reports  of  completed  police  mis¬ 
conduct  investigations  will  continue  to  be 
made  public  as  required  by  Florida’s  pub¬ 
lic  records  law,  the  names  of  the  accused 
will  be  deleted  in  all  cases  where  the  com¬ 
plaint  is  not  sustained  by  the  investiga¬ 
tions.  Statewide,  more  than  90  percent  of 
such  cases  are  either  resolved  in  the  offic¬ 
er’s  favor  or  remain  unresolved.  There¬ 
fore,  the  vast  majority  of  names  will  be 
closed  to  public  scrutiny. 

An  earlier  version  of  the  bill,  which 
would  have  kept  secret  all  complaints  in 
which  the  police  department  did  not  find 
sufficient  cause  to  discipline  an  officer, 
was  vetoed  by  Gov.  Graham. 

The  Florida  Press  Association  sup¬ 
ported  an  amendment  that  would  have 
required  the  assignment  of  secret  code 
numbers  to  all  officers  who  were  the  ob¬ 
ject  of  misconduct  complaints.  Such  a 
system  would  have  enabled  the  public  to 
track  patterns  of  unsustained  complaints 
against  individual  officers  without  divulg¬ 
ing  their  specific  identities. 

Although  the  governor’s  office  lobbied 
the  House  for  this  change,  the  Legisla¬ 
ture,  under  pressure  from  the  Police  Be¬ 
nevolent  Association,  passed  the  un¬ 
amended  version  of  the  bill. 

Reps  elect  officers 

The  Chicago  chapter  of  the  Newspaper 
Advertising  Sales  Association  elected 
new  officers.  They  include;  president, 
John  Andersen.  Chicago  Sun-Times', 
vicepresident.  Larry  Mortimer,  USA 
Today:  secretary,  Richard  A.  Mitchell, 
Cresmer,  Woodward.  O’Mara  & 
Ormsbee.  Inc.;  and  treasurer.  A.E.  Jos- 
celyn,  Los  Angeles  Times. 


37 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotlon—The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley.  The  Journal,  Box 
278,  Bruce  MS  38915. 

OVER  100  FEATURES:  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17700  Western 
69e.  Gardena  CA  90248.  | 

THE  HOUSEHUSBAND:  Everyone  enjoys  | 
Hardwick's  literate,  humorous  report  on  a 
parental  role-switch.  DBI.  17700  Western 
69e.  Gardena  CA  90248. 

"TRIVIAGRAMS  ".  A  unique  cartoon  panel  that 
film  and  tv  fans  will  turn  to  first!  Details:  CAR- 
TOONMIX,  Box  108,  Village  Station.  New  York 
NY  10014. 

WE  HAVE  IT.  Anything  from  comic  strips,  puz¬ 
zles,  stories  or  whatever.  Dickson-Bennett, 
1324  N  3rd.  St  Joseph  MO  64501. 


FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer,  St  George 
ME  04857;  (207)  372-8052. 


“MORE  FOR  YOUR  MONEY  "-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S  ' 
13th,  Temple  TX  76M1.  ■ 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

REAL  ESTATE  i 


HOUSE  CALLS-Miami  Herald,  Dallas  News, 
Buffalo.  Rochester.  Des  Moines,  etc.  800-word 
column.  7th  year.  National  award:  “concise, 
entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank.  240  Hemingway, 
Rochester  NY  14620;  (716)  271-6230. 


WEEKLY  600-word  travel  feature  by  globetrot¬ 
ting  pro.  Exclusive  your  region.  Pictures  in¬ 
clude.  Reasonable  fee.  Inquiries:  Internation¬ 
al  Reports  Syndicate,  PO  Box  19039,  Denver 
CO  80219. 


WANT  THAT  SPECIAL  SELECTION  of  features 
rather  than  canned,  pre-set  package  material?  I 
For  newspapers  with  circulations  under  I 
10,000  write  Feature  Associates.  3334  Kerner 
Blvd,  San  Rafael  CA  94901.  Select  your  own  ; 
columns,  we're  interested  in  your  editorial  and 
feature  needs.  ' 

FEATURE  YOUR  I 

FEATURE  I 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar!  i 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  NEWSPAPER  BROKERS  NEWSPAPER  CONSULTANTS 


ACTIVE  OR  PASSIVE  investor  wanted  for  rapid 
ly  growing  South  Carolina.  30  year  old  news- 
paper.shopper/commercial  printer.  All  new 
press,  typesetting,  and  support  equipment. 
Minority  or  majority  equity  position  available. 
Established  management  will  stay  in  place. 
$250,000  to  $500,000  cash  investment  will 
pay  10%  ROI  first  year;  15%  ROI  second  year 
and  20%  ROI  thereafter.  Qualified  principals 
ONLY.  Please  state  background  and  interest 
with  first  responce.  All  inquiries  will  be 
answered.  Box  4599,  Editor  &  Publisher. 


GRAPHICS  ARTS  manufacturer/supply  house 
for  sale.  Dealing  nationally-  primarily  news-  I 
papers.  $1MM  gross  annually-profitable. 
Would  be  excellent  supply  division  for  chain 
operation.  Principals  only  reply  for  appoint¬ 
ment  with  owner.  Box  4605.  Editor  &  Pub¬ 
lisher. 

NEWLY  FORMED  TMC  SHOPPER 
IW  million  copies  free  circulation  weekly. 
TOTAL  MARKET  COVERAGE,  CENTRAL 
FLORIDA.  By  carrier.  We  are  looking  for  inves¬ 
tor  or  investors.  Annual  potential 
$21.6(X),000.  Minimum  net  profit  25  to  30%. 
Box  4439,  Editor  &  Publisher. 

PUBLISHER/INVESTOR  for  weekly  shopper  in 
fast  growing  Colorado  city  Opportunity  for 
someone  who  has  $50,000  to  $100,000  to 
invest  in  a  joint  venture.  (303)  795-8585. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133.  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Oo.  21  E  Euclid  Av.  Haddonfield  NJ  08033: 
(609)  795-6026. 

I  NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
'  1511KSt.  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
j  7816  or  266-1522. 

SYD  S  GOULD  ASSOCIATES,  INC 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  “Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office, " 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 

34  YEARS  successfully  supervising  depart¬ 
ments.  newspapers,  groups  of  newspapers, 
substantiate  our  ability  and  knowledge. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021 

GET  MORE  IMPACT  WITH  BETTER  USE  OF 
PHOTOS.  I  can  help!  Wide  range  of  photojour¬ 
nalism  experience,  awards.  Mark  Hertzberg. 
2200  Kinzie  Av.  Racine  Wl  53405;  (414)  632- 
2009. 


NEWSPAPERS  FOR  SALE 

GROUP  OF  LONG-ESTABLISHED  WEEKLIES 
in  solid  growth  area  of  major  eastern  market. 
Pricedbelowannual  volume  of  over  $500,000. 
Sale  includes  composition  equipment.  WB 
Grimes  &  Co.  1511  K  St,  NW.  Washington  DC 
20005;  (202)628-1133. 

HAWAII-dsland  of  Maui)  twice-monthly,  4000 
circulation,  excellent  potential.  We  will  teach 
you  the  ropes.  $25,000  cash.  Robert  Kelsey, 
PO  Box  221,  Lahaina  HI  96761:  (808)  661- 
3179. 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers -Our  only  business 


WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
Bill  Berger,  Associated  Texas  Newspapers,  Inc, 
1801  Exposition  Blvd,  Austin  TX  78703; 
(512)  476-3950. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


51  NATIONALLY  DISTRIBUTED  monthly  rodeo 

'■  publication  with  a  1981  gross  of  $160,000. 

Box  4299,  Editor  &  Publisher. 

ONE  OF  THE  SOUTH'S  finest  family-owned 
newspapers.  It's  a  jewel,  with  outstanding 
newspaper,  commercial  printing,  office  sup¬ 
plies.  new  building  and  presses.  Only 
$1,5(30,000.  Newspaper  may  be  bought 
SERS  separately.  Owner  will  take  down  payment  and 
finance  the  remainder.  For  more  information, 
call  Jim  Hall  at  (205)  566-7198  or  Wayne 
i4TF<:  Chancey  at  (205)  693-2619.  Wayne  Chancey 

Consultants.  PO  Box  86,  Headland  AL  36345. 

busfnel  RURAL  WEEKLY  grossing  over  $100,000 
needs  new  owner  with  ad  savvy  and  financial 
resources  to  battle  strong  com  petition.  This  is  a 
100-year-old  paper  with  legal  status,  second- 
class  permit,  and  6000  paid  subscriptions. 
$40,000  cash.  Only  experienced  and  finan¬ 
cially  qualified  buyers  need  respond.  Box 
_____  4596,  Editor  &  Publisher. 

SUNBELT:  3  free  weeklies  and  real  estate 
guides.  Medium  city.  Only  daily  competition. 
Needs  tic  owner.  Selling  1  x  $550,000  gross. 
Excellent  terms. 

FLORIDA:  Free  and  pay  weeklies  from 
$150,000  to  $1  million.  Rural,  medium,  met¬ 
ro.  New  York,  Ohio,  California.  North  Dakota. 
Massachusettes,  Iowa  weeklies/shoppers.  Ex¬ 
cellent  terms.  BECKERMAN  ASSOCIATES, 
14001  Miramar  Av.  Maderia  Beach  FL  33708; 
(813)  391-2824. 

jr  ques-  _ 

vments  three  weeklies  in  Zone  3;  “grass  roots" 

^  .  communities.  Over  150  years  of  publication; 

IVOiCBS,  grossing  over  $800,000.  Box  3957.  Editor  & 

'  copy  of  Publisher. 

ayment,  two  profitable  retail  community  week- 

niimhor  lies  in  Zone  5.  Grossing  in  excess  of  $450,000. 

'  (ioodgrowth.  20%  profit.  Noequipment.  Qual- 

igarding  Ified  buyers  only.  Box  4606,  Editor  &  Pub- 

e  proper  _ 

WEEKLY  in  Rocky  Mountain  area.  Recent  high 
growth  in  both  business  and  locale.  Over 
$200,000  gross.  Challenging  role  in  colorful, 
dynamic  community.  Good  investment,  living, 
even  better  life.  Box  4396,  Editor  &  Publisher. 

ZONE  9  WEEKLY,  ajudicated,  paid  circulation, 

.  good  accounts  no  press.  Monthly  tab  under 

1  Tong-term  production  contract.  Typeshop  for 

'  12  print  shops.  Serious  principals  only.  Owner 

will  carry  7  years  at  12%  after  one-third  down. 
Good  "starter"  for  couple.  Box  4643,  Editor  & 
Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

AWARD-WINNING  WEEKLY  newspaper  serv¬ 
ing  historic  county  seat  on  southern  Maine 
coast.  Yearround  publication  experiencing  con¬ 
tinued  growth  in  both  circulation  and  advertis¬ 
ing.  Serious  inquires  only.  Box  4628,  Editor  & 
Publisher. 


CANADIAN  FARM  NEWSPAPER  in  Prairie  Pro¬ 
vinces — high  revenue — low  costs— ideal  in¬ 
vestment— retirement  sale.  Consider  offers 
around  $200,000  (Canadian),  ^x  4552,  Edi¬ 
tor  &  Publisher. 


CAROLINA  EXCLUSIVE  WEEKLY  and  excellent 
building.  $90,000  plus  gross.  Profitable. 
$135,(A0  with  good  terms.  Call  Mr  Dunlap 
only.  Toll  free  (800)  241-2382.  Box  4620, 
Editor  &  Publisher. 

SMALL.  PROFITABLE  northern  California  I 
'mom  and  pop'  weekly  in  mountain  hide-a-way.  ! 
$77,000,  terms.  Broker.  (707)  983-6853. 


NEWSPAPERS  WANTED  I 

IF  YOU  ARE  without  competition  in  your  home  I 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers  | 
would  like  to  discuss  purchasing  your  non-daily  i 
publication.  Flexible  arrangements  to  meet  1 
your  needs,  including  your  remaining  with  the  j 
newspaper.  No  paper  too  large  for  us  to  consid- , 
er.  Please  send  information  to  Box  31752.  Edi- ' 
tor  &  Publisher.  All  replies  kept  strictly  con- ' 
fidential.  ; 


PREMIUM  PRICE  for  Sunbelt  daily  or  non-daily  i 
with  at  least  $1  million  gross.  None  too  large  to  | 
consider.  Confidentiality  assured.  Box  4637,  ! 
Editor  &  Publisher.  i 


SHOPPER  or  WEEKLY  with  press  in  Michigan, 
Indiana.  Ohio,  Contact  BECKERMAN,  14001  I 
Miramar  Av,  Madeira  Beach  FL:  (813)  391- 1 
2824.  I 


PUBUCATIONS  FOR  SALE 


SUCCESSFUL  SENIOR  monthly  tab;  Southern 
California  mom/pop  operation;  no  building'  | 
equipment.  Sell  for  gross.  Box  4535,  Editor  & 
Publisher.  I 

SOUTHERN  CALIFORNIA  SHOPPER-Money- 1 
making  shopper  with  room  to  grow,  excellent  | 
terms.  William  Tewell  &  Associates,  PO  Box 
4527,  Pensacola  FL  32507;  (904)  453-6372.  j 

5  YEAR  OLD  WEEKLY  community  magazine.  : 
20,000  circulation.  (>3me  live  in  paradise!  Call 
for  more  information.  Ask  for  Leslee  Matassa  I 
(808)244-7661.  i 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential ' 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies' 
kept  strictly  confidential. 


SHOPPING  GUIDES 


SEND  THE  KIDS  TO  DISNEYWORLD 
And  spend  the  afternoon  in  my  workshop.  I  will 
show  you  new  ways  to  make  more  money.  Estil 
Cradick,  950  Parkwood  Dr.  Dunedin  FL 
33528,  adjacent  to  Clearwater;  (813)  733- 
1678. _ 


INDUSTRY 

SERVICES 


I  EQUIPMENT  &  SUPPLIES... 


CIRCULATION  SERVICES  CAMERA  A  DARKROOM  I _ MAILROOM 


ATTENTION  CIRCULATORS  OR  PUBLISHERS  j 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates.  3864  Center  Rd. 
#10C.  Brunswick  OH  44212;  (216)  225- 
7440. 


DICK  LEVIS  provides  the  finest  telephone  sales  ! 
and  paid  in  advance  crew  orders  in  the  industry!  j 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing  i 
in  telephone  and  crew  sales;  analysis,  develop- 1 
ment  and  establishing  in-house  programs.  Call 
(703)  955-2638.  | 

WHEN  CIRCULATION  FALLS  as  it  sometimes  | 
will  and  the  road  to  recovery  seems  all  up  hill  -  ' 
when  the  advertisers  baulk  at  the  pending  crisis  : 
don't  panic!  Call  Donnelly  Enterprises.  Circula-  : 
tion  Consultants  specializing  in  telephone  and  I 
crew  mrketing  operations. 

(215)  586-3954 


ENGINEERING  & 
INSTALLATIONS 


PRESS  REMOVAL  AND  INSTALUTION 
Cleaning,  Painting  and  Service 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9600 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPRCMNG  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goat  of  a  market  research  company  I 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we  be- 1 
lieve  the  role  of  a  newspaper  research  firm  does 
not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man- 1 
agement.  to  our  sales  seminars  with  your  sales  , 
force,  we  work  to  make  your  research  data  a  I 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  Ciall  our  Director  of  Newspaper 
Research,  Jack  Brodbeck,  at  (305)  655-0926. ! 
or  write  for  our  brochure.  I 

CONSUMER  DATA  I 


BERKEY  DIRECT  SCREEN  color  camera  senes  I 
4900.  7  years  old.  In  good  condition,  $40<X).  , 
Call  Daily  Record,  (201)  538-2000,  ext.  369.  j 

2  COMPUSCAN  Alpha  Scanners,  good  operat¬ 
ing  condition,  including  spare  p^s.  I 

(517)  725-5136 


FOR  SALE 

One  Itek  Camera  complete-$3000.  Contact 
Marc  W  Anthony  (308)  632-0670. 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer  Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


FOR  SALE — 2(XX}  Steel  City  delivery  tubes.  $1 
each  or  best  offer. 

(608)  493-2291 


COMPUTER  SOFTWARE 


AN  ACCOUNTING  SYSTEM  for  medium  sized 
publications.  Take  the  hassle  out  of  payroll. 
Control  your  accounts  receivable.  A  newspaper 
tested  general  ledger,  payroll  and  accounts 
payable/receivable  system  designed  for  profes¬ 
sionals  by  professionals  to  be  used  on  profes-  I 
sional  equipment.  Has  many  features  including  i 
month-end  discounts  and  late  charges.  Contact  \ 
the  Computer  Systems  Store.  621  Canning  i 
Lane.  Rolla  MO  65401;  (314)  341-3766.  ; 


ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies  and  small  dailies.  In¬ 
cludes  features  usually  found  on  $100,000 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers,  including  Apple  and 
CP'M  machines.  Hard  disk  and  floppy  disk  ver¬ 
sions.  Software  $2500;  hardware  $3500  and 
up.  Free  brochures.  Sunlight  Software.  Box 
553.  Mill  Valley  CA  94942;  (415)  383-4500. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher.  Control 
Systems,  Steve  Kuckuk,  PO  Box  476.  Shawano 
Wl  54166;  (715)  526-6188. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 


CHESHIRE  525/E  labeling  and  addressing 
machine  with  18'  adjustable  conveyor.  Only  4 
months  old.  Call  Bob  Yorgey.  (215)272-1720. 


FERAG  H  5<X)  Counter  Stacker  in  excellent 
condition.  Factory  rebuilt  and  guaranteed 
Ideal  for  commercial  or  newspaper  operation. 
Will  stack  from  4  to  96  page  products  such  as 
TV  Guide  at  press  speeds  up  to  70.000  pro¬ 
ducts  per  hour.  Will  also  stack  quarter  page 
products.  Available  immediately.  Contact 
Graphic  Management  Associates.  Inc.  (617) 
481-8562. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


MUELLER  Model  259  high  speed  counter¬ 
stacker.  new  1979. 

Ferag  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  statxxis.  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr.  Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


251  STA  HI  STACKER  with  spare  parts.  As 
IS— in  good  operating  condition.  Must  sell  im¬ 
mediately;  Priced  low. 

24-P  with  MS  hoppers  Make  offer. 

Jimmy  R  Fox.  Mail  Room  Consultant.  Houston 
TX;  (713)  468-5827. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy  Sell.  Kramer  & 
Cramer  Inc.  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017 

j  NEWSPRINT  REWINDING— Mill  typefinish  up 
to  103"  wide.  news,  roto,  machine  coated. 
1  offset,  etc.  Heller  and  Usdan.  7  Caesar  PI. 
!  Moonachie  NJ  07074;  (201)  933-8100. 


COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  tor  your  telephone  marketing 
Don  White/Bob  Giambelluca.  (716)  688-4162 


JOIN  OUR  CONTRACT  CREW! 

I  .  .  .Those  individuals,  com- 

'  panies,  syndicates  that  know  the 
I  value  of  an  E&P  ad  and  run  with  us 
'  on  a  regular  basis. 

;  Whether  it's  12.  26  or  52  times  per 
year,  we  produce  business  and  pro- 
I  fit  for  these  people.  We  offer  you 
■  freedom  to  rotate  your  copy  within 
I  our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 


PHOTOTYPESETTING 


EDIT  2750  Rev  D.  $4750.  Edit  2750-11  with 
I  ICl.dualdisk.  $7750.  Edit  1750.  $2900.  Bob 
Weber.  (216)  729-2858, 


;  FOR  SALE:  Harris  2221  Markup  Terminal- 
$  1 2, (XX).  C^jntact  Marc  W  Anthony  (308)  632- 
.  0670. 

]  HARRIS  2200  system,  TCU  and  3  VDT's.  Re- 
I  spond  to  Enterprise  Electronics.  TO  Box  243. 
New  Milford  NJ  07646-243. 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


the  field.  I 

Reserve  your  place  now,  in  the  ! 
most  effective  classified  market  in  i 
the  newspaper  industry.  i 


MAILROOM 


MULLER  227  inserters  in  excellent  condition.  1 
Available  for  immediate  shipment.  Reply  to 
Graphic  Management  Assocs.  Inc.  (617)  481- 


NO  CHARGE-Sheridan  24P  Inserter,  good  I 
working  condition,  disassembled  and  skidded.  . 
As  IS.  where  is.  You  pay  freight  only.  Reply  in  1 
writing  to:  RJ  Ruffino.  785  Mam  St,  Buffalo  NY  I 
14240.  I 


SHERIDAN  48P  inserter  with  9MS  heads  Ex¬ 
cellent  condition  and  available  for  immediate  [ 
shipment.  Reply  to  Graphic  Management  : 
Assocs.  Inc.  (617)  481-8562. 


QUADRITEK  1200.  processor.  14  fonts,  pap¬ 
er.  chemistry.  Assume  installment  purchase 
agreement  with  no  down  payment.  (307)  745- 
5165. 


RECONDITIONED  Autotape  Keyboard  by  CU)m- 
pugraphic.  We  never  used  it— bought  MDT's 
instead.  $600  or  best  otter.  Call  (907)  772- 
3547  or  write  Ron  Loesch.  Petersburg  Pilot.  TO 
Box  930,  Petersburg  AK  99833 


TWO  HARRIS  TXT-ll's  (five  disc)  #382  with  8K 
Varian  computer;  #604  with  16K  Microdata 
computer;  one  Hams  4000  with  16K  Microda- 
ta  computer.  All  three  machines  in  top  condi¬ 
tion  and  operating  now.  Excellent  selection  of 
spare  parts  and  variety  of  Future.  Bodoni  and 
Century  discs.  Available  approximately 
September  20.  Contact  John  McDermott. 
(2()8)  522-1800  or  Box  1800.  Idaho  Falls  ID 
83401. 


TYPESETTING.  PRINTING  EQUIPMENT 
Buy  and  sell.  10%  commission 
Weber  Systems— (216)  729-2858 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

PRESSES  1 

PRESSES 

PRESSES 

CASH  FOR  5  UNIT  HARRIS  V-15C.  like  new.  installed 

MARK  I.  IV.  V  PACESETTERS  October.  1979.  must  sell  immediately. 

LINOTRON  202-CG8600  save  $100,000. 

(614)  846-7025  2  unit  (loss  (iommunity.  recondition- 

_  ed.  grease  lub. 

CG  MDT-350  with  communication  interface. 

Terminals  are  reconditioned  with  30  day  war-  Community  add-on  units,  reconditioned, 
rantee  on  parts.  $3500  each.  Graphic  Systens  grease  tub. 

Exchange.  Inc,  (716)  385-3027. 

_  4  unit  News  King,  reconditioned. 

CG  TYPESETTERS.  Videosetter  Universal  with 

ruling.  $18,500.  Trendsetter  HR  with  spare  9  unit  News  King.  KJ8.  Mfg  1976.69.  availa- 
parts  kit.  $9500.  Unisetter  HR.  $7950.  Un-  bie  May.  1982. 
isetter  LR.  $6500.  ACM  9000  HR.  $2750. 

Bob  Weber.  (216)  729-2858.  News  King  add-on  units. 

CG  MOT  with  communication  interface.  In-  TURNKEY  SERVICES 

eludes  two  GfX;  modems  and  data  phones.  Offered  exclusively  by 

$4400. ContactTomStitler.(717) 784-2121.  INLAND  NEWSPAPER  MACHINERY  CORP 

_  105th  and  Santa  Fe  Dr.  PO  Box  15999 

COMPUGRAPHIC  IV  for  sale  or  take  over  lease.  1  Lenexa.  Kansas  66215 


GOSS  MARK  I  8.  22^4 "  cutoff.  82"  wide. 

Available  Novemter.  1982.  qqSS  URBANITE  PRESSES 

Goss  Mdrk  I,  lo  Goss  units  23  9/lo  A  80  3nd  a  ivir\  /^/*vii4n/*\Ki^KiTo 

82,  12  Mark  I  Goss  units  22  Vx  A  80.  8  half  AND  COMPONENTS 

decks  A  80  and  82.  6  color  humps  A  80  and 

82.  4  2:1  folders  inverted  and  regular  239/16.  6-14  units,  two  folders,  approximately  1972. 

2  2:1  folders  regular  22  Vx.  6  Goss  auto-  Roll  stands,  motor  drives  and  miscellaneous 
pasters.  18  Kline  reel  stands.  2  balloon  former  accessories.  We  will  sell  complete  presses  or 
assemblies.  4  double  width  portable  ink  foun-  components. 


News  King  add-on  units.  I 

TURNKEY  SERVICES  j 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP  | 


tains.  Many  other  parts  available. 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 


One  year  old.  Very  little  use.  Eight  Wpe  fonts  (913)  492-9050 

and  processor.  Channel  13.  Box  1568.  Sun  _ 

Valley  ID  83353;  (208)  726-0113.  7  UNIT  Communil 


105th  and  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 


Valley  ID  83353;  (208)  726-0113.  7  UNIT  Community.  2  folders.  1975 

_  5  unit  Harris  V22.  RBI  folder 

CG  MDT-350  with  communication  interface.  Vanguard  V-15.  4  and  5  units 
Terminals  are  reconditioned  with  30  day  war-  Goss  Suburban  900  and  100  series.  3  and  4 
rantee  on  parts.  $3500  each.  Graphic  Systems  units 
Exchange.  Inc.  (716)  385-2858.  6  unit  Harris  V-15A.  1979 

Harris  845.  4  units.  22^4". 4  splicers 
If  you  plan  to  sell  equipment  contact: 


Box  15999  Please  call  Mr  Headliner.  Printing  Press  Ser- 
15  vices  Inc.  E  34th  St.  Cleveland  OH;  (2 16)  883- 

Telex  4-2362  8724 

_  UK  factory  phone  011-44-772-797050. 


PLATEMAKING 


BARGAIN 


For  immediate  removal 


IPECi.  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090.  (312)  459-9700.  Telex  20-6766. 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983.  Editor  &  Publisher 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 

•Muller  227  inserter 
•Cutler  Hammer  Mark  iV 
•Count-O-Veyor  Stackers 
•Kansa  3;  1  inserter 


LOGE  FILM  PROCESSOR.  18  months  old.  |  Box  97 

24".  Cronalith  blender,  mixer  water  valve  sys-  Elmwood  Park  NJ  07407 

tern.  7-day  timer.  $16,500:  NuArc  flip  top  (201)  796-8442  Telex  130326 

plate  burner.  30  by  40".  serial  number  92B76  I  _ 

I  ^^AVE  in  STORAGE:  Spare  parts  for  Hoe 


BELL-CAMP  INC  See  our  ad  this  issue  pag« 

Box  97  i  J  Spero  &  Company 

Elmwood  Park  NJ  07407  I  _ 

)-8442  Telex  130326  Hams  V-15A.  add-on  units.  1977. 


Hoe  5-unit  perfecting  web  offset  press  A"  must  be  m  good  operating  condition.  Reply 
See  our  ad  this  issue  page  30  Assocs.  me.  (617) 


I  'A'E  ^^AVE  in  STORAGE:  Spare  parts  for  Hoe.  ;  Cottrell^V-ls  VxTrl^'Vi  folder”™!^' 
43506*  I  Scott.  Goss  and  Wood  pres^s.  offset  or  letter 

44506.(419)636-1111  I  press.  Goss  Suburban  add-on  units 

1  Portable  ink  fountains  .  Goss  Urbanite  Vx  folders. 

PRESSES  '  Goss  4.  6.  8-position  roll  stand. 

-  -  ;  Goss  single  width  balloons  |  Qoss  1500  series.  4  units.  1975. 

Avaii  ARIF  NOW  104A  counter  stackers  |  Goss  Community.  3  unit  press.  1978. 

4  units  Harris  845  Econ-(3-Web  press  1  Goss  Urbanite.  10  units.  1980. 

4  units  Hams  845  Forklifts  with  rotating  clamps  j  Gregg  flying  imprinter  22  Vx"  45  W" 

4  units  Goss  Community  8  units  of  Urbanite,  folder  and  balloon  p,,,™  rnotor  and  controls 

Also  Community  add-on  units  Press  #592  Harr^  845  22VxTunits  1973 

4  umll  ThaVhel'pa^er*”"  Lithomaster  Goss  Imperial  folder  Mark  II  j  HI  f^ds  22V^ 

4un  sfifnr  Kmo  Napp  manual  platemaking  systems  ,  Hams  V-25.  8  units.  1978. 

4  units  wior  King  Beach  platemaking  systems  i  3  Rutler  nasters  1600  FPM  1975 


AVAILABLE  NOW 
4  units  Harris  845 
4  units  Goss  Community 
Also  Community  add-on  units 
4  units  2CD— with  balloon  Hoe  Lithomaster 
4  units  Thatcher  Pacer 
4  units  Color  King 
8  units.  3  folders  Harris  V25 


Beach  platemaking  systems 


I  Goss  4.  6.  8-position  roll  stand. 

I  Goss  1500  series.  4  units.  1975. 

I  Goss  Community.  3  unit  press.  1978. 

I  Goss  Urbanite.  10  units.  1980. 
j  Gregg  flying  imprinter  22  Vx".  45  W". 
I  Fincor  motor  and  controls. 

1  Harris  845.  22Vx.  8  units.  1973. 

I  Harris  845.  6  units.  22 Vx". 

I  Harris  V-25.  8  units.  1978. 
i  3  Butler  pasters.  1600  FPM.  1975. 


to  Graphic  Management  Assocs.  Inc.  (617) 
481-8562 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 

WANTED  ACCOUNTING  SOFTWARE  for  daily 
newspaper,  to  run  on  Data  General  Nova 
4XRDOS  Details:  Phil  Turner.  Daily  Variety. 
1400  N  Cahuenga  Blvd.  Hollywood  CA 90028: 
(213)  469-1141 


AVAILABLE  MARCH  1983 
8  units  4CD.  360  HP  drives  with  balloon  R  Hoe  i 
Lithomaster.  All  presses  include  folders,  j 
drives,  etc. 

Double  position  R  Hoe  Reel  Tension  paster  for 
single  width  newspaper  press. 

Tow  motor  6000  pound  paper  roll.  50  inch 
clamp  truck,  elevation  12' 


Capitol  roll-handling  equipment,  new  &  used  j  Golor  King  presses  and  units. 

We  have  or  can  get  what  you  need  !  Fairchild  Color  King.  4  units.  1969 

for  your  pressroom  or  mailroom.  Hams  V-25.  4  units.  1978. 

We  do  machinery  moving  and  erecting  will  SELL  COMPLETE  PRESSES  OR  ANY 
We  buy  printing  equipment.  ;  poMPONFNT^^  SFPARATFLY 

NORTHEAST  STORAGE  |  btPAKAltLY. 

AND  INDUSTRIES.  INC.  WANTED;  Newspaper  equipment 

(213)257-7557  niPtP  nianK 


WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 


WAREHOUSE  SALE 


Universal  Printing  Equipment 
PO  Box  455 
Lyndhurst  N J  0707 1 
Telephone  (201)  438-3744  Cable 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  tor 
immediate  delivery 


3ment  !  Newsking.  2  units  (stacked).  Vx  folder- 1966 

j  Newsking  add-on  units-1966 
1  I  Color  King  add-on  unif-1979 

Cable  UPECO  '  Goss  Urbanite.  4  units,  rebuilt- 1971 
I  Acumeter  gluer 

prr - 1  Harris  one  position  roll  stand 

,  ^  ,  ij  InterWeb  Systems 

I  two  folders.  BILL  KIRK 

™  !  (305)  629-4330 

I  PO  Box  2725 

_  .  _  «  .1  Winter  Park  FL  32790 


Urbanite  units  available  which  can  be  offered  | 

stacked  or  floor  position,  complete  with  roll  |  gOSS  URBANITE  PRESS  COMPONENTS 

2 IV^  CUT-OFF 

Urtanite  folders  complete  with  upper  former ,  |p^(,  ,^0.  97  Marquardt  Dr.  Wheeling  IL 
:  60090,  (312)  459-9700.  Telex  20-6766. 


Offered  exclusively  by  ' 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999  ] 

Lenexa.  Kansas  66215  I 

(913)  492-9050  Telex  4-2362  : 

GOSS  SC.  7  units,  circumferential.  1978.  j 
Community  add-on  units.  1968-75. 

Urbanite.  10  units.  1980.  | 

Urbanite  add-on  units  and  folders.  : 

SU  folder,  half  quarter  double  parallel 
Metro.  6  units,  mid-1970's.  ! 

Harris  V15  A.  6  units.  1977. 

V15  A.  5  units.  1973.  ; 

V25.  4  units.  1978.  ' 

Folders;  JF7.  JFl.  JF4.  JFIO.  JF25. 

845.  4  units.  1975. 

845.  4  units.  1978.  | 

HOE  Lithomatic  II.  9  units.  5  Color  Humps.  . 

SOLNA  KING  Color  King.  5  units.  1979.  I 
Newsking.  6  units.  1970.  i 

BUTLER.  CARY.  MEG  Auto-Splicers.  I 

GREG  SHEETERS.  imprinters,  etc.  i 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE  , 

Atlanta  GA  30329 

(404)  321-3992  Telex  700563  ' 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


IPEC,  INC  ! 

I  97  Marquardt  Dr  i 

i  Wheeling  IL  60090  ! 

1(312)459-9700  Telex  20-6766  I 

i  IDEAL  SMALL  WEB  PRESS.  2  unit  Newsking.  j 
I  folder,  drive,  roll  stand  with  20  horse  power  j 
motor.  Available  now.  Phone  Robert  Anderson;  ! 
'  (312)895-3700.  ! 

i  MARTIN  FLYING  PASTERS  new  1979.  run- 
on  Urbanite,  will  sell  all  6  or  individual. 

.  WEB  SPECIALISTS.  3  web  angle  bar  nests-12 
I  page  tabs,  collect  per  web.  running  on  Ur- 
i  banite. 

IPEC.  INC.  97  Marquardt  Or.  Wheeling  IL 
I  60090.  (312)  459-9700.  Telex  20-6766. 

I  NORTHEAST  INDUSTRIES  is  offering  36  units  j 
I  of  Hoe  Color  Convertible  and  6  folders  as  com-  i 
I  plete  presses  or  parts. 

I  (213)  257-7557 

PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
'  4-Suburban  1000  series 

'  4-Suburban  1 500  series 

I  Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

I  KJ6  ‘/2-quarter  (older  with  balloon  former. 

I  Count-O-Veyor  model  106. 

'  Add-on  components  for  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery  Call  or  write 
I  tor  our  Turnkey  installation  price. 

OFFSET  WEB  SALES.  INC 
PO  BOX  211 

MARYSVILLE  WA  98270 
I  (206)  653-2519 


4  MuiT  Suburbancombinationfolderwithballoonfor- 

mer.  Community  unit  1971. 

SCOTT  PRESS  I  KJ6  ‘/2-quarter  (older  with  balloon  former. 

Efip  C  Al  c  I  Count-O-Veyor  model  106. 

run  OHLL  I  Add-on  components  for  Goss.  Harris  and  King 

Four  unit,  double-width  SCOTT  presses. 

press,  with  half  deck.  3  to  2  folder.  4  machines  can  be  seen  m  operation  and  are 

roll  stands,  two  sets  of  angle  bars  available  tor  immediate  delivery  Call  or  write 
'  tor  our  Turnkey  installation  price 

front  sno  bdck  of  foldor,  5  portsbio  OFFSET  WEB  SALES  INC 

ink  fountaines.  Beach  saddles  tor  '  PO  BOX  211 

Napp  plates,  and  all  NAPP  plates  MARYSVILLE  WA  98270 

equipment.  The  press  installed  in  I  (206)  653-2519 

1952  produced  only  40  to  50.000  - 

circulation  daily.  Two  75  hp  motors  i 

MADD  1  me  Press.  17TS  x24V2  wide,  with  2  Roll  Stands. 


NAPP  equipment  installed  in  1976 
Contact: 

Charles  D'Amour 
Publisher 

Tel:  (819)  376-2501 
La  Nouvelliste— 500  St.  Georges  St. 
Trois-Rivieres.  P.Q. 

G9A  5J6 


I  Folder.  Sheeter.  $34,500.  (415)  873-2640. 

I  8  UNITS  OF  HOE  Colormatic  with  one  3  2  fol- 
der.  4  humps  and  reels  We  are  offering  this 
i  press  on  a  turnkey  basis  any  place  in  the  United 
!  States  which  will  include  purchase  of  press. 

:  removal,  transportation,  re-erection  in  running 
I  order.  All  this  tor  the  sum  of  $850,000. 

!  Northeast  Industries.  (213)  257-7557 


HELP 

WANTED 


JOURNALISM.  Lecturer  or  assistant  professor. 
Full-time,  temporary  one  year  appointment  (te¬ 
nure-track  possible,  depending  on  creden¬ 
tials).  Generalist  to  teach  advertising  pr.  PhD 
with  professional  experience  preferred.  Salary 
comfietitive.  AAEOE  Contact  Roy  Clark.  Jour¬ 
nalism  Program.  Sam  Houston  State  Universi¬ 
ty.  Huntsville  TX  77341.  Deadline  for  applica¬ 
tions:  August  16.  1982.  (713)  294-1495. 

PUBLIC  INFORMATION  COORDINATOR  for 
University  of  California.  Santa  Barbara.  Mini¬ 
mum  5  years  news  and  supervisory  experience. 
Responsible  for  directing  news  staff  and  writing 
news  science  stories  Salary  $26,616  to 
$35,268.  Send  resume,  ncn-returnable  writ¬ 
ing  samples  by  August  26.  tc  UCSB.  Personnel 
Office.  Santa  Barbara  CA  93106.  An  Equal 
Opportunity  Employer. 


COLLEGE  OF  THE 
VIRGIN  ISLANDS 


Visiting  assistant  or  associ¬ 
ate  professor  of  journalism. 
College  teaching  and  pro¬ 
fessional  experience  re¬ 
quired.  Doctorate  prefer¬ 
red.  Assignment  is  to  teach 
in,  develop  ond  promote 
new  journalism  program. 
Academic  year  com¬ 
pensation  $23,685  to 
$32,910  plus  fringe  benefits 
and  relocation  allowance. 
Contact  Dr.  Carmen 
Padgett,  Chairperson, 
Humanities  Division,  Col¬ 
lege  of  the  Virgin  Islands,  St. 
Thomas,  U.S.  Virgin  Islands 


EDITOR  &  PUBLISHER  for  August  14,  1982 


HELP  WANTED 


ADMINISTRATIVE 


SENIOR  INTERNAL  AUDITOR 
McClatchy  Newspapers  is  currently  seeking  a 
senior  internal  auditor  who  will  be  responsible 
for  developing  and  implementing  comprehen¬ 
sive  financial  and  operational  audit  programs 
within  our  broadcasting,  cable  television  and 
newspaper  operating  divisions.  Qualified  appli¬ 
cants  will  have  a  degree  in  accounting.  CPA  or 
CIA  with  4  years  public  and/or  private  auditing 
experience  and  familiarity  with  computer- 
based  systems.  Prior  audit  experience  within 
broadcasting,  cable  television  and  newspapers 
IS  desirable.  Requires  excellent  communica¬ 
tion  skills  and  proven  ability  to  establish  and 
maintain  effective  working  relationships  with 
all  levels  of  management.  Travel  will  be  neces¬ 
sary  Please  send  your  resume,  with  salary  his¬ 
tory.  in  confidence  tO: 

Personnel  Department 
McClatchy  Newspapers 
PO  Box  15779 
Sacramento  CA  95852 

Equal  Opportunity  Employer 


GENERAL  MANAGERS,  weekly  newspapers 
Oregon  &  Montana,  needed  this  Fall.  Isolated  | 
communities  with  terrific  lifestyles,  environ-  : 
ments.  responsibilities  and  challenges.  i 
Aggressive  weekly  group.  Box  4633,  Editor  &  i 
Publisher.  1 


MARKETING  SERVICES  DIRECTOR  I 
Here  is  a  unique  opportunity  with  an  aggressive  , 
morning/evening  Florida  newspaper  in  a  highly  ' 
competitive  growth  market  for  the  right  person 
with  newspaper  marketing,  promotion  and  | 
research  background.  The  person  will  be 
responsible  for  directing  a  promotion 
department  headed  bya  manager;  coordinating  | 
the  research  function  and  developing  market  i 
presentations;  coordinating  media  campaigns  I 
with  our  advertising  agency,  developing  com¬ 
munity  involvement  programs;  and,  working 
with  the  advertising  department,  circulation 
department,  the  newsroom  and  personnel  in  an 
effort  to  provide  marketing  support  for  their 
effective  operation.  Audio  visual  capabilities 
desirable.  Outstanding  benefits  and  a  great 
place  to  live  and  progress.  Send  resume  and 
salary  requirements  to:  J  LSartory.  Palm  Beach 
Newspapers.  Inc.  PO  Drawer  T.  West  Palm 
Beach  FL  33405. 


DIRECTOR  OF 
NEW  MEXICO  MAGAZINE 
SANTA  FE,  NEW  MEXICO 

Directs  publications  of  the  New  Mexico  maga¬ 
zine.  Requires  extensive  knowledge  and  experi¬ 
ence  of  a  magazine:  extensive  knowledge  of 
direct  mailing:  advertising:  sales:  business  and 
resources  of  New  Mexico:  state  and  Federal 
laws:  public  management  abilities:  develop¬ 
ment  of  central  budgets  Total  experience  in  a 
smaller  publication  Extensive  travel  required. 

New  Mexico  State  Government 
“An  equal  opportunity  employer,  non- 
discriminator  of  the  handicapp^  " 

Send  resume  to  the  Office  of  the  Secretary, 
Commerce  and  Industry  Dept,  State  of  New 
Mexico,  Bataan  Memorial  Bldg,  Santa  Fe  NM 
87503-9990. 


DATA  PROCESSING  DIRECTOR 
We  are  looking  tor  a  person  with  data  proces¬ 
sing  management  experience  to  take  charge 
anddirect  our  data  processing  department.  We 
are  presently  using  DEC  equipment.  Candi¬ 
dates  must  have  experience  with  large  scale 
time  sharing  and  many-computers  utilizing 
CRT  terminals  in  user  departments.  Experience 
in  project  management  to  include  systems  de¬ 
sign,  programming  and  operations.  Candidate 
must  also  have  experience  in  software  and 
hardware  evaluation  and  selection  in  business 
and  production  applications.  Send  resume  and 
salary  requirements  in  confidence  to  Box 
4629.  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  I 

Rocky  Mountain  daily  with  free  weekly  wants  { 
experienced,  creative  manager  to  direct,  in¬ 
spire.  set  pace  for  and  work  with  dedicated  I 
sales  staff  Good  salary,  incentives,  benetits  i 
with  community-oriented,  top-quality,  well-  i 
respected  paper  in  progressive  city,  ^nd  re-  i 
sume.  references,  earnings  goals  to  Box  4614. 
Editor  &  Publisher 


ADVERTISING  DIRECTOR 
19.000  circulation  6-day  daily  needs  strong 
leader  tor  award-winning  ad  department  Abil¬ 
ity  to  organize.  tram,  inspire  a  must.  Salary  and 
bonus.  Contact  James  A  Allen.  Publisher, 
Herald  and  News.  PO  Box  788.  Klamath  OR 
97601. 

^UltsALfS  MANA6Eft.  Weekly  California 
newspaper  chain  seeks  strong  sales  manager  to 
lead  staff  of  10.  Strong  in  motivation  and  sales 
management.  Excellent  salary  plus  bonuses. 
Liberal  benefits  package.  Send  resume  includ¬ 
ing  salary  history  to  Box  4588.  Editor  &  Pub¬ 
lisher _  ! 


To  answer  box  number  ads  in  I 

EDITOR  I 
&  PUBLISHER  I 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  &  ! 
Publisher,  575  Lexington  Av,  | 
New  York.  NY  1 0022.  Please  be  I 
selective  in  the  number  of  clips  | 
submitted  in  response  to  an 
ad.  Include  only  material  ' 
which  can  be  forwarded  in  a 
Jarge_manila_envelope^_^^ 

ADVERTISING  SALES  MANAGER 
Madison  Newspapers.  Inc,  publisher  of  the  1 
Wisconsin  State  Journal  and  the  Capital  Times 
has  an  immediate  opening  for  an  Advertising 
Sales  Manager. 

The  incumbent  will  be  responsible  tor  supervis¬ 
ing  a  staff  of  7  involved  in  selling  daily  news¬ 
paper  advertising  to  local  retailers,  developing  j 
new  sales  programs,  designing  and  conducting  i 
audio  visual  sales  presentations,  and  coaching 
sales  personnel.  Travel  is  not  required 
This  position  requires  strong  budgeting,  plan¬ 
ning,  oraganizational  skills.  The  ideal  candi¬ 
date  will  have  sales  management  experience 
and  the  ability  to  relocate  to  customers  while 
building  a  strong  sales  team  Newspaper  ex¬ 
perience  will  be  helpful 
If  you  are  interested  in  joining  an  established 
progressive  company  with  room  for  personal 
and  professional  growth,  please  send  a  letter  of 
application  and  resume,  including  work  and 
salary  history  to: 

Personnel  Administrator 
Madison  Newspapers.  Inc 
PO  Box  8056 
Madison  W1  53708 
an  affirmative  action  employer 


ADVERTISING  SALESPERSON  for  5000  daily 
in  central  Missouri.  Send  resume,  clips,  refer¬ 
ences  and  salary  requirements  to  Larry  Freels. 
Daily  Guide,  Box  578.  Waynesville  MO  65583 


CLASSIFIED  AD  MANAGER 
South  Florida's  fastest  growing  print  medium 
needs  a  goal  oriented  experienced  leader  You 
must  have  good  interpersonal  skills,  a  positive 
attitude  and  a  desire  tor  personal  growth  and 
advancement  A  background  in  training  and 
motivating  people  is  a  must.  We  re  offering  an 
excellent  starting  salary,  consistent  with  your 
level  of  development,  plus  benefits  and  a  bonus 
plan.  It  you  are  interested  in  an  exciting  oppor¬ 
tunity  send  your  resume  to  Jim  Kendall,  Re¬ 
gional  Sales  Manager.  Flyer  Publishing  Corp: 
PO  Box  161900.  Miami  FL  33116. 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  (Area  Manager).  Shop-  [ 
per.  55m  Free  circulation  Area  open  Viroqua.  ] 
Wisconsin  Established  accounts  Person  must 
be  aggressive  retail  oriented  person,  growth 
and  profit  minded  Responsible  for  all  ^ases  I 
of  a  11.000  zoned  circulation  area  Salary  | 
plus  Hardworking  imaginative  only  need  app-  | 
ly  Foxxy  Shopper.  PO  Box  526.  Sparta  Wl 


ADVERTISING  MANAGER  needed  for  small 
weekly.  Salary  plus  commission  Wonderful  life 
style  in  mountains  near  Boston  Send  resume 
to  David  Grossman,  Messenger.  Box  MM,  Hill¬ 
sboro  NH  03244 


ADVERTISING  DIRECTOR 
Immediate  opening  tor  top  advertising  position 
in  a  40  000  daily  located  in  a  highly  competi¬ 
tive  Illinois  market  place.  Applicants  must  have 
solid  management  experience  and  be  familiar  . 
with  all  areas  of  newspajier  advertising.  Indi-  I 
vidual  will  lead  and  motivate  staff  of  35  and 
report  to  marketing  director.  Creativity  and  en¬ 
thusiasm  will  be  required  to  maintain  outstand¬ 
ing  growth  Salary  commensurate  with  experi¬ 
ence,  Please  send  resume  to  Box  4623.  Editor 
&  Publisher 


GENERAL  SALES  MANAGER 

To  60K  (Zones  4  and  9) 

REGIONAL  SALES  MANAGER 

To  38K  (Zone  9) 

DISTRICT  SALES  MANAGER 

To  30K  (Zone  4) 

Are  you  aggressive,  growth-oriented  and  $ 
motivated’  I  place  people  in  the  shopper  indus¬ 
try  Please  call  or  send  resume  to  Dennis  Fear-  , 
mg.  Multi-Media  Enterprises.  18533  Burbank,  i 
Ste  144.  Tarzana  CA  91356:  (213)  344-  i 
7177  1 


RETAIL  ADVERTISING  MANAGER 

For  52,000  owning  and  evening  combination 
daily  in  Zone  4  Manage  daily  operation  of  Re¬ 
tail  Department  and  supervise  10  employees. 
Excellent  salary  and  fringe  benefits  plus  MBO 
program.  Solid  advertising  background  re¬ 
quired.  Send  complete  resume  and  salary  re¬ 
quirements  to;  GM  Johnson,  Advertising  Direc¬ 
tor.  Gulf  Publishing  Co.  PO  Box  4567,  Biloxi 
MS  39531  or  call  (601)  896-2484 
an  equal  opportunity  employer 


SMALL  DAILY.  SHOPPER  southern  Zone  5. 
needs  selling  advertising  manager.  Resunre. 
references,  salary  expectations  to  Box  4607. 
Editor  &  Publisher 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 


14.000  atternooh  daily  in  upstate  New  York 
needs  circulation  manager  to  continue  upgrad¬ 
ing  department.  Strong  emphasis  on  carrier 
training,  motor  route  delivery.  TMC  and  sales 
promotion.  Familiarity  with  second  class  mail, 
computerization,  new  market  development, 
and  commercial  marriage  mail  an  asset.  Must 
be  able  to  budget,  plan  and  implement 
strategies  for  growth.  We  offer  a  small,  pleasant 
community  at  the  foothills  of  the  Adirondacks 
in  the  Albany  ADI .  Full  benefit  package.  Oppor¬ 
tunity  tor  personal  and  professional  growth,  sal¬ 
ary  commensurate  with  experience.  Send  re¬ 
sume  to  Paul  H  Hans.  The  Recorder.  1  Venner 
Rd.  Amsterdam  NY  12010.  No  phorte  calls 
please. 


CIRCULATION 

MANAGEMENT 

We  are  looking  for  a  progressive,  experienced 
individual  for  the  position  of  division  supervisor 
(Zone  manager).  Individual  must  be  capable  of 
working  on  his.her  own  with  limited  interfer¬ 
ence.  This  IS  a  high  pressure  job  with  good 
opportunity  for  advancement  if  able  to  pro¬ 
duce.  Super  opportunity  for  assistant  or  cir¬ 
culation  manag^  of  smaller  newspaper  who  is 
ready  for  a  challenge  of  140.(XX)  plus  all  day 
newspaper  Salary  range  $23,000  to 
$27,000.  Send  resume  to  Box  4554.  Editor  & 
Publisher 


CIRCULATION 

MANAGER 

We  have  a  product  We  have  the  community. 
We  have  the  computers  and  related  equipment. 
The  key  missing  ingredient  is  the  top  manage¬ 
ment  to  oversee  our  circulation  department. 

If  you  are  able  to  communicate... 

It  you  are  able  to  motivate. 

If  you  have  sound  knowledge  of  ABC  proce¬ 
dures.  and  postal  regulations  governing  second 
and  third  class  mail.. 

if  you  can  market  in  a  competitive  situation.. 

If  you  are  familiar  with  TMC  products  .. 

And  if  you  are  professional,  organized  and  en¬ 
thusiastic  . 

Then  by  gosh  we  want  to  hear  from  you  so  that 
we  have  the  chance  to  put  you  on  our  award¬ 
winning  team  Tell  us  about  your  accomplish¬ 
ments  and  experience  Tell  us  why  you  are  the 
person  tor  our  PM  paper  located  in  the  mid¬ 
west  with  under  40.000  circulation.  We  ll 
keep  your  reply  in  complete  confidence.  Write 
Box  4622.  Editor  &  Publisher. _ 


j  CIRCULATION  MANAGER 

I  8500  ABC  daily  65  miles  from  New  Orleans 
'  seeks  take-char^  person  Career  opportunities 
j  with  large  group.  Hands-on  working  type.  No 
I  desk  executive  $15. OCX)  to  $17. (XX).  Send 
I  resume  to  Lou  Major.  PO  Box  820.  Bogalusa  LA 
70427 


ZONE  5  SUBURBAN  WEEKLY  will  need  in 
October  a  highly  aggressive,  dynamic  advertis¬ 
ing  manager  who  can  also  supervise  news  staff 
and  write  occasional  news  stories  Excellent 
pay.  commissions,  profit  sharing.  Auto  in¬ 
cluded  Box  4600.  Editor  &  Publisher. 


ART  GRAPHICS 


ILLUSTRATOR  DESIGNER 
Needed  as  assistant  chief  artist  in  editorial  art 
department  of  the  Miami  Herald  Must  be 
talented  newspaper  illustrator  who  can  also  do 
page  layout  and  type  design .  be  able  to  critique 
and  motivate  other  artists,  and  work  well  with 
editors.  Send  resume  and  samples  to  the  M  lami 
Herald.  Editorial  Department.  1  Herald  Plaza. 
Miami  FL  33101 


CIRCULATION 


CIRCULATION  MANAGER 
Reporting  to  circulation  director  in  Southern 
metro  market.  Part  of  a  major  group  with  excel¬ 
lent  career  opportunities.  Must  be  experienced 
in  all  phases  with  strong  management  skills. 
Beautiful  climate.  Excellent  benefits  Starting 
salary  commensurate  with  experience.  Send  re¬ 
sume  to  Box  4562,  Editor  &  Publisher 


CIRCULATION 

MID-MANAGEMENT 

Limited  number  of  opportunities  open  for  chal¬ 
lenged  circulators  seeking  mid-management 
circulation  experience  with  a  future.  Must  have 
4  or  more  years  solid  exj)erience  as  district 
manager  or  higher 

Responsibilities  include  crew-carner  sales,  tot¬ 
al  subscriber  service  and  single  copy  market¬ 
ing.  Your  statf  would  include  4  to  7  full-time 
employees.  If  hired  you  will  be  an  active  mem¬ 
ber  of  one  of  the  Southwests  most  progressive 
daily  newspapers.  Salary  $15,000  to  $23,500 
depending  on  ability  and  experience  Send  re¬ 
sume  to  Box  4553.  Editor  &  Publisher 


CIRCULATION  MANAGER  wanted  for  bi¬ 
weekly  newspiaper.  well  down  the  road  to  be¬ 
coming  a  daily.  Ideal  candidates  will  be  strong 
in  basic  circulation  knowledge,  familiar  with 
computers  and  willing  to  develop  new  market 
potential  in  addition  to  increasing  penetration 
in  existing  market.  This  newsjjaper  is  in  Texas 
Send  resume  and  references  to  Circulation 
Director.  Hartman  Newspapers.  Inc.  PO  Box 
1390.  Rosenberg  TX  77471 


CIRCULATION  MANAGER— Run  your  own 
show!  13. 500  AMTuesday  thru  Saturday  in  Big 
10  town  needs  experienced  circulator  to  run 
reorganized  department  where  sales  and  ser¬ 
vice  are  stressed  Paid  medical,  dental,  life 
plus  retirement  Salary  commensurate  with  ex¬ 
perience  Resume,  salary  history  and  letter 
selling  yourself  to  Publisher.  The  Daily  lllini. 
620  E  John  Champaign  IL  61820 


EDITORIAL 


EDITORIAL  PAGE  EDITOR 


The  Billings  (^zette.  Montana  s  largest  and 
most  influential  newspaper,  is  accepting  ap¬ 
plications  for  editorial  page  editor  We  hope  to 
fill  the  position  by  November  1.  one  month 
prior  to  the  retirement  of  our  current  opinion 
page  editor  The  person  we  seek  will  have  ex¬ 
perience  as  an  opinion  page  editor,  be  highly 
articulate  and  be  able  to  intelligently  address 
issues  of  regional,  state  and  national  concern, 
with  emphasis  on  the  former  Send  complete 
resume,  list  of  references  and  clips  of  editorials 
to  Richard  J  Wesnick.  Editor.  The  Billings 
Gazette.  PO  Box  2507,  Billings  MT  59103  An 
equal  opportunity  employer  M  F 


EDITORIAL  ASSISTANT  on  weekly  business 
newspaper  in  New  York  City.  Prefer  recent  J- 
school  graduate  Send  resume  and  salary  re¬ 
quirements  to  Box  4619,  Editor  &  Publisher 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


I 


CORPORATE  WRITER/PHOTOGRAPHER 
We  are  seeking  a  writer/photographer  with  a 
degree  in  journalism  with  at  least  3  to  5  years 
experience  on  a  daily  newspaper  or  magazine. 
Would  travel .  write  and  photograph  for  our  com¬ 
pany's  two  monthly  publications.  Person  we 
hire  must  be  extremely  competent  in  black  and 
white  photography  and  knowledgeable  in  dar¬ 
kroom  skills.  Color  photo  experience  desirable. 
Feature  writing  experience  essential.  Business 
or  Ag-related  writing  helpful.  Must  be  able  to 
work  with  all  levels  of  management.  Growth- 
oriented  position.  Salary  commensurate  with 
experience.  Please  send  clips,  resume  and  sal¬ 
ary  requirements  to  Box  4646,  Editor  &  Pub- 
li^er. 


COPY  DESK  CHIEF— Mid-size  daily  in  the 
Rockies  seeks  experienced  copy  editor  capable 
of  handling  slot,  layout  and  people.  Send  re¬ 
sume,  tearsheets  and  salary  requirements  to 
Box  4647,  Editor  &  Publisher. 


DESIGN  EDITOR 

Full  charge  of  editorial  graphics,  heavy  color. 
Zone  2,  daily  and  Sunday  paper  in  "top  100" 
circulation.  Send  resume  and  samples  of  work. 
Salary  open.  Box  4587,  Editor  &  Publisher. 


EDITOR — Major  New  York  Housing  Corporation 
seeks  editor  for  a  weekly  newspaper.  Duties 
include  financial  management,  advertising, 
promotion  and  news  coverage.  A  bachelor's  de¬ 
gree  in  journalism  is  required  and  a  master's 
degree  preferred  with  a  minimum  of  5  years  of 
experience  in  journalism.  Send  resume  to  W 
Larry  Tilley,  Personel  Director,  Riverbay  Corp, 
2049  Bartow  Av,  Bronx  NY  10475. 


EDITOR  IN  CHIEF,  suburban  weekly  group  long 
established  in  eastern  New  England  area  near 
seacoast.  Degree,  at  least  5  years'  experience 
required.  Must  have  ability  to  supeniise  staff  of 
10  reporters  and  editors.  Knowledge  of  VDT's 
helpful.  This  job  is  for  an  award-winning  self¬ 
starter  who  can  inspire  the  staff  to  editorial 
excellence.  (The  papers  have  a  Republican/ 
conservative  philosophy).  Salary  competitive. 
You  will  really  have  to  be  pretty  good  to  be 
considered  for  this  position.  If  you  haven't  got 
outstanding  credentials,  save  us  both  a  lot  of 
time  and  forget  the  whole  thing.  Send  resume 
and  a  letter  about  yourself  to  Box  4579,  Editor 
&  Publisher. 


EDITORIAL 

WRITERS 

Help  us  to  shape  opinion — 
where  it  matters.  The' 
Washington  Times  needs 
three  editorial  writers;  one  a 
specialist  in  legal/judicial 
matters,  another  on  urban 
affairs,  a  third  on  social 
issues.  You'll  join  a  team  of 
top  pros  on  a  newspaper  well 
on  its  way  already  to  becom¬ 
ing  one  of  the  finest  as  well  as 
most  influential  in  the  world. 

You’ll  receive  premium  pay 
and  benefits  ancJ  work  in  one 
of  the  most  exciting,  attrac¬ 
tive  and  effervescent  news¬ 
rooms  in  the  business. 

But  we  demand  in  ex¬ 
change  for  these  rewards 
writers  who  approach  their 
craft  with  style,  clarity,  scho¬ 
larship,  and  intellectual 
strength.  We  are  an  un¬ 
abashedly  conservative 
newspaper;  so  too,  of 
course,  must  our  editorial 
writers  be.  If  you  believe  you 
qualify,  write: 

James  R.  Whelan,  Editor 

The  Washington  Times 

3600  New  York  Aveniie 

Washington,  D.C.  20002 

An  Equal  Opportunity  Employer 


ASSISTANT  MANAGING  EDITOR— New  Eng¬ 
land  daily  under  50,000  seeks  an  editor  of 
proven  abilities:  one  who  is  a  newsperson  and 
an  administrator.  We  require  someone  who 
knows  every  aspect  of  newsroom  operation  and 
one  who  is  effective  in  working  with  and  leading 
other  editors  and  reporters;  someone  who  has 
more  than  a  passing  interest  in  business  news. 
This  is  not  a  dead-end  position;  the  person  we 
seek  IS  one  who  must  be  ready  for  vertical 
advancement  in  a  few  years.  Resumes  that  do 
not  include  salary  requirements  will  not  be  con¬ 
sidered. 

Please  send  resumes  and  letters  to  Box  4568, 
Editor  &  Publisher. 


ASSISTANT  NEWS  EDITOR  needed  at  daily 
newspaper  in  sothwestern  New  Hampshire. 
Copy  editing,  supervisory  responsibilities. 
Send  resume  to  David  A  Lord,  News  Editor,  The 
Keene  Sentinel.  60  West  St,  Keene  NH 
03431. 


BUSINESS  EDITOR  and  business  writer  (2 
positions)  with  adventurous  spirits  wanted  for  a 
45.000  circulation  AM  in  a  competitive  mar¬ 
ket,  in  town  booming  with  construction,  oil 
companies  and  small  businesses.  Four-person 
business  staff.  Send  clips,  resume  and  refer¬ 
ences  to  R-Shinohara,  Anchorage  Daily  News, 
Pouch  6616,  Anchorage  AK  99502;  (907) 
274-2561. 


BEGINNING  REPORTER.  Small  daily  in  west 
Tennessee  seeks  a  reporter  to  cover  beats  as 
well  as  general  assignments.  Send  resume  and 
clips  to  Earl  Thornton,  State  Gazette,  PO  Box 
808,  Dyersburg  TN  38024. 


CARIBBEAN  JOB.  English-language  weekly 
seeks  editor-director.  Best  for  retired  journal¬ 
ist.  Spanish  and  sales  experience.  Write  to  the 
NEWS,  PO  Box  106-2,  ^nto  Domingo,  Domi¬ 
nican  Republic. 


COPY  EDITOR 

The  Anchorage  (Alaska)  Daily  News,  an  excel¬ 
lent,  fast-growing  morning  newspaper  of 
44,(100  circulation  has  an  immediate  opening 
for  talented  copy  editor  with  a  demonstrated 
flair  for  page  layout  and  head  writing.  We  are 
adding  this  and  other  positions  as  our  war  with 
the  competitive  escalates.  The  News  hasa  solid 
tradition  of  prize-winning  writing,  reporting  and 
design  on  which  we  intend  to  build.  The  pay  is 
reasonable,  the  work  is  hard  and  our  standards 
are  high.  Don't  dismiss  Alaska  too  quickly,  it's  a 
fine  place  to  practice  journalism.  If  this  in- 
i  terests  you.  send  a  letter  explaining  why  you  are 
■  the  person  tor  the  job.  a  resume  (include  pro- 
I  fessional  references),  and  writing,  layout  and 
1  headline  clips  to  Mr  WP  Dougherty,  Assistant 
Managing  Editor.  Anchorage  Daily  News. 
Pouch  6616,  Anchorage  AK  99502. 


COPY 

EDITING 

Major  international  in¬ 
vestment  firm  offers  excel¬ 
lent  opportunity  to  learn 
state-of-the-art  electronic 
publishing.  Position  is  an  in¬ 
tegral  part  of  the  firm's 
highly-regar(de(d  invest¬ 
ment  research  (depart¬ 
ment.  Copy  e(diting,  proof- 
ing,  layout/format, 
typography,  publications 
experience  (desirable. 
College  gratd  with  journal¬ 
ism  or  English  major  prefer- 
re<d,  or  intdividuals  with  ex¬ 
tensive  hands-on  experi¬ 
ence. 

Beginning  salary  from 
$17,000  depending  on  ex¬ 
perience.  Attractive,  mcxt- 
em  and  congenial  down¬ 
town  New  York  City  l(x:a- 
tion.  Apply  in  confidence 
by  sending  brief  resume 
and  salary  history  to: 

Box  4644 

Editor  &  Publisher 
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FISHING  AND  HUNTING  WRITER/EDITOR 
needed  for  progressive  weekly.  Strong  Texas 
orientation  a  must.  VDT  experience  desirable. 
Mail  resume,  references,  samples  and  salary 
requirements  to  Box  4601,  Editor  &  Publisher. 


ENTERTAINMENT/ARTS  EDITOR  at  major 
metropolitan  daily  in  highly  competitive  north¬ 
ern  California  city.  Must  be  an  experienced  edi¬ 
tor  with  excellent  knowledge  of  pop.  fine  arts 
and  culture.  Send  resumes  and  samples  to  Box 
4584,  Editor  &  Publisher. 

equal  opportunity  employer 


EDITOR 

Editor  needed  for  small  but  prestigeous  state¬ 
wide  weekly  in  Missouri.  Candidates  for  this 
wel  l-paying  position  must  be  competent  editors 
capable  of  supervising  a  talented  staff.  Prefer 
editor  with  knowledge  of  Missouri.  Box  4610, 
Editor  &  Publisher. 


EXPANDING  REGIONAL  WEEKLY  in  mountain 
resort-farming  area  seeks  experienced  general 
assignment  reporter  for  hard  news,  features  in 
upstate  New  York.  Political  savvy  a  must.  Send 
clips.  Box  4618,  Editor  &  Publisher. 


EXECUTIVE  SPORTS  EDITOR  for  100,000 
Eastern  daily.  Strong  skills  required  in  writing, 
editing,  planning  and  personnel  management. 
Minimum  of  5  years  supervisory  experience  re¬ 
quired.  Competitive  salary  and  benefits  pack¬ 
age.  Send  clips,  resume  and  reference  to  Box 
4608,  Editor  &  Publisher. 

MORNING  DAILY  (70,000)  in  Southeast  look- 
ing  for  Style  section  reporter  with  interest'back- 
ground  in  food  nutrition  but  also  able  to  cover 
the  gamut  in  living  and  people.  Send  resume 
and  clips  to  Box  4609,  Editor  &  Publisher. 


MANAGING  EDITOR  with  5  years  experience. 
Must  have  leadership  ability,  strong  in  manage¬ 
ment,  commitment  to  community-oriented 
journalism,  have  good  writing  and  editing  back¬ 
ground  and  willing  to  relocate  to  city  under 
100,000  population.  Send  resume  and  salary 
requirements  to  Box  4616,  Editor  &  Publisher. 


MODERN  TEXAS  DAILY  (21,000  circulation) 
seeking  community-minded  managing  editor 
capable  of  training,  leading  and  maintaining 
superior  nevrs  department  of  25  with  emphasis 
on  local  news  coverage.  Headed  toward  fully 
electronic  newsroom.  Send  resume  and  salary 
requirements  to  James  S  Nabors.  Publisher, 
Brazosport  Facts,  720  S  Main,  Clute  TX 
77531.  No  phone  calls,  please. 


REPORTERS — Old  Lyme  and  Mystic,  Connec¬ 
ticut-based  weeklies  are  seeking  reporters  with 
experience.  Salary  plus  benefits.  Resumes  and 
clips  to  The  Gazette,  Box  765,  Old  Lyme  CT 
06371. 


REPORTER 

Pasha  Publications,  an  independent  energy 
publisher,  wants  a  full-time  reporter  to  cover  oil 
production.  Experience  in  oil  reporting  a  must. 
Excellent  benefits;  salary  depends  on  experi¬ 
ence.  Send  resume,  clips  to:  Pasha  Publica¬ 
tions,  1401  Wilson  Blvd,  Ste  1000,  Arlington 
VA  22209. 


REPORTER  wanted  tor  aggressive,  colorful 
state  capital  daily  to  cover  special  services 
issues  from  the  people's  perspective.  We  want 
a  strong  writer  with  a  conscience  and  some 
experience.  Send  detailed  letter,  resume  and 
clips  to:  Frank  Fantini,  Executive  Editor.  Dela¬ 
ware  State  News,  PO  Box  737,  Dover  DE 
19901. 


SPORTSWRITER — One  year  professional  ex¬ 
perience  and  strong  layouts  required.  High 
school,  top  college  and  professional  coverage 
(Orioles,  (Jolts,  Redskins).  Send  3  layouts  to 
Edward  Casey,  The  Capital.  PO  Box  9 1 1 ,  Anna¬ 
polis  MD  21404. 


STAFF  WRITER/EDITOR 
Tired  of  long  newspaper  hours  and  short  news¬ 
paper  pay?  Come  South  and  join  our  dynamic 
young  staff  publishing  the  finest  business 
magazine  in  it's  field.  We're  looking  for  a  writer 
reporter/photographer  with  upward  motivation 
to  learn  our  industry  and  advance  to  an  editorial 
management  position  within  the  next  9 
months.  Qualified  candidates  will  be  aggres¬ 
sive,  dedicated  journalists  willing  to  fulfill 
assignments  on  deadline,  generate  interesting 
story  ideas  and  copy,  assist  in  layout,  and 
assume  a  full  range  of  editorial  responsibilities. 
Great  location  in  semi-rural  community  near 
thriving  metro  city.  Send  resume,  work  samples 
and  salary  history  to  Box  4645,  Editor  &  Pub¬ 
lisher. 


THE  LOUISVILLE  TIMES  is  seeking  a  skilled 
copy  editor  with  at  least  2  years  of  experience. 
Send  resume  to  John  E  Carey,  News  Editor, 
525  W  Broadway,  Louisville  KY  40202.  No 
phone  calls,  please. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


LIFE/TIMES  FEATURE  EDITOR 
Looking  for  a  challenge?  We  are  a  6-day  com¬ 
munity  newspaper  committed  to  a  modern, 
graphic-oriented  product.  We  are  growing  and 
looking  for  someone  to  grow  with  us.  Write  us 
about  your  qualifications.  Send  samples  of 
work  and  salary  requirements  to  Personnel 
Dept,  the  Evening  Sentinel,  PO  Box  130,  Car¬ 
lisle  PA  17013. 


MEDIUM-SIZED  DAILY  in  Zone  8  accepting 
applications  for  copy  editor  on  features  desk. 
Good  layout  and  editing  skills  a  must.  Eye  for 
good  graphics  helpful.  Only  copy  editors  with  3 
years  experience  need  apply.  Resume,  tear- 
sheets  and  salary  requirements  to  Box  4585, 
Editor  &  Publisher. 


THE  ODESSA  AMERICAN,  an  aggressive,  mid¬ 
sized  PM  in  west  Texas,  seeks  a  few  pros  to  fill 
key  reporting  and  copy  editing  positions. 
Prospective  reporters  must  be  relentless  dig¬ 
gers  with  strong  basic  skills  who  appreciate 
accuracy  and  fairness.  Copy  desk  applicants 
must  have  good  editing  abilities,  be  able  to 
work  under  deadline  pressures,  possess  modu¬ 
lar  layout  skillsand  know  how  to  write  headlines 
that  sing.  Ideal  candidates  will  have  experience 
on  smaller  papers.  We  offer  competitive  salar¬ 
ies.  good  fringes,  continuing  education  prog¬ 
rams  and  a  creative  work  environment  in  a  thriv¬ 
ing  news  climate.  Please  send  package  to  News 
Editor  Tim  Nickell  or  City  Editor  Olaf  Frandson, 
PO  Box  2952,  Odessa  TX  79760.  Calls 
accepted  at  (915)  337-4661  from  2-4  pm 
Monday  through  Friday. 


TO  SUPERVISE  day-to-day  operation  of  news¬ 
room,  we're  seeking  a  person  with  solid  man¬ 
agement  and  technical  skills.  An  innovative 
Pacific  Northwest  daily  with  strong  commit¬ 
ment  to  quality  reporting,  writing  and  graphics. 
As  number  2  person  in  news  department,  this 
editor  must  be  able  to  lead  talented  staff  of 
reporters,  editors  and  photographers.  Excellent 
pay  and  benefits.  An  Equal  Opportunity  Em¬ 
ployer.  Send  resume,  references  and  work  sam¬ 
ples  to  Personnel  Manager.  Walla  Walla  Union- 
Bulletin.  PO  Box  1358,  Walla  Walla  WA 
99362. 


FREELANCE 


BANK  ADVERTISING  NEWS,  independent 
national  newspaper  of  financial  marketing,  is 
looking  for  short,  up-to-the-minute  stories  ( 1  to 
3  takes)  plus  tv/print  pictures  of  NEW  market¬ 
ing,  advertising  and  promotion  ideas  by  banks, 
thrifts  and  credit  unions  throughout  U. 5.  Smal¬ 
ler  markets  OK.  Good,  fast  pay,  possibility  of 
steady  stringer  assignments  if  you're  A-1  busi¬ 
ness  reporter,  preferably  already  working  for 
your  hometown  paper.  Query  first,  please,  with 
recent  samples  to  BANK  ADVERTISING 
NEWS,  Box  402608,  Miami  Beach  FL  33140. 


WRITER/INTERVIEWER:  Experienced  freelan¬ 
cer  to  write  career  biographies  tor  career  gui¬ 
dance  periodical.  Please  send  resume  and 
samples  of  published  writing  to:  Jone  Meyer. 
Editor,  Vocational  Biographies,  Inc,  PO  Box 
31,  Sauk  Centre  MN  56378. 


PRESSROOM 


EXPERIENCED  PRESS  OPERATOR  to  operate 
21x28  "  offset  1  color  Heidelburg  press.  4  color 
experience  required.  Second  shift,  3  to  11pm. 
Good  benefits.  Opportunity  to  advance  in  prog¬ 
ressive  company.  Call  (717)  532-4101  and 
ask  for  Ken  Wolfrom.  Evenings  (717)  532- 
9374,  The  News-Chronicle  Company.  Ship- 
pensburg  PA. 


PRESSROOM  NIGHT  FOREMAN  tor  a 
medium-size  newspaper  that  will  be  printing 
the  new  Gannett  USA  Today  national  newspap¬ 
er.  Primary  responsibility  will  include  printing 
top  quality  process  color  and  on  time.  Must 
have  6  years  minimum  experience  on  Urbanite 
with  2  years  as  supervisor.  11  units  with  7 
RTP's.  Press  and  building  is  IVS  years  old. 
Located  in  Michigan.  Chance  for  advancement 
within  group.  Please  send  resume  to  Box  4559, 
Editor  &  Publisher. 


PRESSPERSON 

The  Delaware  County  (Pennsylvania)  Dally 
Times  in  suburban  Philadelphia  is  looking  for 
an  experienced  web  offset  pressperson  who  is 
interested  in  future  advancement  into  produc¬ 
tion  management.  Current  scale  $464  for  night 
work  that  includes  Saturdays.  Press  is  Harris 
1650.  Send  letter  and  resume  to  Matthew 
Ezafranski,  Press  Foreman,  Daily  Times,  500 
Mildred  Av,  Primos  PA  19108.  Only  written 
replies  please. 


EDITOR  &  PUBLISHER  for  August  14,  1982 


HELP  WANTED 


PRESSROOM 


PRESS  ROOM  FOREMAN 
Web  offset  foreman  for  30,000  daily  and  Sun¬ 
day  newspaper.  Quality-conscious  and  mainte¬ 
nance-oriented  for  5  units  of  Harris  N-1650 
and  plate  room.  Must  be  able  to  lead  and  train. 
Union  or  eligible.  Salary  mid-$20.  Send  re¬ 
sume  to  Barry  Hopwood.  General  Manager, 
Lebanon  News  Publishing  Co,  PO  Box  600, 
Lebanon  PA  17042. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


NIGHT  FOREMAN 

4-unit  Goss  Metro  shop  printing  all-day- 
newspaper  needs  experienced  night  foreman  as 
key  manager  Major  commitment  to  quality 
printing!  heavy  use  of  color.  Multiple  editions. 
Ideal  living,  working  conditions  in  family- 
oriented  Southern  market.  Send  background, 
salary  to  Publisher,  Kingsport  Times  News.  PO 
Box  479,  Kingsport  TN  37662. 


PRESSROOM  MANAGER 
West  Coast  AM  daily  seeks  a  qualified  manager 
with  extensive  double-width  offset  experience. 
Must  have  a  proven  record  of  effective  employe 
relations,  a  strong  background  in  quality  con¬ 
trol.  overall  maintenance  and  cost  accountabil¬ 
ity.  Previous  involvement  with  training  program 
for  offset  start-up  desirable  Current  operation 
is  direct  letterpress  with  conversion  to  new 
offset  press  scheduled  for  Fall,  1983.  Exellent 
benefits  package.  Relocation  assistance  consi¬ 
dered.  Send  resume  and  salary  requirements 
for  confidential  consideration  to  Box  4621, 
Editor  &  Publisher. 

an  equal  opportunity  employer 


PRODUCTION 


DAILY,  Zone  6,  composing  room  foreman:  3-4 
years  of  experience  m  directing  composing 
room  operation,  computer  front-end  systems, 
scanners,  camera  guality.  Send  resume  and 
salary  requirements  to  Box  4615,  Editor  &  Pub¬ 
lisher. 


PRE-PRESS  PRODUCTION  MANAGER  needed 
for  30.000  circulation  New  England  newspap¬ 
er.  We  are  seekinga  highly  motivated  individual 
with  good  management  skills  and  a  working 
knowledge  of  computer  technology.  Familiarity 
with  all  phases  of  pre-press  production, 
budgeting,  and  cost  control  are  essential.  Send 
resume  and  salary  requirements  to  Box  4624. 
Editor  &  Publisher. 


SALES 


ADVERTISING  MANAGER 
For  small  New  England  daily.  Shirt-sleeve  job 
of  directing,  motivating  sales  staff.  Strong  on 
organi2ation.  creativity,  layout  Box 4534.  Edi¬ 
tor  &  Publisher. 

POSITIONS 

WANTED 


ADMINISTRATIVE 


DEDICATED  JOURNALIST/MARKETING  SPE¬ 
CIALIST/FAMILY  MAN  in  late  30  s  with  strong 
line  management,  business  academic  back¬ 
ground  seeks  fop  management  position  with 
quality  suburban  newspaper  or  group.  MBA 
seasoned  with  time  in  newsroom,  selling  ma¬ 
jors,  running  web  printing  business,  sitting  on 
chamber  board,  and  in  both  publisher  and 
general  manager  chair.  Box  4526,  Editor  & 
Publisher. 


GENERAL  MANAGERiADVERTISING  MANA-! 
GER-3 1 . 8  years  experience  with  daily  and  sub- 1 
urban  weeklies.  Strong  on  sales,  leadership, 
motivating  staff.  Write  in  care  of  Box  4626, 
Editor  &  Publisher. 


PROVEN  TRACK  RECORD.  17  years  of  daily' 
and  weekly  experience,  strong  background  in 
over  all  production  of  newspaper  from  proofgirl 
to  owner/publisher  of  weekly  newspaper. 
Guaranteed  in  building  solid  organization  but 
no  miracles  over  night.  Seeking  advertising 
management  in  an  interesting  community  with 
an  organization  emphasizing  a  quality  product. 
Zones 4, 6.  8,  9  preferred.  Reply  403  Downers 
Trail,  Prescott  AZ  86301;  (602)  778-4410. 


I 

POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER.  Knowledgeable  all 
phases  newspaper  operations,  with  solid  record 
of  substantially  lowering  operating  costs  while 
increasing  margin.  Proven  record  with  highest 
references.  Box  4543.  Editor  &  Publisher. 


SYSTEM  ANALYST 

Heavy  m  communications,  systems  analysis, 
electronic  editorial  system,  classified  and  clas¬ 
sified  pagination  systems,  electronic  advertis¬ 
ing  markup  systems  and  typesetting.  Excellent 
references.  Box  4635,  Editor  &  Publisher. 


ADVERTISING 


CLASSIFIED  ADVERTISING  professional  seeks 
jxisition  in  New  York  City  or  suburbs  as  assis¬ 
tant  classified  manager/telephone  sales  mana¬ 
ger/telephone  sales  training  manager.  Excel¬ 
lent  experience,  background  and  references. 
Box  4613,  Editor  &  Publisher. 


ART/GRAPHICS 


EDITORIAL  Art  Director  CLEVELAND  PRESS. 
35  years  experience.  4  years  Director,  seeks 
artist  position  on  daily.  Illustrations,  page  lay¬ 
outs,  cartoons,  logos,  photo  retouching,  good 
references.  TOM  MURRAY,  (216)  521-0610. 


CIRCULATION 


CIRCULATION  DIRECTOR  on  daily  and  Sunday 
desires  circulation/marketing  position  in  Mid¬ 
west.  Over  20  years  of  achievements  on  morn¬ 
ing  and  evening,  large  and  medium  sized  news¬ 
papers.  Strong  and  reliable  references.  Box 
4641.  Editor  £  Publisher. 


CIRCULATOR:  18  years  management  and 
promotion  experience  with  small  and  medium 
AM,  PM  dailies  and  weeklies,  shoppers.  TMC. 
boy  crews  and  phone  rooms.  Seeking  to  relo¬ 
cate  as  manager,  assistant  or  ?  Box  4642.  Edi¬ 
tor  &  Publisher. 


FORMER  large  metro  district  manager— Excel¬ 
lent  sales  background  and  promotion  track  re¬ 
cord.  Wishes  comparable  position  in  any  size 
market  in  or  near  Michigan.Wisconsin.  Box 
4566.  Editor  &  Publisher. 


FREE  circulation  manager.  8  years  experience. 
Knowledge  of  CAC.  27.  married,  presently  run¬ 
ning  large  operation,  looking  to  relocate.  Box 
4627.  Editor  &  Publisher. 


EDITORIAL 


FORMER  CARTER  AIDE,  editor-reporter,  Balti¬ 
more  Sun,  Tampa  Tribune,  other  dailies  just 
back  from  overseas.  Will  go  anywhere  for  right 
job.  Box  4632,  Editor  &  Publisher. 


AWARD-WINNING  sportswriter/columnist  for 
mid-size  daily  looking  to  relocate  to  large  daily 
in  major  market.  Major  college  and  pro  part  of 
regular  coverage.  VDT.  teleram  experience.  Box 
4474,  Editor  &  Publisher. 


AP  PRIZE  WINNING  newsman.  57,  seeks  slot 
or  beat.  Know  shop,  camera.  VDT.  One  depen¬ 
dent.  Zones  4  or  6.  Box  4604.  Editor  &  Pub¬ 
lisher. 


AWARD-WINNING  feature  writer  at  mid-sized 
Florida  daily  seeks  same  job  in  metropolitan 
area.  Handle  a  camera  well.  Specialty  is  slice  of 
life  stories.  But  few  slices  are  left  in  the  loaf  in 
present  location.  Zones  1.  2  and  9  preferred. 
Box  4612,  Editor  &  Publisher. 


ENERGETIC  SPORTS  EDITOR  (25.000  am) 
seeks  job  as  sports  copy  editor  on  larger  paper. 
Strong  on  layout.  Learning  pagination.  Will 
consider  any  area  Mel  Bracht.  701  S  Nebras¬ 
ka.  Marion  IN  46952;  (317)  668-7185. 


EXPERIENCED  REPORTER.  32  three  years 
weekly  experience,  seeks  spot  on  small  daily  on 
October  1.  MAin  English.  Excellent  speller  and 
grammarian.  Box  383.  Captiva  FL  33924. 


SLIPPERY  ROCK  SPORTS  commentator  and 
J-grad  seeks  sjiortswriting  position.  Coorespon- 
dent,  internship,  VDT,  editing  and  3-years  col¬ 
lege  experience.  Also,  a  photo-statistic  mem¬ 
ory.  Prefer  Zones  2.  3.  4  and  Ohio.  Get  a  Piece 
of  the  Rock!  Box  4586.  Editor  &  Publisher 


SPORTS  POSITION  on  daily  sought  by  versatile 
editor  of  Zone  2  weekly.  Bill  Savage:  (717) 
346-2861. 


SPORTS  WRITER-EDITOR  believes  in  best  pro¬ 
duct.  Seeking  job  in  Zone  2.  coverage  or  desk 
Twelve  years  experience.  Box  4631.  Editor  & 
Publisher 


POSITIONS  WANTED 


EDITORIAL 


EXPERIENCED  REPORTER,  32,  three  years 
weekly  experience,  seeks  ^t  on  small  daily  on 
Octob^  1 .  MA  in  English.  Excellent  speller  and 
grammarian.  Box  383,  Captiva  FL  33924 


EDITING  POSITION  sought  by  reporter  with 
seven  years  experience  on  weekly  covering 
county  government,  courts,  and  school  system. 
Will  relocate.  Use  wheelchair  and  drive  van. 
Jim  Krauth.  Rt  3.  Madison  Heights  VA  24572. 


EXPERIENCED  REPORTER  with  reputation  for 
getting  It  right  seeks  position  on  daily  or  weekly 
in  Chicago  or  vicinty.  Chicago  native.  VDT  abil¬ 
ity.  Box  4639,  Editor  &  Publisher. 


'82  GRAD  seeks  entry-level  position  on  com¬ 
munity-oriented  weekly  or  bi-weekly.  Possess 
excellent  writing,  photo,  and  people  skills. 
Hablo  espanol.  Desire  exposure  to  layout  and 
production  if  possible.  Any  Zone.  Joan  Kling, 
(714)  270-6907. 


HUSTLI NG  VERSATILE  reporter.  2  years  out  of 
J-school.  seeks  immediate  lower-level  Zone  9 
opening.  VDT  and  photography  skills.  Call 
Marc,  (301)  764-8859 


HALF-TIME  WRITING/EDITING  position 
wanted.  Chicago  area  business  writer  with  5 
years  magazine  experience.  Some  experience 
with  manuals.  Reply  Box  4590.  Editor  &  Pub¬ 
lisher. 


HARDWORKING  REPORTER.  28, 3  years  daily 
experience,  seeks  feature,  general  assignment 
or  police  beat  in  Zones  4  or  6.  Editing,  layout, 
police  beat  experience.  VDT  trained.  B  Murphy, 
(318)  777-3979. 


'82  J-GRAD  wants  sports  or  news  position. 
Worked  on  daily,  weekly,  three  college  papers. 
Editing,  news,  sports,  layout,  ptrato.  VDT  ex¬ 
perience.  Any  paper,  any  Zone.  Call  Eric  at 
(302)  539-9006 


MANAGING  EDITOR  of  13M  Eastern  daily 
seeks  new  challenge,  any  Zone.  Innovative 
layouts:  experienced  writer  and  manager  12 
years  in  business.  6  in  present  job.  Multiple 
award-winner.  Box  4597.  Editor  &  Publisher. 


NEWS  VETERAN  seeking  top  writing  or  man¬ 
agement  job.  Zones  3-8.  Strong  on  training 
reporters,  investigative  reporting,  breaking 
news,  photography,  editorials.  Wason.  PO  Box 
361,  Osprey  FL  33559. 


NEED  BUSINESS  WRITER?  I  have  MA  econo¬ 
mics,  1 2  years  reporting,  editing,  editorial  writ¬ 
ing  on  large  and  small  dailies.  I  work  VDT. 
speak  BASIC  computer  language.  Box  4602. 
Editor  &  Publisher. 


NO  BULL,  JUST  FACTS:  You  need  an  editor;  I 
need  a  good  job  At  42  I  have  15-plus  years 
experience.  Budget  oriented.  Let's  talk.  Dave 
Hillsamer;  (316)  321-9281. 


POOR  BUT  HONEST  part-time  for  nationally 
respected  daily  aspires  to  full-time  desk  job  in 
New  England  or  Pacific  Northwest.  Competent, 
enthusiastic  and  broke.  Box  4546.  Editor  & 
Publisher. 


SPORTSWRITER.  Covered  it  all.  including 
pros.  for4yearson  top-notch  small  daily.  Hard¬ 
working  and  single.  Box  4634.  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTSWRITER,  ex-sports  editor  with  8000 
daily,  looking  to  move  up.  Former  writer  with 
60.000  7-day.  Eyeing  Wisconsin  or  other  Zone 
5.  Resume,  clips  from  Ray  Barrington.  Rt  6. 
Country  Est  72.  Appleton  Wl  54911;  (414) 
734-1490. 


TALENTED  WRITER/PHOTOGRAPHER/ 
EDITOR;  business  and  technology  background, 
liberal  arts  degree,  government  experience.  J- 
school.  Currently  managing  editor  for  top  trade 
journal.  Moving  to  New  York;  seeking  a  chal¬ 
lenge.  Box  4630.  Editor  &  Publisher. 


TOP  EDITOR.  37,  Middle  East  daily  contract 
expiring,  seek  new.  challenging  opjxxtunity. 
Experience  with  dailies,  weeklies,  magazines; 
copy,  layout  for  page  one.  editorial,  features, 
family,  local.  Middle  East.  Allow  one  month  for 
forwarding  and  resume  from:  Suite  334 1 W 
Peoria  Ave,  Phoenix  AZ  85029 


VARIED  EXPERIENCE  From  city  beat  to  man¬ 
aging  editor— small  dailies.  Expertise — thea- 
ter/film/show  biz.  Seeking  a  challenge  on 
medium  to  large  daily  Box  4574.  Editor  & 
Publisher. 


FREELANCE 


NEW  YORK  freelancer  available  for  financial 
writing  assignments.  Specialist  in  energy,  re¬ 
tailing.  Call  (212)  744-0121. 


PHOTOJOURNALISM 


FORMER  NATIONAL.  MILITARY,  regional 
Photographer  of  the  Year  seeking  job  with  daily 
or  weddy  publication  that  needs  a  top-notch, 
experienced  enterpriser  Any  Zone.  Ron  Smith, 
533  N  Meridian.  Tallahassee  FL  32303;  (904) 
224-0397 


PICTURE-editor.  designer,  photographer  seeks 
job  on  progressive,  photo-word  oriented  paper. 
Call  (501)  562-6274  or  (402)  572-7643 


PICTURE  EDITOR-ExperierKed.  talented  jour¬ 
nalist  seeks  challenging  position  with  gyod 
newspaper  David  Snodgress.  6  Brown  Av. 
Athens  OH  45701;  (614)  592-1556. 


PRODUCTION 


OPERATION/PRODUCTION  MANAGER 
Experienced  in  administrative,  organizational 
and  operational  skills.  Quality  control  and  cost 
conscious.  Labor  relations,  systems  and  pro¬ 
duction  background.  Excellent  references.  Box 
4640.  Editor  &  Publisher. 


PRODUCTION  MANAGER  Proven  record  in¬ 
creasing  productivity  while  lowering  operating 
costs.  Hipest  references  Box  4542.  Editor  £ 
Publisher 


PUBLIC  RELATIONS 


PR  PROFESSIONAL  seeks  position  in 
Washington.  DC  area.  MS  in  pr  and  BS  in  jour¬ 
nalism.  Over  7  years  experience  in  pr  manage¬ 
ment  and  writing  Developed  programs  for  in¬ 
dustry.  higher  education  and  military.  Box 
4591,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 

Newsroom  leadership  update 


More  editors  perceive  themselves  as 
competent  and  communicative  than  do 
their  reporters,  a  recent  survey  of  city 
editors  and  reporters  at  52  daily  newspa¬ 
pers  indicates.  Nevertheless,  both  editors 
and  reporters  say  competency  and  the 
ability  to  communicate  are  the  two  most 
desirable  leadership  characteristics  for 
editors  to  have. 

Other  results  of  the  mail  survey  show 
reporters  have  very  definite  likes  and  dis¬ 
likes  about  their  jobs,  share  similar  ideas 
of  which  management  techniques  will 
boost  newsroom  morale,  and  have  almost 
identical  thoughts  on  why  editors  are  hav¬ 
ing  trouble  implementing  some  of  these 
desired  techniques  or  leadership  styles. 

The  survey,  which  formed  the  nucleus 
for  a  doctoral  dissertation  at  the  U ni  versi- 
ty  of  Missouri  School  of  Journalism  on 
leadership  in  the  newsroom,  was  sent  to 
city  editors  and  city  desk  reporters  at  140 
daily  newspapers,  10,000  circulation  and 
above,  across  the  country  in  October  and 
November  of  1981.  The  survey  was  di¬ 
vided  into  two  parts:  an  open-stimulus, 
open-response  series  of  four  questions  re¬ 
lating  to  job  motivators  and  dissatisfiers, 
and  a  closed-stimulus,  closed-response 
series  of  12  questions  relating  to  specific 
management  situations  in  the  newsroom. 
Part  of  the  questionnaire  was  developed 
by  Fred  Pearson,  then  of  the  University 
of  Chicago. 

A  total  of  89  responses  was  received, 
41  from  city  editors  and  48  from  repor¬ 
ters.  A  total  of  37  matched  pairs  (reporter 
and  editor  from  the  same  paper)  was  re¬ 
ceived.  Altogether,  respondents  repre¬ 
sented  52  newspapers,  ranging  in  size 
from  10,000  circulation  to  more  than 
500,000. 

Responses  showed  some  disagreement 
between  reporters  and  editors  on  which 
leadership  styles  the  editors  exhibit  in  the 
newsroom.  The  responses  from  the  12 
questions  were  grouped  into  four  lead¬ 
ership  styles:  punitive-authoritarian,  be¬ 
nevolent-authoritarian,  consultative,  and 
participative.  The  characteristics  of  the 
different  styles  are  indicated  by  their 
names,  but  generally  they  run  the  gamut 
from  arbitrary  editors  operating  totally 
out  of  personal  experience  to  editors  who 
gather  and  use  a  great  deal  of  input  from 
reporters  before  making  decisions. 

While  editors  perceived  their  styles 
predominantly  as  benevolent- 
authoritarian  and  consultative  (each  drew 
almost  equal  responses),  reporters 
seemed  to  feel  their  editors  exhibited 
these  styles  fewer  times  than  the  editors 

(Willis  is  assistant  professor,  mass  com¬ 
munications,  Southern  Illinois  Uni¬ 
versity.) 
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indicated.  Although  many  reporters  did 
see  their  editors  as  falling  predominantly 
into  the  benevolent-authoritarian  style, 
many  also  saw  the  editors  exhibiting  the 
punitive-authoritarian  style.  The  main 
differences  between  these  two  styles  is 
that  the  latter  style  tends  to  be  more  rigid 
in  following  company  policy  and  in  mak¬ 
ing  arbitrary  decisions  based  on  that  poli¬ 
cy  and  personal  experience.  When  repor¬ 
ters  deviate  from  that  norm,  they  can  ex¬ 
pect  to  face  punishment,  which  is  used  as 
a  big  incentive  in  such  newsrooms.  The 
former  style  is  still  one  based  on  the  edi¬ 
tor’s  experience,  but  this  editor  might  de¬ 
viate  from  company  policy  when  he  feels 
such  deviation  is  called  for,  and  he  uses 
rewards  more  than  punishment  as  incen¬ 
tives. 

In  addition,  fewer  reporters  than  edi¬ 
tors  saw  their  editors  exhibiting  a  con¬ 
sultative  style,  or  one  which  encourages 
input  from  reporters  on  decisions  and  fos¬ 
ters  a  two-way  communication  process 
between  editors  and  reporters  on  prob¬ 
lems  in  the  newsroom. 

Interesting  disagreement 

Another  interesting  disagreement  cen¬ 
tered  on  the  city  editors’  concept  of  them¬ 
selves  as  participative  in  management 
style.  The  hallmark  of  this  style  is  that  the 
editor  allows  his  reporters  to  participate 
in  decisions  which  affect  the  reporters’ 
jobs.  Many  businesses  are  using  a  form  of 
this  leadership  style,  allowing  decisions 
to  be  based  on  consensuses  coming  out  of 
“quality  of  work  life’’  (QWL)  groups  of 
employees  and  supervisors.  Many  more 
editors  saw  themselves  as  exhibiting  a 
participative  style  than  did  the  reporters 
who  rated  them. 

When  scored,  the  editor  and  reporter 
group  means  for  each  leadership  style 
looked  like  this: 

EDITORS:  Punitive-Authoritarian 
(11.73);  Benevolent- 
Authoritarian  (20.53); 
Consultative  (19.12),  and 
Participative  (15.02). 

REPORTERS:  Punitive- Authoritarian 
(15.54);  Benevolent- 
Authoritarian  (16.08); 
Consultative  (15.37), 
and  Participative 
(12.56). 

The  higher  the  mean  score,  the  more 
editors  or  reporters  agreed  with  the  par¬ 
ticular  perception.  Significant  statistical 
differences  were  found  between  the 
group  means  on  every  leadership  style, 
indicating  a  wide  difference  between  re¬ 
porters  and  editors  on  the  perceptions  of 
those  styles. 

The  survey  also  asked  editors  and  re¬ 
porters  which  leadership  styles  they 


would  like  to  see  used  in  the  newsroom. 
Here,  fewer  differences  were  found,  as 
editors  and  reporters  seemed  to  share  de¬ 
sires  for  certain  leadership  styles.  For  in¬ 
stance,  most  editors  and  reporters 
wanted  a  combination  of  the  benevolent- 
authoritarian  and  consultative  styles  in  an 
editor.  This  indicates  both  groups  feel  an 
editor  should  be  an  expert  in  his  craft,  be 
able  to  teach  it  to  his  reporters,  but  also 
be  open  in  his  communications  to  the 
staff,  listening  and  taking  suggestions  as 
well  as  giving  orders.  The  fewest  number 
of  editors  and  reporters  said  they  prefer 
the  punitive-authoritarian  style,  and  a  re¬ 
latively  low  number  felt  the  participative 
style  would  be  effective. 

Group  means  of  reporters  and  editors 
for  desired  styles  thus  looked  like  this: 

EDITORS:  Punitive-Authoritarian 
(11.36);  Benevolent- 
Authoritarian  (21.34); 
Consultative  (20.46),  and 
Participative  (16.97). 

REPORTERS:  Punitive-Authoritative 
(8.75);  Benevolent- 
Authoritarian  (18.47); 
Consultative  (18.50), 
and  Participative 
(14.64). 

It  is  interesting  to  note  that,  as  a  group, 
reporters  had  less  confidence  in  the  parti¬ 
cipative  style  than  editors,  although  other 
responses  to  the  survey  stated  clearly  re¬ 
porters  want  more  say  in  decisions  affect¬ 
ing  their  jobs.  One  possible  solution  to 
this  question  is  that  few  reporters  seem  to 
feel  themselves  “team  members,’’  pre¬ 
ferring  instead  to  think  of  themselves  as 
individualists. 

One  important  point  about  these  group 
means  is  that  they  refer  to  scores  derived 
from  coded  answers  to  the  12  questions 
on  the  second  part  of  the  survey,  and  they 
do  not  refer  to  the  actual  numbers  of  edi¬ 
tors  or  reporters  supporting  a  particular 
perception.  Still,  the  higher  the  score,  the 
more  agreement  in  each  group  is  indi¬ 
cated  for  that  prticular  issue. 

Responses  to  questions  in  the  other 
part  of  the  survey,  elaborated  on  in  detail 
in  February  27  issue  of  Editor  &  Pub¬ 
lisher,  support  most  of  the  responses 
received  for  this  part  of  the  survey,  called 
the  Supervisory  Styles  Inventory. 
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Get  details  now.  No  obligation. 

□  Send  me  more  information. 

□  Please  call  me  to  arrange  a  demonstration. 

□  Please  have  a  sales  person  call. 

Name:  _ 

Newspaper: _ 

Address: - 

City,  State,  Zip: _ 

Telephone: _ 

Mail  to: 

Mycro-Tek 

820  West  Second  /  Wichita,  Kansas  67203 
Toll-Free:  1-800-835-2055  e 


And  what’s  more, 
we’re  offering: 

Character  generation  for 

display  of  news,  ads, 
announcements  and  weather 
locally  or  with  remote 
telecommunications.  Our 
MV  7000  has  superior 
character  resolution,  special 
font  effects  and  pi  characters, 
plus  an  interface  to  the 
Mycro-Comp  1100  System. 

Your  class  ad  operators  can 
sell  ads  up  on  cable  and  bill  them 
automatically  when  the  MV  7000  is 
online  to  the  MC  1100.  The  MV  7000 
is  all  you  need  to  start  broadcasting  colorful,  attractive  and  read¬ 
able  ads  on  your  cable  channel  today! 

The  new  MC  500  LCS  front-end  system  is  an  editorial,  file  man¬ 
agement  and  typesetting  package  for  weeklies  and  small  dailies. 
MC  506  LCS  gives  your  small  newspaper  most  of  the  "big  system” 
features  that  larger  papers  enjoy  —  and  the  benefits  of  computer¬ 
ized  text  management;  time  and  cost  savings  in  personnel,  mate¬ 
rials  and  more  efficient  overall  production.  The  MC  500  LCS 
places  Mycro-Tek’s  experience  in  newspaper  systems  inside  a 
Commodore  CBM  microcomputer  system.  The  result  is  a  low- 
cost  editorial  system  that  can  alSo  handle  your  accounts  payable/ 
receivable,  general  ledger,  payroll,  inventory,  word  processing, 
circulation  and  mailing  labels,  billing  and  job  cost  estimating. 
Mycro-Tek  is  an  industry  leader  with  more  than  350  newspaper 
installations  worldwide.  We  built  our  reputation  on  a  solid  base  of 
reliable  service  and  system  support.  Ask  any  of  our  customers!  For 
a  copy  of  our  customer  list,  or  for  more  information  about  any 
Mycro-Tek  product  line,  please  return  the  foim  at  right. 
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An  Company 

Mycro-Tek  has  the  answer 
to  ^  your  newspaper's  needs! 

From  advertising  to  word  processing 


Newspaper  front-end  systems,  our  first 
specialty,  are  still  the  most  reliable,  upgradeable 
and  expandable  systems  you  can  buy 
for  your  editorial,  production,  class  ad 
and  display  ad  departments.  With  the 
Mycro-Comp  1100  you  can  have,  in 
addition  to  the  basic  system; 


Batch  H&J  capabilities  to 
tighten  copy  and  eliminate 
hyphenation  errors. 

Remote  and  bureau 
telecommunications,  adding 
flexibility  to  your  news  coverage 
and  allowing  the  centralization 
of  printing  into  one  cost- 
effective  plant. 


Word  processing  capabilities 
to  allow  the  maximum  use  of 
your  text  entry,  editing  and 
output  systems  for 
personalized  letters,  internal 
memos,  mailing  labels 
and  more. 


AdComp,  a  display  ad  make-up 
terminal  to  simplify  ad  markup  and 
save  time  in  paste-up. 

Class  ad  billing,  reporting  and  sorting 
to  make  your  class  ad  department  run 
more  efficiently  and  free  up 
operators  to  sell  more  ads. 


One  in  a  series  of  ads  promoting  newspapers.  If  you  want  to  participate  in 
this  effort,  call  or  write  Mac  Morris  at  the  Newspaper  Advertising  Bureau. 


matter  how  many  of  them  see  your  advertising  if  they  don’t 
believe  what  you  say. 

In  a  recent  survey,  Opinion  Research  Corp.  asked  a  nationally  projectible  sample  of 
1,001  respondents;  “Which  of  these  five  media  (see  list  below)  would  you  say  has  the 
most  believable  advertising?” 


Newspapers  scored  highest. 


Per  cent  selecting  medium  as 
having  “most  believable”  advertising 

Newspapers 

42% 

Television 

26 

Radio 

11 

Magazines 

11 

Mail 

5 

All  equal,  or  no  opinion 

5 

At  a  time  when  consumers  are  skeptical  and  shopping  more 
carefully  for  everything,  it  makes  sense  to  tell  your  story  in 
the  medium  that  gives  you  a  "believability  edge”— 
newspapers. 

For  information  you  can  believe  about  newspapers,  write  Mac  Morris,  vice 
president,  national  sales  at  the  Newspaper  Advertising  Bureau,  485  Lexington 
Avenue,  New  York,  N.Y.  10017,  (212)  557-1865.  Or  call  your  local  newspaper 
representative. 

This  message  is  sponsored  on 
behalf  of  the  newspaper  business  by 

i  ^  Scripps-Howard  Newspapers 

1 100 central  trust  tower.  CINCINNATI.  OHIO  45202 


Newspapers.  Number  Onefora  lot  of  good  reasons. 
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